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Grothe  Ads  Up 


New  group 
formed  by 


Howard  Grothe,  vice  president  of  advertising  for  The  Register,  flagship  newspaper  of 
Freedom  Newspapers,  Inc.,  is  a  nationally  recognized  advertising  professional. 

Directing  the  advertising  fortunes  of  a  major  daily  (more  than  87  million  lines  for  1979) 
in  a  competitive  growth  market  like  Orange  County.  California,  calls  for  all  (he  skills 
learned  in  a  lifetime  in  the  business. -Dave  Threshie  Jr.,  publisher 


A  Division  of  Freedom  Newspapers,  Inc. 
625  North  Grand  Avenue,  Santa  Ana,  Ca 


^^The  Register  is  the  largest  advertising  medium  in 
Orange  County.  It’s  fifth  in  the  nation  in  total 
full-run  linage  and  its  circulation  is  growing 
rapidly. 

“A  success  story  is  one  way  to  describe  a 
newspaper.  Another  is  to  talk  about  its 
goals.  At  The  Register,  we  are  committed 
to  excellence— to  go  the  distance  to  be 
one  of  the  best  papers  in  the  country.  I 
like  being  associated  with  that  kind  of 
enthusiasm. 

"Of  course,  we’ve  already  begun  to 
meet  that  challenge  by  continuing  to 
improve  ad  senices,  by  assisting 
advertisers  with  the  best  market  research 
available  and  by  developing  an  even  more 
productive  advertising  team.  This  kind  of 
effort  will  add  up  to  greater  success  for 
The  Register  and  its  customers.^^ 


Circulation:  235,909  Daily: 
265,452  Sunday. 

Source:  ABC'  Publisher's 
Slatemenl,  9/30/S0 
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And  now,  the  message 
the  networks  keep  ignoring 


Imagine  a  product  the  public  is  anxious  to  buy 
and  plenty  of  suppliers  are  willing  to  produce. 
A  large  majority  of  America’s  shopkeepers 
want  to  carry  the  item.  But  the  most  influential 
distributors  in  the  land  say  they  know  best,  and 
the  product  isn’t  really  to  their  taste.  So  they 
arbitrarily  refuse  to  carry  it,  thereby  frustrating 
the  will  of  most  of  the  rest  of  the  country. 

This  farfetched  scenario  is  exactly  what’s 
happening  today  in  television  land,  to  a  “prod¬ 
uct”  called  issue  advertising— commercials 
that  discuss  issues  or  ideas  rather  than  blue 
jeans  and  dog  food.  Companies  trying  to  get 
such  commercials  on  CBS,  NBC,  and  ABC 
have  been  about  as  welcome  as  ring  around 
the  collar. 

But  while  the  networks,  from  their  ivory 
towers,  have  steadfastly  refused  to  air  com¬ 
mercials  dealing  with  the  issues  of  the 
day,  the  evidence  is  overwhelming  that  the 
American  people  want  to  see  such  messages, 
and  that  most  TV  stations  are  anxious  to 
carry  them. 

A  new  survey  by  the  Opinion  Research 
Corporation,  for  example,  shows  that  85  per¬ 
cent  of  the  American  public  think  corporations 
should  be  allowed  to  present  their  views  on 
controversial  matters  in  TV  commercials. 
That’s  a  13-point  increase  from  the  already 
high  proportion  of  Americans  who  felt  this  way 
two  years  ago. 

As  for  the  broadcasters,  themselves,  an 
overwhelming  89  percent  of  the  TV  stations 
surveyed  by  the  Television  Bureau  of  Advertis¬ 
ing,  an  industry  trade  group,  say  they’re  willing 
to  accept  advocacy  advertising.  That’s  a 
quantum  leap  from  five  years  ago,  when  only 
half  the  stations  polled  were  willing  to  sell  time 
for  the  airing  of  opinion. 

The  broadcasters  and  public  alike  recog¬ 
nize  that  a  lot  has  changed  in  recent  years.  In 
1978,  in  the  historic  Bellotti  decision,  the  Su¬ 


preme  Court  struck  down  a  Massachusetts 
law  forbidding  corporations  to  spend  money 
to  comment  publicly  on  a  referendum.  And 
earlier  this  year,  the  high  court  ruled  it  uncon¬ 
stitutional  for  state  regulators  to  deny  utilities 
the  right  to  include  public  policy  messages 
with  customer  bills.  So  for  the  print  media,  at 
least,  the  law  is  on  the  side  of  advocacy 
advertising. 

But  the  three  major  television  networks 
continue  to  deny  advertisers  the  opportunity 
to  express  their  views  over  the  airwaves.  Their 
rationale?  The  so-called  Fairness  Doctrine, 
the  mandate  of  the  Congress  “to  afford  rea¬ 
sonable  opportunity  for  the  discussion  of  con¬ 
flicting  views  on  issues  of  public  importance.” 
According  to  the  networks’  interpretation  of 
this  doctrine,  only  by  exercising  total  control 
over  the  flow  of  ideas  and  points  of  view 
themselves  can  they  protect  the  public  from  an 
unbalanced  mix  of  opinions  and  ideas. 

As  a  matter  of  fact,  we  have  often  ques¬ 
tioned  the  “balanced  coverage”  provided  by 
these  self-styled  guardians  of  the  public  good. 
TV  newsmen,  after  all,  pursue  ratings  even  as 
they  pursue  truth,  and  the  two  objectives  do 
not  necessarily  coincide.  The  result  is  often 
unbalanced  reporting  and  something  less 
than  the  whole  truth— and,  to  date,  industry 
has  been  unable  to  respond  on  the  very  me¬ 
dium  that  creates  the  distortion. 

The  public  and  the  TV  stations  alike  seem 
to  have  recognized  this  shortcoming  and  are 
on  record  as  welcoming  the  voices  of  those 
who  wish  to  be  heard. 

It’s  time  for  the  networks  to  catch  up  with 
the  rest  of  the  country  and  open  the  airwaves 
to  fresh  ideas  and  a  fresh  dialogue.  The  Fair¬ 
ness  Doctrine  was  never  intended  as  a  muz¬ 
zle.  To  use  it  as  such  is  to  twist  it  180  degrees 
and  transform  it  into  a  doctrine  of  eminent 
unfairness. 
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One  of  the  most  basic  principles  of  responsible  journalism  is  protecting  the  people  s  right  to  know. 
To  report  the  news  fairly  and  accurately  while  giving  all  sides  of  an  issue. 

Occasionally,  the  people’s  right  to  know  comes  in  conflict  with  an  individual’s  right  to  privacy.  That  is 
when  the  journalist  must  objectively  decide  how  pertinent  certain  personal  facts  are  to  a  story. 
Especially  when  the  individual  has  not  sought  the  public  arena. 

By  maintaining  local  editorial  independence,  each  Harte*Hanks  newspaper  is  in  the  best  position  to 
respect  a  person’s  right  to  privacy  in  the  community.  And  at  the  same  time  preserve  the  people’s 

right  to  know. 

HARTE'HANks 

Communications,  Inc. 

Becoming  Community  Information  Centers 

P.O.  Box  269,  San  Antonio,  Texas  78291 
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NOVEMBER 

19-22 — Society  of  Professional  Journalists  convention.  Hyatt  Regency, 
Columbus,  Ohio. 

18-21— Associated  Press  Managing  Editors,  Pointe  Resort  Hotel, 
Phoenix,  Ariz. 

30-Dec.  12 — Circulation  Management  Development  Seminar,  sponsored 
by  the  Gannett  Newspaper  Foundation,  Plaza  International 
Hotel,  Tucson,  Arizona. 

DECEMBER 

4-6— New  England  Society  of  Newspaper  Editors,  Sonesta  Hotel,  Hart¬ 
ford,  Conn. 

6 — KU-NPPA  Photojournalism  Conference,  University  of  Kansas 
Student  Union.  Lawrence.  Kans. 

JANUARY  1981 

10- 13 — Great  Lakes  Newspaper  Production  Conference.  Stouffer's 

11- 14 — National  Retail  Merchants  Association,  Convention,  New  York 

Hilton  &  Sheraton  Center,  New  York  City 

11- 14 — Promotion  Management  Seminar,  Marriott,  Ft.  Lauderdale,  Fla. 
15-17 — Texas  Press  Association  Convention  and  Trade  Show,  Dallas 

Mariott  Hotel,  Market  Center,  Dallas. 

25-28 — International  Newspaper  Advertising  Executives.  Diplomat  Re¬ 
sort  and  Country  Clubs,  Hollywood,  Fla. 

29-31— Tennessee  Press  Institute  and  Tennessee  Press  Association 
annual  meeting,  Radisson  Plaza,  Nashville. 

FEBRUARY 

15-18 — Southern  Classified  Advertising  Managers  Association 

Conference,  Hilton  Hotel,  Biloxi,  Mississippi. 

12- 15 — California  Newspaper  Publishers  Association,  annual  meet¬ 

ing,  Doubletree  Inn,  Monterey,  Calif. 

13- 15 — SCAMA  Telephone  Sales  School  Hilton  Hotel.  Biloxi,  Miss. 

17-20 — NACON,  piaza  of  Americas,  Dallas.  Tex. 

MARCH 

11-14 — National  Newspaper  Association  Government  Affairs  Conference, 
Hyatt  Regency,  Washington,  D.C. 

22-24 — Texas  Daily  Newspaper  Association  annual  meeting.  Plaza 
of  Americas,  Dallas.  Tex. 

27-29— Northwest  Mechanical  Conference.  Sunwood  Convention 
Center,  St.  Cloud.  Minn. 

APRIL 

1-4 — Illinois  Press  Association.  Sheraton-Homewood  Inn.  Homewood,  III. 
9-11 — Kansas  Press  Association  Convention,  Hutchinson,  Kans. 

24- 26 — Kansas  Press  Women  annual  meeting,  Hutchinson,  Kans. 

25- 26 — Kansas  Daily  Advertising  Managers,  Hutchinson,  Kans. 

MAY 

4-6 — American  Newspaper  Publishers  Association,  Hyatt  Regency, 
Chicago. 
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Editorial  workshop  By  Roy  H.  Copperud 


True  or  False?— No.  559 

A  reader  who  has  noticed  that  I  occasionally  invoke  The 
New  Yorker  as  probably  the  best-edited  periodical  in  the 
country  was  moved  to  send  me  a  few  examples  from  that 
magazine  that  seemed  to  him  to  controvert  my  ciriticism  of 
false  titles,  a  conspicuous  mannerism  of  newswriting. 

We  all  know  what  false  titles  are,  I  hope;  saying  “actress 
Jane  Fonda”  instead  of  “Jane  Fonda,  the  actress.”  Falsies 
have  a  way  of  piling  up  and  encumbering  the  prose.  They  also 
impede  readability.  The  world  record  for  a  false  title  (though 
not  yet  recognized  by  Guinness)  is  held  by  a  newspaper  that 
referred  to  “former  Assistant  Secretary  of  Commerce  for 
International  Affairs  and  Occidental  College  graduate  H.  C. 
McClellan.” 

Once  an  AP  story  out  of  the  Los  Angeles  Bureau  referred  to 
“glass  jar  manufacturing  heir  John  A.  Kerr's  divorce  de¬ 
cree.”  When  my  friend  Hub  Keavy,  then  chief  of  the  bureau, 
was  taken  to  task  for  this  he  replied,  “All  1  can  say  is  that  it’s  a 
good  thing  for  AP  subscribers  that  Kerr's  old  man  didn’t 
invent  the  International  Harvester  Company’s  two-row  cot¬ 
ton-picking  machine.” 

How  easy  it  is  to  avoid  falsies.  If  the  descriptive  names  an 
occupation,  or  is  a  true  title  but  long  and  unwieldy,  make  an 
appositive  of  it,  putting  it  either  before  or  after  the  name  and 
setting  it  off  with  commas,  as  illustrated  above  with  Jane 
Fonda.  But  newswriters  have  devised  a  patois  of  their  own, 
and  the  false  title  is  a  solidly  entrenched  part  of  it.  There  is  a 
better  reason  for  avoiding  falsies,  however,  than  simply  the 
avoidance  of  journalese. 

The  reader  I  mentioned  earlier  cited  from  The  New  Yorker 
“The  movie  actor  and  six-times-undefeated  world  mid¬ 
dleweight  karate  champion  Chuck  Norris  said  .  .  .”  on  the 
assumption  that  this  was  an  example  of  a  false  title.  Not  so. 
The  presence  of  the  definite  article  (“The  movie  actor  .  .  .) 
prevents  this  from  being  a  false  title.  Another  example  that 
was  cited:  “The  art  historian  Fred  Licht  is  .  .  .”  This  is 
precisely  analogous. 

Now,  many  a  newswriter  and  false-title  artist  would  have 
put  these  examples  in  this  form;  “Movie  actor  and  six-times- 
undefeated  world  middleweight  karate  champion  Chuck  Nor¬ 
ris  said  .  .  .”;  “Art  historian  Fred  Licht  is  .  .  .” 

The  difference  between  the  New  Yorker  versions  and  the 
falsies  is  the  use  of  the,  creating  a  close,  or  restrictive,  modi¬ 
fier,  instead  of  a  false  title.  The  use  of  the  may  indicate  that  the 
person  described  has  been  introduced  earlier,  or  is  well- 
known  enough  (as  in  these  cases)  so  that  the  reader  can  be 
expected  to  recognize  the  name.  The  New  Yorker  examples 
would  have  been  in  the  form  of  appositives,  using  a  or  an,  if 
the  descriptives  were  nonrestrictive;  “An  art  historian,  Fred 
Licht,  is  .  .  .”;orequally  acceptable,  placingthe  name  first, 
“Fred  Licht,  an  art  historian,  is  .  .  .”  The  use  of  an  would 
indicate  that  Licht  is  not  well  known.  The  handling  of  descrip¬ 
tive  phrases  like  this  parallels  the  handling  of  restrictive  and 
nonrestrictive  clauses. 

And  so  you  see  that  the  objection  to  falsies  is  not  merely 
that  they  depart  from  the  practice  followed  in  careful  writing, 
but  also  that  they  blur  the  meaning.  They  sacrifice  precision 
by  the  failure  to  choose  between  the  and  a,  an,,  as  suits  the 
occasion.  When  we  read  “Art  historian  Fred  Licht  is  .  .  .” 
we  do  not  know  whether  Licht  is  an  historian  of  any  reputation, 

But  1  am  not  so  naive  as  to  think  anything  will  ever  banish 
the  false  title  from  the  news  pages.  It  is  the  easy  way  out.  The 
new  wire  service  stylebooks  flubbed  an  opportunity  to  at  least 
discourage  them,  and  simply  ordain  that  they  should  not  be 
capitalized.  But  the  New  York  Times,  in  accord  with  its 
perceptive  handling  of  such  matters,  lets  ’em  have  it:  “false 
titles.  Do  not  make  titles  out  of  mere  descriptions,  as  in 
harpsichordist  Joan  Manley.” 
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starting  this  week  a  cat  named  Cariyie 
and  a  iady  named  Kit  join 
the  NEA  comics  package! 
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The  new  panel  by  Larry  Wright 
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X-rated  ads 

Although  a  headline  in  this  issue  states  that  a  study  con¬ 
ducted  by  a  Florida  journalism  school  reveals  concern 
among  newspaper  ad  managers  about  x-rated  movie  adver¬ 
tising,  it  might  just  as  well  have  reported  a  lack  of  concern. 

A  poll  of  ad  managers  found  50%  believed  the  controversy 
over  acceptance  and  publication  of  these  ads  is  “very  impor¬ 
tant”  or  “somewhat  important,”  the  other  50%  believed  it  to 
be  “not  very  important”  or  “unimportant.” 

This  was  an  extremely  hot  issue  when  public  protest  over 
the  movie  makers’  graphic  portrayal  of  nudity,  sex  and  ear¬ 
thy  language  forced  adoption  of  the  rating  system  and 
thereby  made  newspaper  advertising  part  of  the  problem. 
Since  then  the  increasing  trend  toward  permissiveness  in 
our  society  has  brought  an  almost  “so  what”  attitude  to¬ 
ward  the  issue.  Newspaper  people  are  fighting  a  losing  bat¬ 
tle  in  trying  to  maintain  some  purity  in  the  print  material 
they  deliver  into  the  home  when  television  is  delivering 
frank  and  explicit  discussions  of  contraceptives,  abortions, 
teen-age  pregnancies,  etc.,  into  that  same  living  room. 

We  don’t  mean  that  newspaper  editors  and  ad  people 
should  give  up  and  abandon  the  scene  to  the  libertines,  but 
that  as  time  goes  on  and  unless  there  is  a  reversal  of  public 
attitudes  the  50%  who  believe  the  matter  is  unimportant 
will  gradually  increase. 

After  all.  What  can  news  people  do  when  a  President’s 
“lust"  becomes  front  page  news? 

S/gn  of  the  times 

The  switch  from  p.m.  publication  to  a.m.  started  in 
California  in  1976.  By  the  beginning  of  1 979  five  newspapers 
had  joined  the  “parade,”  if  it  could  be  called  that,  and  E&P 
commented  five  newspapers  do  not  constitute  a  trend  but  it 
was  a  development  to  watch. 

Last  month  the  Fort  Pierce  News  Tribune  became  the  19th 
U.S.  or  Canadian  daily  to  make  the  switch  and  it  became  the 
fifth  Florida  daily  to  do  so  in  four  years.  Some  other  news¬ 
papers  have  become  part  of  this  development  by  going  all-day. 

The  statistics  are  interesting:  Florida,which  was  the  9th 
state  in  terms  of  population  in  the  1970  census,  is  now  tied 
for  10th  place  in  total  number  of  daily  newspapers  but  is  tied 
for  4th  place  in  the  number  of  morning  dailies.  Only  Califor¬ 
nia,  Pennsylvania  and  Texas  exceed  Florida  in  the  number 
of  a.m.  papers. 

It  is  time  to  declare  it  a  definite  trend.  Certainly,  if  the 
dailies  in  Gainesville,  Tallahassee  and  Lakeland  had  not 
been  successful  in  making  this  change  and  benefitted  by  it 
in  both  advertising  and  circulation,  it  seems  obvious  the 
Fort  Pierce  newspaper  would  not  have  been  attracted  to  the 
idea. 

We  don’t  anticipate  this  means  the  disappearance  of  the 
afternoon  newspaper  in  the  foreseeable  future,  but  we  do 
expect  a  gradual  decrease  in  the  number  of  papers  in  the 
p.m.  field  and  a  corresponding  increase  in  the  a.m.  field. 
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AP  to  send  news 
by  satellite  in  Dec. 


By  I.  William  Hill 

Updates  on  news  by  satellite  and  elec¬ 
tronic  newspapers  plus  the  organiza¬ 
tion’s  first  address  by  a  Nobel  Peace 
Prize  winner  this  week  got  the  Phoenix, 
Ariz.  convention  of  the  Associated  Press 
Managing  Editors  convention  underway. 

AP  director  of  communications 
David  L.  Bowen  told  the  managing 
edito.'s  that  “next  month  AP  news  will 
be  routed  from  New  York  headquarters 
to  Everytown,  U.S.A.  via  satellites  in 
space.  Today  some  75  cities  are 
equipped  with  small  aperture  terminals 
ready  to  receive  from  a  satellite  all  the 
news  that  AP  can  produce.  Our  new 
target  is  900  by  the  second  quarter  of 
1982.’’ 

He  traced  how  a  signal  gets  from  the 
AP  in  New  York  to  the  individual  news¬ 
paper.  From  AP  headquarters,  the  news 
is  transmitted  by  land  line  to  a  Western 
Union  building.  Then,  from  the  top  of 
that  building,  it  is  relayed  by  microwave 
system  to  Glenwood,  N.J.  where  West¬ 
ern  Union  operates  an  uplink  earth  sta¬ 
tion.  From  here  the  satellite  receives  the 
package  one  frequency,  translates  it  to 
another,  and  rebroadcasts  it  in  a  cone  of 
energy  covering  the  entire  U.S. 

“The  dish  antenna  located  at  a  news¬ 
paper,”  Bowen  said,  “acts  like  a  big  ear 
listening  to  a  faint  relay  from  a  Westar  III 
satellite.” 

He  went  on:  “The  radio  energy  strik¬ 
ing  the  dish  is  reflected  back  to  a  collec¬ 
tor  suspended  above  the  center  of  the 
dish.  The  collector  passes  the  signal 
down  a  wave  guide  to  an  amplifier.  Next 
comes  a  deconverter  which  makes  a 
convenient  frequency  shift,  the  signal 
then  being  carried  indoors  where  a  de¬ 
modulator  filters  out  the  signal  you  want 
and  feeds  it  toward  your  computer  or 
printer.” 

Bowen  compared  the  route  Dataspeed 
stocks  must  travel  from  New  York  to 
Tacoma,  Wash,  with  the  more  economi¬ 
cal  satellite  transmission.  At  present,  it 
has  to  hit  seven  testrooms  before  it 
reaches  the  Tacoma  News  Tribune,  with 
a  chance  for  trouble  at  each.  Satellite 
distribution,  however,  offers  a  one-hop 
relay  from  New  York  to  the  dish  at  the 
Tacoma  News  Tribune. 

With  the  satellite  operation,  Bowen 
predicted  a  substantial  fall-off  in  AT&T 
expenses — a  drop  of  $900,000  in  1981 
and  an  additional  $2.6  million  in  1982. 

Bowen  predicted  200  satellite  in¬ 
stallations  by  January  and  likened  the 
entire  operation  to  the  driving  of  the 
golden  spike  in  development  of  the  first 
transcontinental  railroad. 

On  the  same  program  with  Bowen  was 
Henry  Heilbrunn,  AP  director  of  infor¬ 


mation  retrieval,  who  saw  the  successful 
newspaper  of  tomorrow  disseminating 
news  in  every  way  possible — by  printed 
page,  television  and  computer. 

“Instead  of  calling  yourself  the 
hometown  daily,”  he  said,  “you’ll  be  the 
hometown  hourly  because  you  can  now 
beat  radio  and  television.” 

He  described  the  two  systems  now  in 
operation.  The  first  was  the  AP  system, 
CompuServe,  provided  by  a  time-share 
computer  firm  in  Columbus,  Ohio,  and 
11  newspapers.  It’s  inexpensive  to  the 
consumer  and  has  a  low  cost  to  the 
newspaper  industry  to  experiment. 

To  use  CompuService,  you  need  a 
computer  terminal,  any  one  on  the  mar¬ 
ket  as  long  as  it  has  telephone  dialing 
capability.  Once  you  have  a  terminal  and 
telephone,  you  dial  the  big  computer — a 
local  phone  call  from  300  U.S.  cities. 
When  connected,  you  are  automatically 
tuned  in  with  the  super  brain — the  big 
CompuServe  computer  in  Columbus. 
Next  you’ll  hear  a  high-pitched  tone.  It’s 
your  home  terminal  talking  to  the  big 
computer.  Put  the  telephone  receiver  in 
the  terminal  cradle  and  the  CompuServe 
brain  is  at  your  disposal. 

The  second  system  now  in  operation  is 
more  advanced,  one  put  together  by 
Knight-Ridder  in  which  AP  contributes 
its  news.  Knight-Ridder  handles  the  in¬ 
formation  and  computer  and  the  Bell 
System  provides  terminals  and  com¬ 
munication.  It  is  now  going  to  30  homes 
in  Miami.  AP  sends  up  to  70,000  words  a 
day  to  Miami  for  integration  with  some 
20  other  information  providers. 

Adolfo  Perez  Esquivel,  from  Buenos 
Aires,  who  won  the  1980  Nobel  Peace 
prize,  spoke  in  Spanish  with  his  words 
translated  by  an  interpreter.  He  called  on 
the  press  to  help  the  poor  and  oppressed. 
He  said  the  press  had  promoted  peace 
and  justice  in  Argentina  and  expressed 
the  hope  newspapers  would  do  the  same 


Daily  Oklahoman 
wins  APME  award 

Precise,  painstaking  use  of  open- 
records  laws  during  nine  months  of  re¬ 
search  for  an  8-part  series  paid  off  for 
Jack  Taylor,  longtime  investigative  re¬ 
porter  for  the  Daily  Oklahoman  in  Ok¬ 
lahoma  City. 

Taylor  and  his  paper  received  the 
Freedom  of  Information  Award  from  the 
Associated  Press  Managing  Editors  As¬ 
sociation. 

He  acquired  more  than  50,000  pages  of 
documents  during  his  work  in  seeking 
material  for  his  series,  “Legacy  of 
Wounded  Knee.” 

The  serial  story,  according  to  the  Ok¬ 
lahoman,  disclosed  widespread  abuse, 
mismanagement  and  fraud  in  the  admin¬ 
istration  of  federal  Indian  programs, 
principally  involving  the  Bureau  of  In¬ 
dian  Affairs. 

The  APME  award  for  AP  writing  was 
presented  to  Louise  Cook  for  her  writing 
in  the  field  of  consumer  news. 

The  APME  award  for  AP  photography 
went  to  Mohammad  Sayad,  the  Iranian 
photographer  who  took  the  pictures  of 
the  aborted  U.S.  effort  to  free  the  hos¬ 
tages  held  in  Iran. 


for  the  entire  world. 

“Tragedy,”he  said,  “is  not  so  much 
due  to  the  deeds  of  evil  men  as  it  is  to  the 
silence  of  good  men.” 

In  the  annual  APME  Presidential  Ad¬ 
dress,  Ed  Cony,  Wall  Street  Journal, 
pointed  out  that  a  newspaper  man  or 
woman  is  a  nay-sayer  and  not  a  cheer¬ 
leader. 

“In  playing  this  role,”  he  said,  “we 
help  create  a  climate  for  reform,  orderly 
change,  thereby  lessening  the  likelihood 
of  abrupt,  violent  change.” 

He  said:  “The  newspaper  business  at¬ 
tracts  its  band  of  newsroom  skeptics  be¬ 
cause  it  offers  the  opportunity  now  and 
then  to  let  the  air  out  of  the  tires  of  the 
powerful  and  the  pompous  and  that’s 
fun.  What  better  argument  for  being  a 
newspaper  man  or  woman?” 
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NYT  Pictures — an  invaluable  service  at  no  additional 
cost  for  News  Service  subscribers.  On  a  weekly  basis, 
via  mail,  you  receive  from  20  to  30  pictures,  maps, 
charts  and  other  selections  from  The  New  York  Times. 
Photo  transmission  via  high-speed  facilities  is  by  special 
order:  phone  (212)  556-7119  for  details.  Copy  on  NYT 
wires  shows  by  slug-line  when  pictures  are  en  route  or 
available. 
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ONE  BILLION 
DOLLARS 


The  largest  single  investment  in  any  economic  enterprise  in  the 
State  of  Mississippi  is  now  under  way  at  Chevron  U.S.A.'s  refinery 
at  Pascagoula,  Mississippi.  One  billion  dollars  will  be  sjjent  by 
Chevron  to  modify  the  refinery  to  meet  future  demands  for  petro¬ 
leum  fuels.  This  investment  represents  a  solid  vote  of  confidence  in 
the  economic  future  of  the  Mississippi-Alabama  Gulf  Coast. 
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Former  UPl  chief  editor 
opposed  to  press  rights 


Roger  Tatarian,  who  spent  34  years 
with  United  Press  International  and 
served  the  last  lO  years  as  editor-in-chief 
before  leaving  in  1 972  to  become  a  college 
professor,  expressed  his  opposition  to 
shield  laws  for  reporters  and  to  cameras 
in  courtrooms. 

Tatarian  also  said  the  press  should  use 
greater  restraint  on  what  it  reports  in  its 
coverage  of  preliminary  hearings. 

The  well-known,  longtime  newsman, 
admitted  he  would  be  encountering 
“dangerous  waters”  by  expressing  such 
views,  but  said  some  of  his  “perceptions 
of  the  press,  its  responsibilities  and  its 
performance  have  altered”  since  he  en¬ 
tered  the  “academic  world.” 

Detached  perspective 

“A  more  detached  perspective  has 
helped  me  better  understand  why  so 
many  in  both  public  and  private  life  re¬ 
gard  the  press  as  a  rather  forbidding, 
somewhat  remote  and  often  inaccessible 
or  unresponsive  institution  that  is 
seemingly  accountable  only  to  itself  in 
wielding  an  awesome  measure  of  influ¬ 
ence  and  power.” 

Tatarian  delivered  his  remarks  as  the 
28th  annual  recipient  of  the  Elijah  Parish 
Lovejoy  Award  of  Colby  College.  The 
award  recognizes  contributions  to  the 
“country’s  journalistic  achievement.” 

Tatarian  said  that  in  California,  where 
he  is  now  a  professor  at  a  branch  of  the 
state  university  in  Fresno,  “the  shield 
law  has  been  invoked  in  situations  that 
hardly  involved  matters  of  great  public 
importance.” 

“With  the  cozy  safety  of  a  shield  law. 
of  course,  the  importance  of  the  informa¬ 
tion  need  not  be  a  factor,”  he  said.  ”lt 
can  be  trivial.  It  can  even  be  untrue.  No 
matter.  With  a  shield  law.  both  the  source 
and  the  vehicle  for  an  irresponsibility  can 
sit  easily  in  a  privileged  sanctuary.” 

Tatarian  said  no  segment  of  society 
“should  be  above  the  law.”  He  said 
advocates  of  shield  laws  argue  that  no 
precedent  in  extending  the  privilege  to 
reporters  is  involved  because  the  same 
principle  is  applied  in  the  doctor-patient, 
lawyer-client  and  priest-penitent  rela¬ 
tionship. 

This  argument,  he  said,  “is  superficial¬ 
ly  attractive  but  collapses  quickly  under 
scrutiny.” 

Doctors,  lawyers  and  priests,  Tatarian 
said,  “do  not  rush  into  print  or  put  on  the 


6  o’clock  news  the  information  they  re¬ 
ceive  in  private.” 

On  the  other  hand,  he  said,  “the  sole 
reason  for  a  reporter  to  receive  confiden¬ 
tial  information  is  to  make  it  public.  Only 
when  the  others  begin  broadcasting  their 
information  to  the  community  at  large  can 
their  role  be  equated  with  that  of  a  jour¬ 
nalist.” 

Take  for  granted 

Journalists,  Tatarian  said,  take  for 
granted  that  there  are  dishonest  or  incom¬ 
petent  doctors,  lawyers,  plumbers, 
accountants  or  government  officials. 
“Are  journalists  alone  to  be  presumed  to 
be  free  of  those  frailties?”  he  asked.  “It 
would  require  a  heroic  measure  of  arro¬ 
gance  to  assume  so.  And  yet,  shield  laws 
extend  the  same  immunity,  provide  the 
same  sanctuary  to  the  dishonest  or  irres¬ 
ponsible  journalist  as  they  do  to  the  good 
one.” 

Rather  than  supporting  shield  law  pro¬ 
tection  for  reporters  who  do  not  want  to 
reveal  their  sources  of  information.  Tata¬ 
rian  said,  “On  balance,  I  believe  it  is  far 
wiser  for  the  press  to  take  its  stand  simply 
on  the  First  Amendment — and  to  count, 
not  on  a  special  privilege,  but  on  a  record 
of  responsible  performance,  to  give  it  the 
public  support  that  is  the  most  efl'ective 
source  of  strength.” 

Tatarian  said  a  danger  of  shield  laws  is 
that  irresponsible  reporters  can  use  them 
to  hide  behind. 

“It  is  far  better.  I  think,  to  face  up  to  an 
occasional  risk  than  to  seek  legal  shields 
behind  which  the  irresponsible  can  in¬ 
dulge  in  excess  with  impunity.”  Tatarian 
said.  “That  can  only  dishonor  us  all  and 
heap  disrespect  on  the  profession,  and 
without  respect,  we  can  have  nothing  at 
all.” 

Tatarian  said  in  the  long  run.  “the  best 
shield  is  the  shield  of  public  support  and 
respect,  and  that  cannot  be  legislated. 

“Obviously,  taking  a  stand  simply  on 
the  First  Amendment  cannot  be  a  guaran¬ 
tee  against  overzealous  prosecution,” 
Tatarian  said.  “At  times,  journalists  may 
be  asked  to  pay  the  price  of  principle  and 
to  endure  jail  terms,  as  journalists  have  in 
the  past.  But  I  am  confident  that  even  that 
risk  can  be  minimized  if  confrontation  is 
risked  only  on  demonstrably  important 
issues.” 

Disturbing 

Tatarian  said  it  is  disturbing  that  shield 
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legislation  “accepts  the  principle  that  the 
limits  of  First  Amendment  rights  are 
negotiable  in  50  state  legislatures  and  the 
Federal  Congress.” 

If  the  press,  he  said,  “concedes  to 
legislators  on  any  level  the  right  to  give  it 
something  in  this  area  of  free  expression, 
it  must  also  concede  them  the  right  to  take 
something  away.  That  is  a  concession 
that  at  a  later  time  could  be  invoked 
against  the  press  with  much  mischief.” 

Tatarian  said  he  believes  “as  firmly  as 
advocates  of  shield  laws  that  the  First 
Amendment  gives  the  press  a  special  role 
to  probe,  to  question,  to  goad  and  to  de¬ 
flate.”  The  exact  limits  of  that  role,  he 
said,  “have  remained  uncertain  during 
most  of  our  200  years  of  history.  For  the 
most  part,  press  and  government  have 
not  known  precisely  how  far  they  could 
go  against  each  other  without  encounter¬ 
ing  the  wrath  of  an  aroused  public,  which 
must  always  be  the  final  arbiter. 

“By  seeking  to  strengthen  its  own  posi¬ 
tion  in  this  relationship,”  Tatarian  said, 
“the  press  can  only  encourage  counter¬ 
moves  from  its  natural  adversaries.” 

A  contest  of  codification,  he  said,  “can 
only  serve  the  cause  of  restriction.  It  is  far 
better  that  a  degree  of  uncertainty  and 
risk  remain,  for  both  breed  caution,  and 
caution  is  the  best  preventative  of  excess 
by  all  who  wield  power.” 

Tatarian  said  another  troubling  ques¬ 
tion  is  “just  who  is  entitled  to  call  himself 
a  journalist  and  claim  this  legal  pri¬ 
vilege.” 

Any  citizen,  he  said,  “can  become  a 
publisher  by  buying  a  piece  or  two  of 
carbon  paper  and  expounding  his  views 
to  friends.  Is  he.  simply  because  he  circu¬ 
lates  only  a  few  copies,  to  be  denied  a 
right  that  is  extended  to  those  who  circu¬ 
late  a  few  thousand?  Is  the  full  sweep  of 
the  First  Amendment  to  be  limited  to 
those  who  have  made  publishing  a  com¬ 
mercial  success?” 

Cameras  in  court 

In  delivering  his  opinions  on  cameras  in 
the  courtroom.  Tatarian  cited  a  case  now 
pending  before  the  U.S.  Supreme  Court 
involving  15  media  organizations  in  Flor¬ 
ida  who  are  asking  the  High  Court  to  rule 
that  a  defendant’s  Sixth  Amendment 
rights  to  a  fair  trial  will  not  be  impaired  if, 
over  his  objections,  the  proceedings  are 
opened  to  camera  and  microphone 
coverage. 

“The  individual  himself,  it  seems,  is  to 
have  no  rights  in  the  matter  at  all.”  Tata¬ 
rian  said,  “no  matter  how  much  he  may 
dread  the  known  presence  of  the  hidden 
microphone  and  hidden  camera,  no  mat¬ 
ter  how  ill  at  ease  it  may  leave  him  at  a 
time  when  he  should  be  able  to  think  more 
(Continued  on  pofte  S) 
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calmly,  more  coolly  and  more  carefully 
than  perhaps  ever  before  in  his  life. 

“Surely  it  is  not  expressing  hostility  to 
the  First  Amendment.”  Tatarian  said, 
“to  hope  the  Supreme  Court  will  reject 
this  pending  request.  Surely  the  indi¬ 
vidual  deserves  some  right  over  the 
psychological  environment  in  which  his 
property,  his  freedom  and  perhaps  even 
his  life  are  to  be  adjudicated.  To  feel 
otherwise,  it  seems  to  me.  is  to  foster  the 
impression  that  a  profession  that  prides 
itself  on  championing  the  individual  has 
turned  callous  and  insensitive.” 

Tatarian  said,  “while  no  one  can  be  at 
ease  when  exposed  to  the  stares  of  the 
curious,  a  courtroom  at  least  is  a  confined 
space,  and  the  size  of  the  audience  is 
limited. 

“How  then  can  it  serve  our  professed 
concern  for  the  rights  or  the  dignity  of  the 
individual.”  he  asked,  “to  demand,  as 
some  in  the  profession  do.  that  the  ordeal 
of  this  embattled  citizen — who  is  pre¬ 
sumed  to  be  innocent — be  intensified  by 
making  him  the  subject  of  a  Perry-Mason- 
type  spectacle  for  the  tv  audience  far 
beyond  the  courtroom?” 

Pretrial  reporting 

In  touching  on  pretrial  reporting.  Tata¬ 
rian  said.  “I  do  not  argue  for  closed  pre¬ 
liminary  hearings.  The  press  is  right  to 
contend  that  as  a  general  rule,  these  pro¬ 
ceedings  must  be  kept  open  to  guard 
against  overzealous  or  lax  procedures. 

“But  the  press,  it  seems  to  me.  can 
better  discharge  its  role  as  the  champion 
of  the  individual  with  more  stringent 
monitoring  of  its  reporting  in  the  pre-trial 
period.” 

A  preliminary  hearing.  Tatarian  said, 
“is  not  a  trial,  and  evidence  presented 
there  can  also  be  incomplete  and  un¬ 
founded.  Yet  it  is  privileged  matter  and 
can  be  published  without  fear  of  libel.” 

“In  a  few  states,  anything  alleged  in  a 
legal  suit,  however  false,  however  fanci¬ 
ful,  however  exaggerated,  can  be  pub¬ 
lished  without  fear  of  libel  the  moment 
the  legal  papers  are  filed.”  Tatarian  said. 
“But  even  where  no  such  formal  privilege 
exists,  it  is  not  unusual  for  some  in  the 
media  to  pounce  as  soon  as  an  exciting 
allegation  is  filed.” 

Tatarian  wondered  in  what  way  the 
public  interest  would  suffer  if  the  media 
publishes  nothing  about  “unfounded 
allegations  unless  and  until”  they  come 
out  during  the  trial. 

The  “special  position”  the  press  has  in 
society.  Tatarian  said,  the  role  as  the 
“last  line  of  defense  for  the  individual,” 
is  “being  confused  with  special  privilege 
by  the  demands  and  practices  of  some 
within  the  profession.” 

“I  have  spent  most  of  my  adult  life  in 


the  practice  of  journalism,  and  1  remain  as 
convinced  as  ever  that  despite  the  occa¬ 
sional  lapse  that  afflicts  all  human  institu¬ 
tions,  the  American  press  serves  the  pub¬ 
lic  well,”  Tatarian  said.  “But  1  must  con¬ 
fess  that  some  of  my  perceptions  of  the 
press,  its  responsibilities  and  its  perform¬ 
ance  have  altered  since  1  ceased  being  a 
daily  practitioner  and  entered  the 
academic  world. 

“Here  1  encounter  dangerous  waters.” 
he  said.  ‘‘Journalists  who  take  up 
teaching  are  sometimes  regarded  as  un¬ 
realistic,  finger-wagging  scolds  when 
they  discuss  the  problems  of  the  profes¬ 
sion.  1  can  only  hope  this  is  not  necessari¬ 
ly  always  true — that  it  is  also  possible  for 
a  more  detached  view  to  yield  a  more 
realistic  view  of  some  situations. 

“As  a  journalist  who  now  finds  himself 
more  detached  from  the  daily  fray.  1  am 
more  struck  than  ever  before  by  the  pow¬ 
er  and  influence  of  the  news  media,” 
Tatarian  said.  “The  daily  practitioner,  it 
seems  to  me,  takes  his  duties  so  much  for 
granted  that  he  does  not  always  see  him¬ 
self  for  what  he  is — the  supreme,  self- 
appointed  arbiter  over  which  of  his  fellow 
citizens  is  to  gain  fame  and  which  notorie¬ 
ty,  which  acclaim  and  honor,  and  which 
embarrassment  or  disgrace.  The  routine, 
day-to-day  journalistic  task  of  deciding 
which  event  or  deed  is  to  be  given  public 
notice,  and  which  is  to  be  ignored,  can 
have  far-reaching  consequences  for 
countless  individuals.” 

Tatarian  said  the  self-accountability  of 
the  media  today  is  “without  question  the 
basis  for  the  mixed  emotions  with  which 
many  Americans  today”  regard  it.  “And 
this  reaction  is  only  nourished  when  jour¬ 
nalists  are  seen  to  demand  privileged 
positions  enjoyed  by  no  other  group  of 
citizens.” 

Two  editions  begun 
by  Park  Newspapers 

Park  Newspapers.  Inc.  has  started  a 
Sunday  newspaper  in  Macomb,  111.  and  a 
Saturday  edition  in  Manassas.  Va. 

Macomb  Sunday  Journal  published  its 
first  edition  on  November  2.  The  54-page. 
5  section  paper  was  48%  advertising. 

Manassas  Journal  Messenfier  started 
publishing  a  Saturday  edition  in 
September. 

Both  papers  emphasize  local  and  col¬ 
lege  sports  coverage. 

Park  Newspapers  operates  42  news¬ 
papers,  of  which  17  are  dailies,  fhe 
Macomb  Sunday  paper  is  the  8th  in  the 
group. 

Join  Parade 

Joan  A.  Baehler.  Shelley  E.  Kranitz. 
Robert  J.  Lafayette,  and  Charley  G. 
Milonas.  have  joined  the  advertising  sales 
staff  at  Parade  magazine,  according  to 
James  B.  Martise.  vicepresident  and 
national  advertising  director. 


Guild  seeks 
share  of  income 
from  cable  tv 

The  Newspaper  Guild's  board  of  direc¬ 
tors  has  urged  all  locals  negotiating  new 
contracts  to  fight  for  guarantees  that  will 
insure  that  their  members  get  a  “substan¬ 
tial  portion”  of  the  income  a  newspaper 
or  wire  service  may  get  when  selling  their 
print  articles  for  use  on  cable  tv  or  in  the 
new  “electronic  newspapers.” 

The  board  has  adopted  a  policy  state¬ 
ment  which  recommends  that  such  a 
guarantee  be  made  part  of  the  Guild's 
official  bargaining  goals.  In  the  mean¬ 
time,  the  board  has  urged  all  locals  to 
“negotiate  such  guarantees  to  ensure 
their  members  get  their  rightful  share  of 
such  income.” 

The  Twin  Cities  Newspaper  Guild  No. 
2,  last  month,  failed  to  negotiate  a  con¬ 
tract  that  would  give  reporters  residuals 
for  articles  and  photographs  that  might  be 
resold  by  the  Minneapolis  Star  and  Tri¬ 
bune  to  cable  tv  news  programs  (E&P, 
October  18.) 

About  one  week  later,  the  Guild's 
board  met  and  adopted  a  “policy  state¬ 
ment”  on  “electronic  newspapers" 
which  urged  other  locals  to  fight  to 
“share  in  the  financial  fruits  of  automated 
systems”  and  urging  that  they  “receive 
extra  compensation  for  multiple  use  of 
the  product  of  their  work.” 

The  Guild  reported  that  it  “is  con¬ 
tinuing  to  monitor  and  study  the  impact  of 
developing  systems  for  the  electronic 
processing,  storage,  retrieval  and  dis¬ 
tribution  of  information  in  our  industry, 
including  the  increasing  number  of  cur¬ 
rent  experiments  in  electronic  delivery- 
...to  the  home  via  tv  sets  and  personal 
computers.” 

The  Guild  board  said  that  the  Guild 
staff  has  “personally  investigated  two 
such  home  delivery  systems,  compiled 
extensive  information  on  others  and  a 
home  computer  has  been  installed  in  the 
Guild's  international  headquarters  for 
direct  and  regular  monitoring  of  such  sys¬ 
tems,  some  of  which  include  library  data 
bases.” 

A  demonstrations  utilizing  the  home 
computer  at  the  headquarters  were  made 
during  the  board's  four-day  meeting  last 
month. 

“The  Newspaper  Guild  recognizes  the 
value  and  importance  of  experiments 
with  new  systems  of  preparing  and  trans¬ 
mitting  information  into  homes  as  a 
means  of  protecting  the  industry's  base.” 
the  Guild  board  of  directors  said.  “The 
Newspaper  Guild  expects  the  news  in¬ 
dustry  to  recognize  in  turn  the  justifiable 
and  legitimate  concerns  of  its  em¬ 
ployees.” 
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Kenneth  E.  Johnson 


Ex-Colo,  pub 
to  run  Cole’s 
Cleve.  Press 

Kenneth  E.  Johnson,  former  publisher 
of  Grand  Junction  (Colo.)  Sentinel  is  the 
new  associate  publisher  and  associate 
editor  of  the  Cleveland  (Ohio)  Press. 

Johnson,  47,  rose  from  part-time  jani¬ 
tor,  mailer  and  truck  driver  at  the  Sentinel 
to  multi-millionaire  publisher,  consul¬ 
tant,  editor  and  custom  printer  for  1 14  of 
Colorado’s  147  weekly  newspapers.  He 
started  at  the  Sentinel  in  1949. 

Johnson  says  he’s  an  investor  and  will 
buy  as  much  of  the  paper  as  Joe  Cole,  new 
owner,  wants  to  sell.  He  says  his  invest¬ 
ment  is  a  minority  one. 

Johnson  said  his  top  priorities  include: 
making  a  substantial  investment  in  mod¬ 
ernizing  and  improving  presses,  compu¬ 
ters  and  their  equipment ;  expanding  news 
coverage;  launching  a  Sunday  newspaper 
by  this  summer;  increasing  advertising; 
building  circulation  and  adding  two  or 
three  top,  nationally  known  newspaper¬ 
men  to  management  and  marketing  posi¬ 
tions.  Promotions  in  the  ranks  of  super¬ 
visors  and  department  heads  will  be  made 
from  within  wherever  possible. 

Making  it  clear  that  there’s  no  law  pre¬ 
venting  a  publisher  or  editor  from  doubl¬ 
ing  as  a  reporter  or  rewriteman,  Johnson 
said  Press  readers  can  expect  to  see  him 
out  on  the  streets,  gathering  material  for 
“an  occasional  column  and  lots  of  news 
stories.” 

Discounting  his  days  as  a  newspaper 
carrier,  Johnson’s  first  introduction  to 
newspapering  came  during  his  junior  year 
at  Grand  Junction  High  School. 

He  was  given  a  50-cent-an-hour  job  in 
the  mail  room  at  the  Sentinel,  a  newspap¬ 
er  founded  by  the  late  Walter  Walker, 
one-time  U.S.  senator  and  political 
wheelhorse  in  Colorado’s  Democratic 
Party. 

Johnson  parlayed  that  job  into  compos¬ 
ing  room  janitor  and  newspaper  truck 
driver  then  joined  the  staff  full  time  in 


1955  after  graduating  from  the  University 
of  Colorado  with  a  degree  in  business 
administration. 

He  was  dispatched  to  Rifle,  Colo.,  as  a 
bureau  chief,  later  helped  the  paper  sur¬ 
vive  a  bitter,  four-year  strike  by  the  prin¬ 
ters  and  climbed  steadily  upward — 
helped,  encouraged  and  guided  by  Pre¬ 
ston  Walker,  who  inherited  the  newspap¬ 
er  from  his  father. 

When  Preston  Walker  died  in  1%8,  he 
left  the  newspaper  to  Johnson. 

A  month  later  Johnson  was  embarked 
on  a  $1  million  program  to  provide  the 
Sentinel  with  a  new  plant  and  modem 
equipment,  a  sizable  and  risky  invest¬ 
ment,  considering  the  paper’s  total  sales 
were  then  $900,000  a  year. 

Johnson  resisted  repeated  efforts  by 
newspaper  acquisition  groups  to  buy  the 
paper,  which  had  a  30,000  circulation  (up 
5,0(X)  since  then),  finally  yielding  to  the 
Cox  group.  As  he  puts  it:  “They  caught 
me  in  a  weak  moment  and  offered  me 
more  than  my  price.” 

Explaining  his  largesse  in  distributing 
more  than  $3  million  to  the  190  staff  mem¬ 
bers,  Johnson  said: 

“One  third  of  the  staff  either  grew  up 
with  me,  went  to  school  with  me  or  came 
up  under  my  guidance.  I  know  what  it  is 
to  be  poor  and  short  of  money.  Newspap¬ 
ers  are  a  people  business.  We  have  an 
obligation  to  help  people  reach  and 
stretch  and  go  as  far  as  they  possibly  can 
in  life. 

“I’ve  always  thought  of  myself  as  part 
of  a  team,  so  I  just  wanted  to  share  the 
money  with  the  rest  of  that  team.  After 
all,  they’re  the  ones  who  built  the  paper. 
How  could  1  just  walk  away  without 
doing  something?” 

He  owns  Publication  Associates,  a 
Reno-based  newspaper  consulting  firm 
with  clients  in  the  U.S.,  France  and  Scot¬ 
land;  two  weeklies  in  California’s  Santa 
Barbara  area  (the  Santa  Ynez  Valley 
News  and  the  Goleta  Valley  News)  and 
Intermountain  Color  Press,  custom 
newspaper  printers  with  plants  in  Boul¬ 
der,  Denver,  Colorado  Springs  and  Fort 
Collins. 

“We  print  1 14  of  Colorado’s  147  week¬ 
ly  newspapers  and  use  8,000  tons  of 
newsprint  a  year  compared  to  the  30,000 
tons  used  by  the  Press,”  he  said. 

Johnson  also  owns  half  interest  in  six 
weekly  newspapers  and  “shoppers”  in 
central  Florida. 

Johnsn  and  his  wife  Peggy,  a  California 
home  builder  and  interior  designer,  are 
the  parents  of  six  children  ranging  from  1 8 
to  26  years  old,  four  by  his  previous  mar¬ 
riage  and  two  by  her  previous  marriage. 

At  one  time  or  another,  Johnson  owned 
a  4,000-acre  cattle  ranch,  raced  cars,  pi¬ 
loted  a  light  aircraft  and  served  for  12 
years  in  the  National  Guard.  He  owns  a 
250-acre  ranch  near  Santa  Barbara, 
Calif.,  where  he  and  his  wife  have  de¬ 
veloped  an  international  reputation  as 
breeders  of  Arabian  horses. 
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Daily  develops 
low  cost  color 
process  system 

Dover  (N.J.)  Daily  Advance  has  de¬ 
veloped  a  rapid  process  color  system  that 
allows  for  same-day  production  and  fits 
the  pocketbook  of  small  and  medium¬ 
sized  newspapers. 

This  system  was  totally  developed  for 
under  $5,000,  says  Robert  J.  Noga,  gener¬ 
al  manager  of  the  Advance. 

Faced  with  the  need  to  meet  the  grow¬ 
ing  trend  toward  color  graphics  and  to  be 
competitive,  Noga  says  the  Advance’s 
editorial  department  photo  lab  worked 
four  months  to  perfect  a  process  color 
system  that  would  beat  prohibitive  costs 
of  purchasing  a  system. 

“What  they  came  up  with  in  our  photo 
lab  is  a  system  which  produces  four-color 
separations  ready  for  the  camera  room  in 
under  two  hours,”  Noga  says.  The  time 
length  involved  covers  everything  from 
processing  of  color  film  to  production  of 
the  four  printers,  including  magenta, 
blue,  yellow  and  black  ones 
The  newspaper  started  out  using  color 
keys  to  check  the  accuracy  of  its  pictures 
during  the  period  in  which  the  system  was 
being  tested,  he  explains.  “Today,  we  are 
producing  four-color  process  photo¬ 
graphs  with  such  accuracy  that  color  keys 
no  longer  are  necessary. 

“With  our  system,”  he  adds,  “we  are 
running  process  color  on  a  daily  basis. 
And  we  are  doing  it  with  the  same  2  'A — 
man  photo  department  we  had  before  in¬ 
troducing  color  photos  into  the  newspap¬ 
er  on  a  regular  basis. 

“Our  photographers  carry  cameras 
with  color  and  black  and  white  film  when 
out  on  assignment,”  Noga  explains,  and 
“when  they  see  subject  matter  that  lends 
itself  to  color,  they  shoot  it  both  ways.” 
This  eliminates  the  need  to  have  one  per¬ 
son  just  seeking  out  process  color  topic 
shots. 

“And  without  specialized,  exjjensive 
accessories  to  take  color  pictures,  we  are 
getting  separations  that  are  sharp  and  col¬ 
or  true,”  he  says.  The  system,  however, 
does  allow  for  color  corrections  to  be 
made  if  a  picture  does  not  quite  come  up 
to  standards  set  for  reproduction  by  the 
newspaper. 

“Dievelopment  of  this  system  has  en¬ 
abled  us  to  get  into  process  color  for  a 
minimum  amount  of  cost,”  Noga  says, 
“and  to  produce  high  quality  photo¬ 
graphs  at  an  inexpensive  operating  cost  .  ” 

Kal  Druck  resigns 

Kalman  B.  Druck  has  resigned  as 
vicechairman  and  a  director  of  Harshe- 
Rotman  &  Druck.  Druck,  who  is  66,  will 
establish  his  own  public  relations  firm  in 
Larchmont,  N.Y.  where  he  lives. 
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Food  exec 
predicts  end 
of  coupons 

Penny  candy  and  cents-off  coupons 
soon  may  have  something  in  common: 
the  past. 

At  least  that’s  the  pronouncement  of  a 
two-month  independent  study  conducted 
by  William  G.  Niget.,  a  food  industry 
consultant  based  in  Skokie,  Ill. 

The  4,000-word  report,  scheduled  to  be 
reprinted  in  full  in  Advertisinf>  Age,  con¬ 
tends  that  coupons  are  no  longer  effec¬ 
tive,  economical  or  productive. 

Nigut’s  death  warrant  for  coupons 
came  after  what  he  calls  “an  extensive 
analysis  of  everything  that  has  ever  been 
written  about  them.” 

His  conclusion:  “Couponing  in  the 
weeks  ahead  is  certain  to  be  scrutinized 
and  evaluated  as  never  before  by  manu¬ 
facturers’  to  management.  .  .  because 
it  is  less  productive  in  moving  products 
than  it  is  touted  to  be  by  grocer  marketing 
executives.  .  .  and  because  it  has  be¬ 
come  an  economical  intolerable  and  un¬ 
justifiable  cost  of  doing  business.” 

Both  food  manufacturers  and  retailers 
will  contribute  to  couponing’s  demise, 
Nigut  added,  ticking  off  a  series  of 
reasons  why. 

— Food  companies  traditionally  use 
coupons  to  get  retailers  to  stack  products 
for  which  there  is  little  demand.  But  the 
balance  of  power  in  the  food  industry  has 
shifted  to  retailers  who  are  beginning  to 
function  as  buying  agents  for  the  consum¬ 
er  rather  than  as  sales  agents  for  the 
manufacturers. 

With  the  growth  of  universal  product 
code  scanners,  retailers  will  have  access 
to  day-to-day  sales  figures  and  will  clear 
slow  moving  items  off  their  shelves. 

— Couponing  is  an  expensive  and  in¬ 
effective  marketing  tool.  Less  that  5%  of 
all  coupons  are  redeemed  and  209f  of 
those  may  be  redeemed  fradulently.  In 
1978,  coupon  redemptions  cost  manufac¬ 
turers  582  million,  while  an  additional  145 
million  was  spent  on  misredeemed 
coupons. 

This  combined  expense  represents  an 
increase  of  63%  over  the  total  coupon 
outlays  in  1963. 

In  addition,  the  average  coupon  is 
valued  at  15-cents  off  the  retail  price  to 
which  manufacturers  must  add  another 
seven  cents  for  processing.  In  1978,  an 
estimated  72.7  billion  coupons  were  dis¬ 
tributed  at  a  value  of  14.5  billion. 

According  to  Niget,  newspapers  are 
one  of  the  catalyses  behind  couponing’s 
alleged  precarious  future.  “Newspapers 
have  made  coupon  clipping  respectable 
through  news  stories  they  run  and  also 
through  columnists  who  give  instructions 
on  how  to  take  advantage  of  them 
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(coupons).  It’s  intended  as  a  public  ser¬ 
vice  but  it  has  encouraged  more  consum¬ 
ers  to  use  coupons  which  is  the  last  thing 
most  manufacturers  want  since  they  are 
mainly  interested  in  getting  retailers  to 
order  products  and  not  in  offering  dis¬ 
counts  to  consumers,”  he  said. 

A  one-page  synopsis  of  the  report 
already  has  gone  out  executives  at  six 
leading  food  manufacturers — all  of  whom 
have  concurred  with  the  findings,  Niget 
said. 

The  consultant  insisted,  however,  that 
newspapers  should  not  be  distressed  by 
his  analyses,  but  rather  should  view  it  as 
an  opportunity  to  woo  more  grocery 
manufacturers  away  from  television  and 
back  into  dailies. 

Newspapers  earn  an  estimated  210  mil¬ 
lion  annually  from  coupons.  Of  the  81.2 
billions  coupons  circulated  in  1979,  news¬ 
papers  got  the  largest  chunk:  ROP 
claimed  52%  of  them  during  the  week, 
9.5%  on  Sundays,  while  inserts  accounted 
for  another  14.9% 

“Newspapers  should  go  out  and  sell 
food  manufacturers  on  doing  a  more 
effective  job  of  using  their  food  pages,” 
Niget  declared.  “If  advertisers  are  using 
coupons,  it  means  their  national  tv  adver¬ 
tising  is  not  doing  the  job. ’’Niget  referred 
to  a  recent  article  in  the  Wall  Street  Jour¬ 
nal  which  showed  that  four  of  the  five  top 
tv  users  in  1979  were  grocer  manufac¬ 
turers. 

“I  think  the  roof  is  falling  in  on  coupons 
and  it’s  a  great  time  for  newspapers  to  win 
back  the  dollars  which  now  are  going  into 
tv,”  he  said.  “Newspapers  can  help  the 
manufacturer  better  understand  what  the 
food  shopper  is  really  like  and  how  they 
can  be  persuaded  to  buy  products.  For 
years,  advertising  agencies  have  been 
appealing  to  a  mythical  food  shopper  that 
does  not  exist  except  in  the  minds  of  the 
copywriters.” 

Niget  himself  has  been  a  consultant  to 
grocer  retailers,  wholesalers  and  manu¬ 
facturers  in  the  U.S.  and  Canada  since 
leaving  the  food  marketing  institute  in 
1957.  A  well-known  figure  in  the  indus¬ 
try,  Niget  admitted  that  some  of  his  past 
predictions — like  smaller  ad  budgets  for 
top  food  manufacturers — have  been  off 
target.  But  some  of  them — like  the  rise  of 
generic  foods,  the  growing  popularity  of 
seafood  and  the  success  of  smaller  and 
no-frills  stores  have  been  uncannily  accu¬ 
rate. 

PNPA  names  Jones 

Raymond  C.  Jones,  31,  assistant  gener¬ 
al  manager  of  Pennsylvania  Newspaper 
Publishers  Association  for  the  past  four 
years,  was  named  general  manager  to 
succeed  the  late  G.  Richard  Dew  who 
died  October  9. 

Jones,  a  former  city  editor  of  the  Car¬ 
lisle  (Pd.)Eyeninf;  Sentinel  , taught  jour¬ 
nalism  at  Dickinson  College  prior  to  his 
joining  PNPA. 


RETIRES — Ray  Snapp,  who  retired  as 
editor  of  the  Bedford  (Ind.)  Times-Mail 
November  1 ,  is  shown  on  his  last  day  of 
work.  He  was  with  the  Times-Mail  nearly 
forty  years.  He  started  his  newspaper 
career  at  the  Shelbyville  (Ind.)  Republican 
after  graduating  from  high  school  in 
1934. _ 

Safeway  to  buy  ads 
in  magazines  in  1981 

Safeway  Stores  Inc.,  the  Oakland, 
California-based  supermarket  chain,  is 
planning  what  may  be  an  industry  first:  a 
major  advertising  campaign  in  nationally 
distributed  magazines. 

Company  officials  of  the  nation’s 
largest  grocery  outfit  refused  to  release 
details  but  said  the  campaign  should  get 
started  early  next  year. 

One  inside  source  said  the  decision  to 
go  with  the  new  medium  was  made  be¬ 
cause  the  company  felt  “advertising  in 
the  top  women’s  magazines  would  best 
reach  our  customers  and  also  our  poten¬ 
tial  customers.” 

The  company  would  not  comment  on 
whether  or  not  the  ads  would  promote 
image,  Safeway’s  extensive  generic  line 
or  premiums. 

Safeway  currently  owns  1 ,940  stores  in 
22  states — most  of  which  are  located  west 
of  the  Mississippi  with  the  exception  of 
Virginia,  North  Carolina,  Maryland  and 
Pennsylvania — and  accounts  for  6%  of 
the  total  retail  food  sales  in  the  country. 
In  1979  it  reported  sales  of  $13.7  billion 
from  2,400  stores  in  North  American  and 
overseas. 

The  same  source  said  that  it  was  un¬ 
known  whether  or  not  the  funds  for  the 
magazine  campaign  would  be  deducted 
from  newspapers’  portion  of  the  com¬ 
pany’s  ad  budget.  Safeway  will  invest  6.3 
million  in  newspaper  ad  linage. 

“We  will  still  use  newspapers  heavi¬ 
ly,”  the  source  said.  “We  believe  in  a  mix 
and  we’ve  used  everything  except  bum¬ 
per  stickers  and  matchbook  covers. 
Scratch  that.  We  have  used  matchbook 
covers.” 
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Drop  prison  escape  plot 
charge  against  Ga.  editor 


An  alleged  attempt  to  extort  money 
from  Albany  (Ga.)  Herald  state  editor 
Charles  Posted  has  led  to  a  decision  by  a 
Superior  Court  Judge  to  dismiss  charges 
against  Posted  and  his  wife  that  they 
attempted  to  aid  in  the  July  escape  of  four 
death  row  inmates. 

Superior  Court  Judge  John  Harvey 
dropped  the  charge  against  Posted  and  his 
wife  on  the  recommendation  of  Dupont 
Cheney,  District  Attorney  for  Georgia’s 
Atlantic  Judicial  Circuit.  Cheney  told 
Judge  Harvey  that  the  alleged  attempt  to 
extort  money  from  Posted  was  linked  to  a 
key  prosecution  witness  against  Posted 
and  that  this  had  “seriously  tainted”  the 
case  against  the  newspaper  editor. 

Posted  and  his  wife  were  indicted  on 
August  27  for  the  alleged  role  they  played 
in  the  July  28  escape  of  four  convicted 
murderers  from  the  Georgia  State  Prison. 

On  the  night  the  four  inmates  escaped, 
prison  officials  were  first  notified  through 
a  phone  call  from  Posted.  The  newsman 
said  he  had  been  contacted  by  one  of  the 
four  fugitives  who  told  him  they  had 
escaped. 

The  Georgia  Bureau  of  Investigation 
sent  agents  to  the  home  of  Posted  to  “pro¬ 
tect”  him,  but  during  the  night  Posted 
woke  to  find  the  agents  going  through  his 
desk.  The  agents  returned  later  that 
morning  with  a  search  warrant  and  seized 
five  letters  that  had  been  written  to  the 
Posteds  by  prison  inmates. 

In  one  of  the  letters,  an  inmate  identi¬ 
fied  as  Carl  Issacs  asked  that  the  Posteds 
send  him  blue  pajamas  which  resembled 
the  uniforms  of  prison  guards.  Issacs  was 
transferred  shortly  before  the  prison 
escape  and  Posted  said  he  never  sent  the 
pajamas. 


dropped  when  the  Posteds  were  indicted. 

James  Gray  Jr.,  executive  editor  of  the 
Herald,  said  the  newspaper  intends  to  re¬ 
file  the  civil  suit. 

The  indictment  of  Posted  and  his  wife 
contended  that  they  met  with  Issacs  on 
June  18  and  that  Issacs  asked  them  to 
obtain  15  hacksaw  blades  for  him.  The 
indictment  further  alleged  that  Mrs.  Post¬ 
ed  purchased  10  hacksaw  blades  that  day 
and  gave  them  to  the  aunt  of  one  of  the 
four  inmates  who  eventually  escaped. 
She,  in  turn,  mailed  the  blades  to  the  in¬ 
mates  in  separate  packages,  but  they 
were  intercepted  by  prison  officials. 

Issacs  reportedly  testified  against  the 
Posteds  before  the  grand  jury  which  in¬ 
dicted  the  newsman. 

On  October  28  and  again  on  November 
2,  Posted  said  he  received  a  cad  from  a 
man  who  told  him  Issacs  was  willing  to 
change  his  story  if  $15,000  were  paid. 
Posted  said  the  caller  also  told  him  that  he 
would  “take  me  down”  if  the  money  was 
not  paid. 

Posted  went  to  his  attorney  and  they 
both  reported  the  incident  to  the  FBI.  A 
plan  involving  more  than  20  FBI  agents 
was  devised  to  capture  the  alleged  extor¬ 
tionist.  One  agent,  hid  in  Posted’s  car 
when  he  went  to  drop  off  the  money. 
Posted  himself  reportedly  was  permitted 
to  carry  a  weapon. 

The  money  was  dropped  off  in  a  trash 
can  inside  a  restroom  at  a  gas  station.  FBI 
agents  arrested  Roy  Lee  Franklin  when 
he  attempted  to  pickup  the  money. 
Franklin  is  the  father  of  a  death  row  in- 


APPOINTS — Diana  M.  Orban  was 
appointed  to  the  new  post  of  president  of 
Tromson  Monroe  Public  Relations,  New 
York,  and  will  serve  as  a  member  of  the 
board  of  directors  of  Tromson  Monroe 
Advertising  Inc.,  the  parent  company. 
Ms.  Orban  was  executive  editor  of  Travel 
Weekly.  She  was  women's  editor  of  the 
Ann  Arbor  (Mich.)  News  from  1969  to 
1972.  _ 


mate  who  has  served  time  with  Issacs. 

Nine  persons  had  been  indicted  in  con¬ 
nection  with  the  escape,  including  a  pris¬ 
on  guard.  Posted  had  been  free  on  bail 
and  had  continually  denied  any  wrong¬ 
doing.  Posted  and  his  wife  had  faced  a 
prison  sentence  of  up  to  two-and-a-half 
years  if  convicted. 

Commenting  after  the  charges  were 
dropped.  Posted  labeled  the  District 
Attorney's  actions  “admirable.” 


Editor  faces  fine  for  chopping  trees 


Posted  had  written  a  book  about  Issacs 
and  the  convict  had  reportedly  been  very 
close  to  both  Posted  and  his  wife.  Posted 
had  also  done  other  articles  about  death 
row  and  the  inmates. 

He  contended  that  the  GBl  had  sear¬ 
ched  his  personal  belongings  in  retailia- 
tion  for  articles  he  had  done  which  were 
unfavorable  to  the  GBl. 

Posted  and  his  newspaper  filed  a  com¬ 
plaint  against  the  GBl  and  a  Federal 
Court  Judge  ruled  that  the  GBl  had  con¬ 
ducted  an  illegal  investigation.  Judge  Wil¬ 
bur  Owens  said  that  Posted  and  the  paper 
would  probably  be  awarded  damages  for 
a  violation  of  their  Fourth  Amendment 
rights  when  the  case  was  tried  before  a 
jury. 

The  judge  refused,  however,  to  order 
the  GBl  to  return  the  letters  to  Posted. 

The  Herald  and  Posted  had  a  civil  suit 
pending  against  the  GBl,  but  this  was 
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Minneapolis  Star  editor  Stephen  Issacs 
was  charged  with  criminal  damage  to 
property  and  molesting  vegetation  in  con¬ 
nection  with  his  cutting  down  of  three 
trees  and  assorted  bushes  in  front  of  his 
lakeside  house. 

The  trees,  it  turns  out,  were  located  on 
Park  Board  property  and  a  member  of  the 
Park  police  signed  a  complaint  against 
Issacs  on  November  10. 

Park  officials  estimated  that  the  trees 
and  bushes  destroyed  will  cost  more  than 
$3,000  to  replace.  Issacs  has  contended 
that  he  did  not  know  his  actions  consti¬ 
tuted  a  crime. 

“1  didn't  know  it  was  wrong,”  he  said. 
“It  was  a  completely  innocent  act.” 
Issacs  said  he  chopped  down  the  trees  in 
order  to  gain  a  better  view  of  the  lake 
from  his  house.  “I  pay  $5 .(KH)  in  taxes  and 


1  can't  even  see  the  damn  lake.”  he  said. 

Issacs  was  spotted  cutting  the  trees 
down  on  November  1  by  a  visiting  police 
officer  from  Washington,  D.C..  who  had 
been  jogging  along  the  lakeside.  The 
officer  reported  the  incident  to  Park 
police. 

Issacs  said  he  and  his  i4-year-old  son 
cleared  a  path  about  30  feet  wide  and 
added  that  one  of  the  trees  cut  down  was 
already  dead. 

Issacs  contends  that  the  trees  were  no 
more  than  2  inches  in  diameter,  but  Park 
police  have  stated  that  the  trees  were  be¬ 
tween  3  and  6  inches  in  diameter. 

If  convicted  on  both  charges.  Issacs 
faces  a  maximum  fine  of  $180  and  a  jail 
sentence  of  up  to  180  days,  according  to 
Park  police. 
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End  to  paper 
shortage  seen 
in  California 

By  Lawrence  Schneider 

If  labor  strife  does  not  hit  the  newsprint 
industry  during  contract  negotiations 
next  year,  publishers  in  the  13  western 
states  should  have  adequate  newsprint 
supplies  by  late  1981. 

Speaking  before  the  California  News¬ 
paper  Publishers  Association’s  board  of 
directors  in  Santa  Barbara,  six  suppliers 
cited  increased  production  capacity  and 
decreased  demand  as  enabling  them  to 
catch  up  with  their  orders. 

Most  of  the  suppliers  are  presently  only 
meeting  85-90%  of  the  needs  of  their  old 
customers  and  are  not  taking  on  new 
ones. 

The  newsprint  suppliers  did  not  report 
on  the  1981  price  of  newsprint  but  a  com¬ 
ment, “remember,  gentlemen,  we  are  in 
an  inflation,”  was  understood  by  all. 

The  suppliers  did  not  see  a  domestic 
move  towards  lighter  weight  newsprint 
taking  place  because  most  publishers 
appear  to  want  to  remain  with  the  30  lb. 
paper. 

“In  the  long  term,  we  could  offer  you 
28  lb.  paper  if  you  wanted  it  but  don't  ask 
for  it  now,”  said  Jim  Westphal  of  the 
Crown  Zellerbach  Corp. 

He  pointed  out  that  the  testing  involved 
and  the  conversions  necessary  to  pro¬ 
duce  the  lighter  weight  paper  would  cut 
production  and  Crown  Zellerbach  wants 
to  keep  production  at  a  full  capacity  to 
meet  the  enormous  current  demand. 

Deane  Funk,  publisher  of  the  Santa 
Monica  Eveninfi  Outlook  and  chairman  of 
the  CNPA's  Newsprint  committee,  said 
that  more  publishers  would  be  interested 
in  lighter  weight  paper  if  they  could  share 
in  the  savings. 

Newsprint  representatives  who  joined 
Westphal  in  speaking  to  the  publishers 
were: 

David  Hout,  of  Southwest  Forest  In¬ 
dustries;  Richard  Lamberton,  of  Boise 
Cascade;  Richard  Crane,  of  the  Garden 
State  Paper  Co.;  Harry  Chambers,  of 
Crofton  Paper  Co.;  and  Nairne  Ward,  of 
Powell-River  Alberni. 

Earlier,  the  California  publishers  heard 
from  UCLA  economist  Dr.Larry  J.  Kim- 
bell,  who  told  them  that  while  a  slow  re¬ 
covery  in  the  economy  is  forecasted, 
“the  sharp  increase  in  interest  rates  and 
persistence  of  inflation  threaten  a  relapse 
into  recession.” 

California  newsprint  consumption 
showed  “extraordinary  growth”  in  1977 
and  early  1978  with  growth  rates  exceed¬ 
ing  30%.  But  the  growth  declined  con¬ 
siderably  in  1978  and  Battened  out  in 
1979,  Dr.  Kimbell  said. 

For  all  of  1980  Dr.  Kimbell  predicted  a 


PREDICTED — When  Ronald  Reagan 
was  handed  a  copy  of  the  New  York  News 
World  in  his  hotel  suite  on  Election  Night 
with  a  headline  proclaiming:  "Reagan 
landslide,"  he  looked  at  it  with  disbelief, 
since  the  returns  were  still  trickling  into  his 
headquarters  in  Los  Angeles.  The  decision 
to  forecast  the  election  was  the  culmina¬ 
tion  of  weeks  of  consultations  with  the 
News  World's  political  reporters  and  edi¬ 
tors  who  had  covered  the  primaries,  cau¬ 
cuses  and  Republican  and  Democratic 
national  conventions  and  had  spent 
months  on  the  campaign  trails  with  the 
candidates. 

1.45  increase  in  newsprint  consumption 
and  an  only  sightly  larger  increase  of 
2.6%  in  1981  for  California  dailies. 

He  pointed  out,  however,  that  if  rapid 
escalation  of  defense  spending  takes 
place  under  the  Reagan  administration, 
this  would  produce  a  faster  recovery  in 
California  than  is  presently  predicted. 

“Newsprint  consumption,  if  this 
should  develop,  would  grow  faster  than 
predicted,  with  year-over-year  increases 
of  10%  or  more  quite  likely.”  Dr.Kimbell 
said. 

10th  Michener 
award  winners 

News  stories  about  Buoride  poisoning 
on  Cornwall  Island  brought  the  Kingston 
Wliif>-Standarcllhe  lOth  Michener  Award 
for  investigative  journalism  in  1 979. 

The  series  investigated  pollution  from 
Massena,  N.Y.  plant  of  Reynolds  Metals 
Co.  which  drifted  across  an  Indian  re¬ 
serve  on  Cornwall  Island. 

Runners-up  for  the  award  were  the 
Edmonton  Journal  for  a  series  of  stories 
on  child  abuse  in  government  homes;  the 
Windsor  Star  for  stories  on  asbestos 
pollution  in  an  industrial  plant;  the  Cal- 
ftary  Herald  for  a  series  on  illegal  drug 
raids  by  Calgary  police,  and  the  now- 
defunct  Calfiary  Albertan  for  a  report  on 
the  financial  problems  facing  armed 
forces  families  . 


‘Tonight’  costs 
reduce  Trib  Co. 
earnings  by  25% 

Third  quarter  net  income  for  the  Chica¬ 
go-based  Tribune  Company  dropped  to 
$12.3  million  in  1980,  down  25%  from  the 
same  period  last  year. 

Net  income  for  the  first  nine  months  of 
this  year,  however,  registered  a  record 
$58.8  million,  35%  higher  than  a  year  ago. 
Revenues  for  the  first  three  quarters  rose 
14%  to  $899.5  million. 

“The  third  quarter  decline  in  net  in¬ 
come  was  chieBy  the  result  of  substantial¬ 
ly  lower  operating  profit  reported  by  the 
company's  newspaper  group,”  president 
and  chief  executive  officer  Stanton  Cook 
reported. 

“Unfavorable  economic  conditions, 
particularly  in  Chicago,  and  costs  of  the 
new  ‘Tonight’  edition  of  the  New  York 
Daily  News  were  contributing  factors. 
These  factors  are  expected  to  continue  to 
affect  earnings  for  at  least  the  balance  of 
1980,”  Cook  added. 

Interest  income  in  1980  contributed  sig¬ 
nificantly  to  net  income  in  both  the  third 
quarter  and  year  to  date.  Comparison  of 
results  for  the  nine  month  periods  reflects 
a  $10  million  non-operating  expense  in¬ 
curred  in  the  second  quarter  of  1979  in 
connection  with  settlement  of  litigation. 

The  Tribune  Company  has  organized  a 
separate  subsidiary  which  will  be  re¬ 
sponsible  for  all  of  its  broadcast  stations. 
The  recent  move  also  included  the 
appointment  of  James  C.  Dowdle  as  pres¬ 
ident  and  chief  executive  officerof  the 
newly  formed  Tribune  Company  Broad¬ 
casting  Inc. 

NY  News  offers  free 
papers  to  commuters 

In  an  effort  to  introduce  suburban  read¬ 
ers  to  the  New  York  News'  three-month- 
old  afternoon  edition,  the  paper  this  week 
offered  four  free  editions  to  New  Jersey- 
bound  commuters. 

The  News  stationed  hawkers  equipped 
with  coupon  cards  good  for  free  editions 
of  the  paper  from  Tuesday  through  Fri¬ 
day  at  the  entrance  ramps  to  New  Jersey 
bound  buses  in  the  42nd  Street  Port  Au¬ 
thority  Bus  Terminal  on  Monday.  The 
four  detachable  coupons  on  the  card 
promised  a  full  250  reimbursement  to  the 
terminal’s  newsstand  dealers. 

When  the  News  began  publishing 
Tonifiht,  it  stated  that  its  primary  target 
audience  was  “upscale”  Manhattanites. 
However,  since  the  new  edition  was  in¬ 
troduced,  the  News  has  conducted  exten¬ 
sive  sampling  campaigns  in  major  com¬ 
muter  terminals  throughout  the  city. 
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NEW  OFFICERS  of  the  Independent  Free  papers  of  America  are,  from  left, 
front  row:  Tim  Lighter,  Algona.  la.,  president;  Chuck  Hawken,  Stuart,  Fla., 
vicepresident;  and  George  Kapp,  Lebanon,  Pa.,  secretary.  Back  row,  from 
left:  Robert  Wright,  Little  Falls,  Minn.,  Robert  Green,  Pekin,  Ind.,  and  Abe 
Mast,  Berlin,  Ohio,  all  members  of  the  executive  committee. 


Independent 
free  papers  form 
an  association 

Approximately  60  publishers  and  man¬ 
agers  of  free  circulation  papers,  who  are 
dissatisfied  with  the  open  membership 
rule  that  was  recently  enacted  by  the 
National  Association  of  Advertising  Pub¬ 
lishers,  have  formed  a  new  association, 
called  Independent  Free  Papers  of 
America. 

Membership  in  the  new  association, 
headed  by  Tim  Lighter,  Algona,  Iowa,  is 
open  only  to  free  papers  that  are  indepen¬ 
dent  of  ownership  by  paid  newspapers, 
and  derive  at  least  75%  of  their  publica¬ 
tion  income  from  free  circulation. 

According  to  Lighter,  a  minimum 
membership  of  100  firms  is  expected 
within  the  first  year. 

N  AAP,  in  its  30th  year,  represents  over 
500  members  at  the  present,  which  is 
down  from  600  in  1979,  James  Pearson, 
executive  director, said.  Several  pub¬ 
lishers,  he  said,  have  resigned  from  the 
Madison.  Wise. -based  association  in  pro¬ 
test  over  the  open  membership  rule .  Pear¬ 
son  said  45  new  members  have  joined 
NAAP  since  July  31 . 

Victor  Jose,  publisher,  Richmond 
(Ind.)  Graphic,  and  a  past  president  of 
NAAP,  said  he  has  resigned  from  NAAP 
and  joined  IFPA.  Jose  led  the  opposition 
that  fought  the  passage  of  the  open  mem¬ 
bership  rule  in  NAAP.  Other  publishers 
resigning  from  NAAP  were  Lighter,  Abe 
Mast,  Berlin,  Ohio,  and  Chuck  Hawken, 
Stuart,  Fla.  Bob  Green,  a  member  of  the 
NAAP  board,  resigned  from  the  NAAP 
board,  but  retained  his  membership  in  the 
association. 

"IFPA  was  started  by  a  group  of  young 
publishers  who  believe  the  principles  for 
which  NAAP  originally  stood  are  worth 
perpetuating.”  Jose  told  E&P  this  week. 
"Certainly,  it  is  an  adversary  relationship 
with  traditional  paid  newspapers  in  most 
cases,”  Jose  said. 

Jose  said  the  "instigators”  of  the  new 
association  are  four  publishers  whose 
fathers  were  at  one  time  president  of 
NAAP.  They  are:  George  Kapp,  Lehu- 
non  Valley  (Pa.)  Merchandiser;  Lighter, 
Alf>ona  ila.)  Reminder;  Bob  Green.  Pekin 
(Ind.)  Banner-Gazette  and  Givanay,  and 
Dick  Colegrove,  Mansfield  (Pa.)  Penny- 
Saver. 

"We  are  not  opposed  to  paid  circula¬ 
tion  papers,  as  such,”  Lighter  said.  "In 
many  areas,  we  co-exist  very  well  with 
paid  weeklies.  In  other  markets,  mainly 
where  chain-owned  dailies  are  dominant, 
we  feel  that  certain  tactics  destructive  to 
competition  are  being  used,  such  as  start¬ 
ing  newspaper-owned  shoppers  to  keep 
out  or  drive  out  the  independents,  and  if 
that  fails,  to  buy  them  out." 

"Due  to  laxity  of  antitrust  enforcement 


in  this  field,”  he  said,  "the  independent 
needs  strong  support.  Through  IFPA  we 
intend  to  provide  that  support  and  offer 
assistance  in  all  phases  of  the  business.” 

Officers  elected  in  addition  to  Lighter 
are:  Chuck  Hawken,  Stuart  (Fla.) 
Flashes,  vicepresident;  George  Kapp. 
secretary-treasurer;  and  Ben  Jensen, 
Buchanan,  Wise.,  sergeant-at-arms. 

A  mid-year  conference  will  be  held  in 
St.  Louis  in  early  Spring.  Lighter  said. 
Information  regarding  the  organization 
may  be  addressed  to:  George  Kapp. 
IFPA,  PO  Box  840,  Lebanon,  Pa.  17(^42. 


Editorial  writer 
murdered  in  LA. 

Sarai  Krasne  RibicoIT,  an  editorial  wri¬ 
ter  for  the  Los  Angeles  Herald  E.\aminer 
and  the  niece  of  Sen.  Abraham  RibicoIT 
(D.-Conn.),  was  shot  and  killed  on  a  Los 
Angeles  street  November  12. 

Miss  Ribicoff,  23,  and  a  friend,  Stan¬ 
ford  University  economics  professor 
John  Shoven,  33,  were  leaving  a  res¬ 
taurant  in  the  city's  Venice  neighborhood 
at  10  p.m.  following  dinner  when  two  men 
confronted  them  at  gunpoint. 

Shoven  was  robbed  of  $2(K).  One  of  the 
gunmen  then  pointed  his  weapon  at  Miss 
Ribicoff  and  for  no  apparent  reason, 
"shot  her  point-blank,  only  inches  away 
from  herchest,”  Shoven  later  told  police. 

One  of  the  killers  was  arrested  an  hour 
after  the  shooting.  Police  are  still  seeking 
his  partner. 

James  G.  Bellows,  Herald  Examiner 
editor,  said  that  Miss  Ribicoff  "could  re¬ 
port,  think  and  write,  an  unbelievable 
combination  at  such  a  early  age.  She  was 
a  great  talent  and  a  great  loss  to  us  all.” 

Thomas  Plate,  a  Herald  Examiner 


Sun  heat  index 

United  Press  International  is  sending  a 
new  daily  index  that  measures  the  sun's 
rays.  Called  the  Solar  Index,  the  index  is 
designed  for  use  with  the  weather  report. 
For  example,  if  the  index  is  82,  then 
approximately  82%  of  the  energy  re¬ 
quired  to  heat  a  person's  household  water 
could  be  provided  by  the  sun,  according 
to  the  providers  of  the  information.  Joyce 
Falkenstein,  Solar  Index  project  manger, 
who  can  be  contacted  by  phoning  800/ 


associate  editor  who  was  Miss  RibicoITs 
supervisor,  said,  "She  was  the  brightest 
23-year-old  writer  I've  ever  met.  She 
would  have  become  a  great  newspaper 
editor  or  magazine  editor  or  anything  she 
wanted. 

"To  understate  it,  she  was  easily  one  of 
the  brightest  people  on  any  paper  in  the 
country.  She  was  also  sincerely  commit¬ 
ted  to  social  justice  ...  a  caring 
person  ...  an  extraordinary  individual 
and  talent. 

"If  I  had  to  define  the  term  ‘senseless 
killing,'  this  would  have  to  qualify  as 
totally  senseless.” 

Miss  Ribicoff.  a  Yale  1979  graduate  in 
history,  had  worked  on  the  Yale  Daily 
News,  for  Mademoiselle  magazine,  and 
as  a  campus  correspondent  for  Time 
magazine. 

Shortly  after  graduation  she  joined  the 
Herald  Examiner  as  a  reporter  and  seven 
months  later  was  made  an  editorial  wri¬ 
ter.  She  recently  completed  a  highly- 
praised  series  of  editorials  on  the  eco¬ 
nomy. 

The  Ribicoff  family  has  established  the 
Sarai  Ribicoff  Fund  at  Yale  in  her 
memory. 


523-2929. 
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Columnist  fined  $500 
for  refusal  to  testify 


A  Boston  Globe  columnist  was  fined 
$500  (November  12)  after  he  refused  to 
reveal  the  name  of  a  confidential  source. 

It  was  the  fifth  time  in  the  past  month 
that  a  Boston  reporter  had  been  involved 
in  a  court  case  in  which  the  disclosure  of 
journalistic  information  was  sought. 

The  most  recent  case  involved  Mike 
Barnicle  of  the  Globe  who  was  held  in 
contempt  of  court  after  he  refused  to 
identify  an  informant  who  claimed  to  be  a 
witness  to  the  March  1980  slaying  of  a 
16- year-old. 

Without  identifying  the  witness  or  the 
alleged  killer,  Barnicle  used  the  informa¬ 
tion  as  the  basis  for  a  column  on  the  cir¬ 
cumstances  surrounding  the  youth’s 
death.  The  column  appeared  in  the  Globe 
seven  days  after  the  slaying. 

During  the  first  day  of  the  trial  of  an 
18-year-old  for  the  murder  of  the  youth, 
Barnicle  was  asked  to  name  his  source 
and  refused.  Presiding  Superior  Court 
Judge  Herbert  Abrams  found  him  in  con¬ 
tempt  and  fined  him  $500,  but  did  not 
require  him  to  name  his  source. 

The  prosecution  then  filed  an  appeal, 
seeking  to  revoke  the  fine  and  instead 
send  Barnicle  to  jail  for  three  months,  the 
maximum  allowable  sentence  under  the 
contempt  of  court  statute.  The  matter 
was  pending  before  the  state  appellate 
court  and  the  trial  proceeded. 

In  his  ruling.  Judge  Abrams  said  Barni- 
cle’s  insistence  on  his  right  to  protect  his 
source  under  the  First  Amendment  of  the 
Constitution  was  outweighed  “by  the 
legitimate,  compelling  and  paramount  in¬ 
terest  and  need  of  law  enforcement  to 
know  if  the  defendant  on  trial  is  in  fact  the 
person  who  killed”  the  youth. 

Judge  Adams  agreed  with  the  argument 
presented  by  the  prosecution  that  the  in¬ 
formation  sought  was  not  available  from 
any  other  source,  although  Barnicle’s 
attorney,  James  McHugh,  argued  that  the 
prosecution  had  not  proven  this  point. 
McHugh  filed  an  appeal,  requesting  that 
the  judge  revoke  the  fine. 

Last  month,  another  Boston  Globe  re¬ 
porter,  William  Coughlin,  saw  the  First 
Circuit  U.S.  Court  of  Appeals  in  Boston 
overturn  a  New  Hampshire  District 
Court  ruling  that  would  have  required 
him  to  reveal  three  confidential  sources. 

U.S.  District  Court  Judge  for  New 
Hampshire,  Andrew  Caffrey,  Jr.,  had 
ordered  Coughlin  to  reveal  the  three 
sources  he  used  in  writing  several  stories 
about  alleged  defects  in  boats  built  by 
Bruno  &  Stillman,  Inc.,  a  New  Hamp¬ 
shire  manufacturer  of  commercial  fishing 
craft. 

Lawyers  for  Bruno  &  Stillman  said 
they  needed  the  sources  identified  in 
order  to  help  them  prepare  a  $10  million 


libel  suit  against  the  Globe  for  publishing 
the  stories  in  1977  and  1978. 

In  upending  Caffrey’s  ruling,  a  three- 
judge  appeals  panel  maintained  the  lower 
court  did  not  balance  the  shipbuilder's 
need  to  know  against  the  Globe's  need  for 
confidentiality  “with  sufficient  aware¬ 
ness  of  the  contesting  values,  the  factors 
to  be  considered,  and  the  options  avail¬ 
able  to  the  court.” 

Chief  Judge  Frank  Coffin  noted  that 
although  the  lower  court  considered  three 
factors,  a  more  detailed  consideration  of 
the  Globe’s  confidentiality  was  needed. 
He  noted  that  the  U.S.  Supreme  Court 
has  refused  to  give  “recognition  to  any 
automatic,  categorical,  across-the-board 
privileges”  to  the  press,  but  neither  has  it 
suggested  that  “the  interests  underlying 
the  asserted  privileges  were  a  priori  and 
by  definition  beyond  the  pale  of  any  pro¬ 
tection.” 

Coffin  noted  that  the  District  Court 
made  its  decision  without  looking  at  the 
more  than  1 ,500  pages  of  notes  in  66  file 
folders  made  available  to  the  boat  com¬ 
pany  by  the  Globe. 

“We  have  no  sense  of  the  picture  of  the 
need  for  or  role  of  the  sources  as  revealed 
by  them  (the  notes),”  he  wrote.  “Nor 
have  we  any  analysis  of  the  commitment 
to  confidentiality  pertaining  to  various 
sources.” 

Coffin  said  if  a  court  finds  a  news 
gatherer’s  confidentiality  claim  “unsup¬ 
ported,  unlikely  or  speculative,”  it  may 
order  the  name  of  the  source  revealed.  He 
outlined  numerous  options  available  to  a 
court  when  determining  the  relevancy  of 
a  plaintiff’s  demand  that  confidential 
sources  be  revealed.  The  lower  court  did 
not  follow  any  of  those  options. 

Another  Globe  reporter,  Richard  Con¬ 
nolly  was  summonsed  in  a  Norfolk 
(Mass.)  Superior  Court  murder  trial,  but 
was  not  required  to  testify. 

Also,  former  WBZ-tv  reporter  Walter 
Roche’s  contempt  citation  for  refusing  to 
disclose  information  about  alleged  mis¬ 
conduct  by  Roxbury  District  Court  Judge 
Elwood  McKenney  was  upheld  last 
month  by  a  state  Supreme  Judicial  Court. 
Judge  McKenney  retired,  however,  leav¬ 
ing  the  issue  moot. 

Also  last  month,  the  state  Supreme 
Judicial  Court  dismissed  as  moot  a  con¬ 
tempt  order  against  Boston  Herald  Amer¬ 
ican  reporter  Paul  Corsetti  who  had  de¬ 
clined  to  disclose  information  to  a  Mid¬ 
dlesex  grand  jury. 

According  to  a  “news  analysis”  by  the 
Globe,  Barnicle’s  case  and  Roche’s  case 
were  similar,  although  Barnicle’s  was  a 
criminal  trial  and  Roche’s  involved  a  civil 
investigation  by  the  State  Judicial  Con¬ 
duct  Commission. 


Both  Roche  and  Barnicle  insisted  that 
authorities  who  wanted  the  information 
from  the  reporters  should  make  a  com¬ 
plete  and  thorough  investigation  them¬ 
selves  before  demanding  disclosure  from 
news  persons.  “At  least,”  the  Globe 
analysis  said,  “his  (Barnicle’s)  case  was 
strong  enough  to  persuade  Judge  Abrams 
that  a  jail  term  was  not  required  to  uphold 
the  majesty  of  the  law.” 

Libel  defense  based 
on  qualifiers  loses 

A  New  Jersey  appellate  court  has  up¬ 
held  a  libel  decision  against  the  Rahway 
(N.J.)  News  Record,  ruling  that  a  news¬ 
paper  can  be  found  guilty  of  libel  even 
though  its  story  contains  such  qualifying 
words  as  “reportedly”  and  “may  be.” 

The  Appellate  Division  of  Superior 
Court  upheld  a  lower  court  judge’s  ruling 
and  ordered  the  newspaper  to  pay 
$22,500  in  damages  to  James  Simpson,  a 
member  of  the  Rahway  Taxpayers  Asso¬ 
ciation,  who  was  not  held  to  be  a  public 
figure. 

The  weekly  newspaper  had  reported 
that  Simpson  and  another  man  were 
under  investigation  for  alleged  forgery. 
The  headline  read  in  part:  “Forgery 
charges  may  loom  for  Lawrence, 
Simpson.” 

During  the  trial  two  sources  for  the 
story  denied  saying  Simpson  was  the 
target  of  the  forgery  probe  and  Simpson 
was  never  charged.  The  newspaper  had 
refused  to  retract  the  article,  contending 
that  it  was  literally  true  because  Simpson 
“may”  have  faced  looming  forgery 
charges. 

The  appeals  court  ruled;  “Surrounding 
the  defamatory  sting  of  their  words  with 
terms  such  as  'reportedly,  may  be,  or 
could  be’  will  not  protect  a  publisher. 

“Any  other  interpretation  of  the  de¬ 
fense  of ‘truth’  would  provide  publishers 
with  a  cloak  of  immunity  in  the  publica¬ 
tion  of  rumor,  gossip  and  malicious  in¬ 
sinuations  without  responsibility  for  the 
consequent  damages  inflicted  by  the 
mere  repetition  in  headlines  of  un¬ 
documented  accusations. 

“We  are,  therefore,  entirely  satisfied  that 
a  publisher  of  a  statement  which  is  de¬ 
famatory  by  suggestion  or  insinuation,  to 
present  an  adequate  defense,  must  prove 
more  than  that  the  article  was  literally 
true. 

“To  sufficiently  develop  the  defense  of 
truth  under  the  facts  of  this  case,  the  de¬ 
fendants  must  show  that  plaintiffs  had  in 
fact  committed  the  offenses  or  that  they 
had  been  formally  charged  with  criminal 
conduct  or  that  police  or  county  pro¬ 
secuting  authorities  had  announced  an 
official  investigation  of  plaintiffs  for  the 
offenses  described  in  the  articles.” 
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Preliminary  hearing  record 
released  to  newspaper 


By  Robert  Vogel 

Troy  (N.Y.)  Times  Record  has  set  a 
precedent  by  being  the  first  newspaper  to 
successfully  win  a  challenge  to  overturn  a 
judge's  ruling  to  close  a  pre-trial  proceed¬ 
ing,  on  the  grounds  the  evidence  intro¬ 
duced  may  prejudice  the  people. 

New  York  State  Supreme  Court  Jus¬ 
tice  Lawrence  E.  Kahn,  in  ruling  that  a 
transcript  of  a  preliminary  hearing  in  a 
local  murder  case  be  released  to  the  Re¬ 
cord  Newspapers,  said,  “The  First 
Amendment  right  of  free  press  is  too  pre¬ 
cious  to  permit  erosion  by  the  mere  spe¬ 
culation  of  prejudice.” 

The  case  is  not  expected  to  be  appealed 
to  higher  state  courts. 

The  story  behind  this  case  began 
March  13  in  the  rural  upstate  New  York 
town  of  Brunswick,  when  the  dead  body 
of  Stephanie  Dale  Stambler  was  found 
brutally  beaten  off  the  side  of  a  roadway. 
Two  days  later,  21-year-old  Jeffrey  Dow¬ 
ney  was  arrested  on  a  charge  of  second 
degree  murder  in  connection  with  the  in¬ 
cident. 

At  Downey's  preliminary  hearing, 
assistant  public  defender  John  J. 
Sweeney  made  a  motion  to  close  the  pro¬ 
ceedings  to  the  public  and  press.  Rens¬ 
selaer  County  District  Attorney  Charles 
Wilcox  did  not  object  and  Town  Justice 
Francis  McKnight  promptly  ordered  the 
Town  Hall  cleared,  over  the  objections  of 
the  reporters  present. 

Reporter  James  Reilly,  who  was  cover¬ 
ing  the  case  for  the  Record,  said  the  clo¬ 
sure  order  came  as  a  surprise. 

Reilly  and  another  reporter  waited  out¬ 
side  until  the  court  re-opened.  Downey's 
lawyer  told  Reilly  he  moved  to  close  be¬ 
cause  he  did  not  want  any  evidence 
against  his  client  made  public  that  might 
later  be  ruled  inadmissible  by  a  higher 
court.  Reilly  later  confirmed  the  evidence 
included  an  alleged  confession  by  the  de¬ 
fendant. 

While  the  newspaper's  editors  and 
attorney  were  planning  their  legal 
strategy,  the  paper  ran  an  editorial  with 
the  headline:  “Secrecy  never  serves  jus¬ 
tice.”  In  the  column.  Times  Record  edi¬ 
tor  Joseph  Cooley  wrote.  “Members  of 
the  judiciary  and  legal  profession  are 
often  inclined  to  say  that  justice  delayed 
is  justice  denied.  They  might  amend  it  to 
include  the  thought  that  justice  adminis¬ 
tered  behind  closed  doors  may  be  justice 
denied.” 

On  April  14,  the  Troy  Publishing  Co., 
which  publishes  the  Times  Record  and 
the  Sunday  Record,  filed  a  legal  petition 
in  state  Supreme  Court  in  Troy  to  obtain 
the  transcript  of  the  preliminary  hearing. 
The  opposing  attorneys  in  the  case  agreed 


to  submit  legal  papers  in  lieu  of  oral  argu¬ 
ments. 

James  T.  Viger,  attorney  for  the  news¬ 
paper,  argued:  “The  subject  matter  of  the 
hearing  was  of  vital  interest  to  the  com¬ 
munity  since  it  involved  the  judicial  sys¬ 
tem's  handling  of  a  capital  offense.”  Vi¬ 
ger  cited  several  recent  rulings,  including 
Gannett  vs.  DePasquale  (43  NY2nd  370) 
and  Westchester-Rockland  Newspapers 
vs  Legett  (48  NY2nd  43).  which  set  forth 
guidelines  for  when  pre-trial  proceedngs 
can  be  closed  and  when  they  cannot.  Vi¬ 
ger  noted  Judge  McKnight  did  not  hold  a 
hearing  to  determine  whether  it  should 
have  been  closed,  as  the  guidelines  sug¬ 
gest. 

On  June  17  Supreme  Court  Justice  Con 
G.  Cholakis  ruled  in  favor  of  the  news¬ 
paper,  saying  McKnight  failed  to  follow 
established  procedures  before  closing  the 
pre-trial  proceeding.  Cholakis  ordered 
McKnight  to  hold  a  hearing  on  the  issues 
surrounding  his  closure,  saying.  “The 
closing  of  a  proceeding  may  not  be  lightly 
done.” 

Although  the  newspaper  had  requested 
a  transcript  of  the  original  proceeding  in 
its  petition,  Cholakis  ruled  the  record  of 
the  proceeding  was  not  completely  de¬ 
veloped,  and  that  the  issue  would  have  to 
be  dealt  with  at  the  hearing. 

McKnight  held  the  hearing  on  August 
5.  He  again  closed  it  to  the  press  at  the 
defense's  request.  Again  the  judge  ruled 
that  the  evidence  presented  in  the  trans¬ 
cript  “would,  in  my  opinion,  prejudice 
the  people,”  and  jeopardize  Downey's 
chance  for  a  fair  trial. 

Viger  took  exception  to  the  judge's  rul¬ 
ing.  “A  young  woman  is  dead,”  he  said. 
“Someone  is  charged  with  her  murder.” 
Viger  argued  if  the  evidence  was  consi¬ 
dered  good  enough  to  bind  Downey  over 
to  a  grand  jury ,  then  the  public  has  a  right 
to  know  what  that  evidence  is. 

Defense  attorney  Sweeney  argued  that 
murder  is  “inherently  more  prone  to  pub¬ 
licity.”  He  said  it  would  be  “self- 
defeating”  to  discuss  in  detail  the  evi¬ 
dence  he  felt  would  prejudice  the  case. 

McKnight  agreed.  He  again  excluded 
reporters,  with  the  explanation  that  he 
had  taken  an  oath  to  “protect  everyone 
involved  in  a  crime,  the  victim  as  well  as 
the  defendant.” 

The  newspaper  appealed,  again  in 
State  Supreme  Court,  arguing  McKnight 
did  not  conform  to  the  direction  of  the 
original  order. 

“No  testimony  was  heard,  nor  was 
there  any  evidence  introduced  at  the 
hearing,”  the  newspaper's  brief  stated. 
The  argument  went  on  to  say  the  Sup¬ 
reme  Court  ordered  the  defendant  to 


show  a  “strong  likelihood”  that  the  evi¬ 
dence  brought  out  at  the  hearng  would 
prejudice  his  trial. 

“They  didn't  put  in  any  evidence  at 
that  hearing,”  Viger  later  said.  "The  pub¬ 
lic  defender  merely  stated  it  would  be 
prejudicial,  but  did  nothing  to  bear  that 
out  with  facts.” 

In  a  five-page  decision  on  the  appeal. 
Justice  Kahn  said  the  newspaper  should 
be  allowed  to  see  a  transcript  of  the  ori¬ 
ginal  hearing. 

“The  inference  that  news  media  pub¬ 
licity  can  so  highly  prejudice  the  public 
that  it  would  be  impossible  for  a  defen¬ 
dant  to  receive  a  fair  trial  could  easily  lead 
one  to  the  improper  conclusion  that  the 
more  newsworthy  a  case  becomes  it 
should  be  closed  to  the  public,”  Kahn 
wrote.  “With  such  reasoning,  the  least 
newsworthy  events  would  always  be 
open  to  an  uninterested  public.  This  con¬ 
cept  places  little  faith  in  the  people  and 
even  less  faith  in  our  intricate  legal 
system.” 

Kahn  did  not  rule  out  the  possibility 
that  there  are  sometimes  legitimate 
reasons  for  closing  certain  aspects  of  pre¬ 
trial  proceedings  to  protect  the  defen¬ 
dant's  rights.  But  barring  such  a  case,  he 
said,  “the  flood  of  daily  newsworthy 
events  makes  it  unreasonable  to  expect 
that  even  prominent  coverage  would  war¬ 
rant  closure.  The  First  Amendment  right 
of  free  press  is  too  precious  to  permit 
erosion  by  the  mere  speculation  of  pre¬ 
judice.  To  permit  otherwise  would  allow 
a  trail  court  at  its  own  whim  and  without 
availability  of  rational  judicial  review,  to 
arbitrarily  decide  to  close  a  judicial  pro¬ 
ceeding  by  simply  noting  that  a  case  was 
highly  publicized.  Such  a  result  cannot  be 
permitted.” 

Commenting  on  the  decision.  Judge 
McKnight  said  he  doubts  he  will  appeal 
the  case,  even  though  he  takes  objection 
to  the  language  used  by  Kahn. 

The  decision  was  hailed  by  the  news¬ 
paper. 

“The  Times  Record  welcomes  Justice 
Kahn's  decision  as  a  service  to  the  public, 
to  the  press  and  indeed  to  the  courts,” 
said  Cooley,  the  editor.  "The  decision's 
mandate  for  a  hearing  and  clear  proof  of 
legal  justification  for  closure  will,  we 
hope,  be  a  guideline  to  all  courts  where 
there  is  a  temptation  to  go  behind  closed 
doors  all  too  quickly,  and  without  consid¬ 
eration  of  the  rights  of  the  public.” 

Cooley  said  the  paper  has  adopted  a 
policy  of  challenging  all  cases  of  closure 
in  which  “we  are  convinced  the  public's 
right  is  being  ignored.” 

At  this  writing,  the  newspaper  had  not 
yet  received  the  transcript  of  the  hearing. 
When  asked  what  the  paper  plans  to  do 
once  it  receives  the  document,  Cooley 
said,  “We  asked  for  the  transcript  with 
the  full  intention  of  making  it  public  when 
available,  and  after  making  and  editorial 
judgment  about  its  content.” 
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Philly  readers 
high  on  revamp 
of  Bulletin  format 

Philadelphia  Balletin  has  concluded  a 
complete  revamping  in  less  than  90  days. 

Changes  in  typography,  layout  and 
content  were  made  throughout  the  news¬ 
paper. 

First  formal  discussion  on  improving 
the  Bulletin’s  content  and  appearance  be¬ 
gan  on  June  26,  with  Bulletin  president 
and  publisher  N.  S.  Hayden,  vicepresi¬ 
dent  B.  Dale  Davis,  day  managing  editor 
Arthur  Griffiths  and  newsroom  art  direc¬ 
tor  Rudy  DiFelice  meeting  with  design 
consultant  Robert  Lockwood  of  Allen¬ 
town,  Pa. 

Two  weeks  later,  Lockwood  and  fel¬ 
low  designer  Jeff  Lindenmuth,  who  had 
joined  the  project,  presented  their  first 
progress  report.  It  included  recom¬ 
mendations  for  changes  in  the  op-ed  and 
back  pages,  for  the  anchoring  of  regularly 
featured  opinion  columns  and  the  institu¬ 
tion  of  new  typography  and  layout  for  a 
new  full  page  called  Atlantic  City  Report, 
which  would  appear  every  day  in  the  Bul¬ 
letin. 

Jerry  Bellune,  former  Camden  (N.J.) 
Courier-Post  executive  editor,  had  joined 
the  team  as  a  Bulletin  consultant  and  be¬ 
come  the  overseer  of  the  project. 

Because  it  was  a  complete  page — a 
kind  of  entity  unto  itself — the  Atlantic 
City  Report  was  given  a  completely  diffe¬ 
rent  look  from  that  of  the  rest  of  the  news¬ 
paper.  The  layout  and  typography  for  this 
single  page  became  the  prototype  of  the 
format  that  eventually  was  adopted 
throughout  the  paper. 

In  early  August,  three  weeks  after  the 
first  report  on  recommended  changes  and 
with  the  arrival  of  Craig  Ammerman,  the 
new  executive  editor,  the  Bulletin’s  front 
page  took  on  a  new  look  (see  cut).  Some 
headlines  were  set  in  bold  Helvetica  to 
contrast  with  others  in  a  lighter  type  face. 

By  the  end  of  the  month,  additional 
improvements  in  layout  and  typography 
were  made  on  the  op-ed  page.  Opinion 
columns  on  the  page  by  nationally-known 
syndicated  writers  were  increased,  with 
space  obtained  by  editing  out  non- 
essential  copy. 

To  add  a  sense  of  personalization,  each 
featured  columnist  in  the  newspaper  had 
His  picture  in  his  column  and  his  hand¬ 
written  signature  as  column  sign-off.  And 
each  was  given  a  fixed  position  in  the 
paper. 

The  first  mockup  of  a  new  Bulletin  Sun¬ 
day  magazine  called  Television  Sports 
was  produced  in  mid-August.  The  quar¬ 
ter-page  size  magazine,  the  first  armchair 
guide  to  tv  sports,  was  based  on  publisher 
Hayden’s  long-held  view  that  a  magazine 
exclusively  listing  all  the  week’s  sports 
events  on  tv  would  be  enthusiastically 
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received  by  readers  and  advertisers  alike. 

On  September  21,  the  magazine  made 
its  initial  appearance,  containing  32 
pages,  with  more  than  10  pages  of  adver¬ 


tising.  It  has  grown  in  popularity  with 
each  passing  week. 

In  the  first  week  of  September,  a  full- 
(Continaed  on  pafje  37) _ 
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Allentown  (Pa.)  Morninfi  Call  took  its 
four-section  daily  back  to  the  designers 
this  month  to  create  a  new  “D”  section 
and  move  classified  ads  to  the  back  of  the 
local  (B)  section. 

The  new  fourth  section,  called  AM  Maga¬ 
zine  provides  what  editors  consider  a 
logical  package  for  feature  stories,  in¬ 
cluding  theater,  television  and  art  re¬ 
views,  advice  columns,  comics  and  the 
family  section. 

Previously,  the  family  section  was  part 
of  the  local  news  section,  and  other  spe¬ 
cial  features  appeared  throughout  the 
paper. 

AM  Magazine  made  its  debut  Novem¬ 
ber  10,  and  continues  each  weekday. 

“This  new  section  will  throw  a  bright 
spotlight  on  the  people  and  places  in  our 
valley  that  touch  others  in  a  special  way. 
We’re  committed  to  bringing  you  the  ex¬ 
traordinary  each  day.  AM  Magazine  will 
try  to  make  your  world  more 
understandable  .  .  .”  associate  editor 
Robert  Mellis  wrote  in  a  front  page  notice 
to  Call  readers  the  first  day. 

Months  in  advance.  Mellis  and  a  staff 
of  Call  writers  and  photographers  pre¬ 
pared  some  unusual  work  for  use  as  cover 
stories.  Recalling  area  heritage  on  a  walk 
along  the  Lehigh  Canal  is  the  subject  of 
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FIRST  front  page  of  AM  magazine  fea¬ 
tured  time-lapsed  photographs  of  a  cou¬ 
ple  during  sleep.  Robert  Mellis,  associate 
editor,  Allentown  Morning  Call,  said  it 
embodies  the  "off-beat"  style  the  section 
will  project. 

one  of  these  features.  Another  deals  with 
competition  to  Ma  Bell  and  tips  for  reduc¬ 
ing  phone  bills  and  improving  service. 

Classified  ads  were  moved  into  the 
space  in  the  local  section  vacated  by  the 
Call’s  family  pages. 
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eir  easy  conversion  to 
H|ffsot  is  easy  to  explain 

Bss  service  snpport. 


On  Octoberzilil^PirEsiado  de 
Minas  completecmstallation  of  a 
new  Goss  Metro-Offset  press 
system  at  their  plant  in  Belo 
Horizonte:  6  press  units,  a  half¬ 
deck,  a  2:1  folder  and  six  3-arm 
reels.  The  following  March,  their 
morning  paper  went  on  edition  — 
and  two  months  later,  their 
evening  paper. 

The  managing  director,  Camilo 
Teixeira  da  Costa,  gave  much  of  the 
credit  to  us.  “Without  Goss  service 
support  and  training,”  he  said,  “we 
could  never  have  done  it  so  fast  or 
so  smoothly.  Their  extensive  assis¬ 
tance  was  a  major  contribution, 
since  training  crews  here  in  Brazil 
is  difficult  on  any  new  press.  On  a 
new  process,  it  would  have  created 


We  respond. 
We're  Rockwell-Goss. 


increased  productivity,  added  flexi¬ 
bility  and  positive  reactions  from 
our  readers  and  advertisers.” 

For  more  information  on 
Rockwell  International's  Goss 
newspaper  printing  products, 
contact  your  local  Goss  . 
representative  or  MGD  Graphic 
Systems  Americas  Company, 
Rockwell  International,  2600 
Douglas  Rd.,  Suite  805.  Coral 
Gables,  Florida  33134.  Phone: 
(305)  442-4711.  Telex  808061. 


a  severe  problem. 

“I  had  heard,”  continued  da 
Costa,  “that  Goss  has  a  tradition  of 
carefully  selecting  press  erectors  to 
assist  Latin  American  newspapers 
in  smooth  startups  —  and  1 
believe  it.  The  one  who  helped  us 
was  excellent  —  in  technical 
knowledge,  special  skills  and 
ability  to  communicate. 

“Our  conversion  is  now  paying 
significant  dividends,  both  in 
improved  quality  and  reduced 
operating  costs.  In  fact,  the  Goss 
Metro-Offset  system  has  met  our 
expectations  in  every  way 
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Washington  Post  dedicates 
$65  miilion  sateliite  plant 


Edited  by  EARL  WILKEN 


Washington  Post  dedicated  on  Novem¬ 
ber  12  its  $65  million  satellite  production 
facility  located  in  Springfield,  Va.,  about 
6  miles  from  the  downtown  D.C.  head¬ 
quarters. 

More  than  500  friends  and  guests  sat 
down  in  one  section  of  the  enclosed  load¬ 
ing  dock  area  that  can  handle  12  semi¬ 
trailer  trucks  at  one  time.  The  315,000 
square  foot  facility  referred  to  as  the  “Su¬ 
perdome”,  is  located  on  12  acres  of  land 
adjacent  to  the  Robinson  Terminal  Ware¬ 
house,  an  85%  owned  subsidiary  of  the 
Washington  Post  Company. 

Donald  E.  Graham,  publisher  of  the 
Post,  welcomed  the  guests  and  intro¬ 
duced  the  Honorable  John  N.  Dalton, 
Governor  Commonwealth  of  Virginia. 

Governor  Dalton  talked  about  the 
Post’s  200,000  circulation  in  Virginia  and 
said  the  Post  Company  was  also  a  partici¬ 
pant  in  the  newsprint  mill  operated  by  the 
Bear  Island  Paper  Co.,  in  Doswell,  Va. 
He  commented  on  the  use  of  newsprint 
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from  this  mill  by  the  Springfield  plant. 

The  chairman  of  the  Fairfax,  Va., 
County  Board  of  Supervisors,  John  F. 
Herrity,  told  the  guests  the  new  plant  was 
presently  employing  130  people  and  this 
would  grow  to  275.  This  means,  he  said, 
the  Post  would  be  paying  $7  million  a  year 
in  salaries  to  many  Virginia  residents  and 
the  Post  would  also  be  paying  $1  million  a 
year  in  taxes  into  the  county’s  coffers.  He 
then  invited  Katharine  Graham,  chair¬ 
man  of  the  board  of  the  Post  company,  to 
move  the  company’s  corporate  head¬ 
quarters  to  Fairfax  County. 

In  a  speech  that  was  both  nostalgic  and 
sensitive,  Katharine  Graham  talked  ab¬ 
out  the  past  Post  buildings  and  said  this 
was  her  fifth.  One  of  the  great  moments  in 
her  life,  she  said,  was  in  1972  when  as 
publisher  she  presided  over  the  dedica¬ 
tion  of  the  new  building  on  15th  Street. 
“Today  is  Don  Graham’s  day”,  she  de¬ 
clared.  “I  am  confident  that  it  marks  the 
start  of  one  of  the  most  exciting  periods  of 
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PAGE  PASTE4JP  IS  TRANSMITTED  VIA 
EOCOM  LASER  SCANNER  IN  DOWNTOWN 
PRODUCTION  DEPT.  TVIROUGH  MICROWAVF 
ANTENNA  ATOP  POST  BUILDING 
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SIGNAL  IS  TRANSAMTTED 
INTO  LASER  SCANNER 
AND  MAGE  IS  ETCHED 
DIRECTIY  ONTO  THE 
OFFSET  PRINTING 
PLATE.  READY  TO 
BE  PUT  ON  PRESSES 
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SCHEAAATIC  of  Washington  Post's  microwave  system  linking  downtown 
plant  and  new  satellite  facility. 


growth  and  development  in  this  newspap¬ 
er’s  history.” 

Throughout  her  comments  the  phrase, 
“Just  wait  until  we  get  into  the  new  build¬ 
ing”,  provided  the  guests  with  an  insight 
into  the  many  frustrations  of  employes 
when  they  coped  in  the  past  with  inadequ¬ 
ate  facilities.  She  also  commented  on  the 
short-lived  joys  of  working  in  new  build¬ 
ings,  especially  during  the  high  growth 
periods  of  linage  and  circulation  in  the 
1960s  and  1970s. 

I  Katharine  Graham  talked  about  un- 
I  loading  trucks  at  the  E  Street  building  by 
dropping  rolls  of  newsprint  through  a  hole 
in  the  sidewalk  and  said  it  was  on  the 
I  steps  of  this  E  Street  building  on  June 
1,1933,  at  a  public  auction,  that  her 
father,  Eugene  Meyer,  bought  the  finan- 
I  cially  troubled  52,000  daily  circulation 
■  Post.  Meyer’s  bid  of  $825,000  was  suc- 

>  cessful  against  the  bids  of  Evalyn  Walsh 
I  McLean  and  William  Randolph  Hearst. 

>  The  Post  was  founded  in  1877. 

In  1954  the  Post,  she  said,  acquired  the 
Washington  Times-Herald,  a  competitor, 
and  management  realized  during  the  con- 
:  solidation  period  that  the  Post  had  out- 
f  grown  a  five-year  old  building. 

The  Post  chairman  said  we’ve  got  a  fair 
bit  of  room  for  growth  built  into  this 
Springfield  facility.  But  I  must  confess 
that  it  would  not  surprise  me  greatly  if  we 
have  to  expand  this  building-or  build 
other  new  satellite  printing  plants— 
sooner  than  we  might  anticipate.  She 
went  on  to  say  that  if  we  have  learned 
anything  in  three  decades  of  outgrowing 
buildings,  it  is  to  try  not  to  underestimate 
the  economic  vitality  of  the  Washington 
area. 

Katharine  Graham  ended  her  quiet 
look  into  the  past  with  these  words,  “As  I 
was  saying  to  Don  just  the  other  day, 
‘Just  wait  until  we  get  into  the  new 
building’.” 

Construction  of  the  new  building  began 
in  June  of  1979  and  press  installation  time 
was  shortened  through  the  use  of  a  crane 
capable  of  lifting  and  lowering  30  tons 
while  moving  along  on  overhead  roof 
rails.  The  first  saleable  papers  printed  in 
Springfield  came  off  a  press  in  Septem¬ 
ber,  1980. 

To  print  the  200,000  daily  circulation 
for  that  area  the  Post  installed  two  8-unit 
Metro  offset  presses  from  the  Goss  divi¬ 
sion  of  Rockwell  International  and  one 
8-unit  offset  press  from  TKS  (Tokyo 
Kikai  Seisakusho).  All  presses  can  print 
full-sized  128-page  newspapers  at  the  rate 
of  up  to  75,000  papers  per  hour.  A  sound 
proof  control  room  is  located  between  the 
Goss  and  TKS  press  lines.  Cost  of  each 
press  was  over  $20  million. 

Next  to  the  reel  room  there  is  storage 
(continued  on  page  20) 
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Nicaragua  follows 
Castro's  footsteps 


WASHINGTON — An  organization  of 
Nicaraguan  businessmen,  the  Private  En¬ 
terprise  Council,  recently  charged  that  the 
Sandinistas  are  imposing  a  one-party  reg¬ 
ime  on  Nicaragua  and  are  leading  it  to¬ 
ward  a  totalitarian  state.  The  Council 
charged  in  a  statement  reported  by  the 
DPI  on  November  12  that  the  Sandinista 
Front  had  become  the  executive  and  leg¬ 
islative  power  and  had  minimized  the 
functions  of  the  judicial  branch. 

They  added,  "The  nation's  armed  forces 
have  been  converted  into  the  armed 
forces  of  the  Sandinista  Front,  freedom  of 
the  press  has  been  seriously  restricted, 
and  elections  have  been  postponed  until 
1985."  But  the  businessmen  pointed  out 
that  even  though  elections  were  promised 
five  years  from  now,  "The  Sandinista 
Front  has  proclaimed  itself  the  'eternal 
vanguard  of  the  Nicaraguan  people'  and 
has  announced  its  intention  to  stay  in 
power  forever."  The  Council  said  the  San¬ 
dinistas  were  moulding  a  Marxist  regime, 
laying  the  base  for  a  totalitarian  state  eco¬ 
nomy. 

The  Anti-Marxist  Walkout 

This  declaration  followed  a  walkout  of 
business,  union,  and  non-Marxist  political 
representatives  on  the  Nicaraguan  Coun¬ 
cil  of  State.  The  walkout  was  sparked  by  a 
government  ban  on  a  political  rally  on 
November  2  and  an  attack  on  the  offices 
of  an  independent  political  party  by  Sandi¬ 
nista  youth  the  following  day.  The  banned 


rally  was  to  have  been  held  by  the  Nation¬ 
al  Democratic  Movement  headed  by 
Alfonso  Robelo,  a  young  businessman 
who  helped  the  Sandinistas  win  power 
and  was  for  a  time  a  member  of  the  ruling 
junta.  Robelo  resigned  from  that  post  last 
April.  He  now  says,  "We  have  left  one 
dictatorship  and  entered  another." 

It  took  Robelo  about  eight  months  to 
learn  that  he  had  made  a  serious  mistake 
in  trusting  the  Marxist-Leninists  who  had 
the  Sandinista  movement  firmly  under 
their  control  from  the  beginning.  The  mo¬ 
ment  of  truth  for  others  in  the  private 
sector  now  seems  to  have  arrived.  Howev¬ 
er,  the  American  media  appear  to  be  lag¬ 
ging  behind,  along  with  the  State  Depart¬ 
ment,  which  is  proceeding  with  plans  to 
give  the  Nicaraguan  regime  $75  million  in 
American  economic  aid. 

The  Private  Enterprise  Council's  denun¬ 
ciation  of  the  Sandinistas  was  ignored  by 
our  two  most  influential  newspapers.  The 
New  York  Times  and  The  Washington 
Post,  even  though  a  story  about  it  was 
carried  by  both  wire  services.  The 
Washington  Star  covered  the  story  in 
three  paragraphs  at  the  bottom  of  page 
A-12.  The  New  York  Times  on  November 
13  ran  a  lengthy  story  about  the  anti- 
Marxist  boycott  of  the  Council  of  State  in 
Nicaragua,  but  there  was  nothing  about 
that  in  either  The  Washington  Post  or  The 
Star. 

Classic  Disinformation 

On  the  other  hand.  The  Washington  Post 


did  run  a  long  story  on  November  9  about 
Nicaragua.  The  front  page  headline  read, 
"Castro  Advises  Nicaraguans  to  Avoid  His 
Errors."  The  lead  said,  "For  all  the  interna¬ 
tional  concern  generated  by  the  presence 
of  about  2,500  Cuban  advisers,  the  gist  of 
Fidel  Castro's  counsel  to  the  Nicaraguan 
revolution  so  far  is  that  it  should  take  firm 
measures  to  avoid  becoming  another 
Cuba."  The  story  went  on  to  say  that  Cas¬ 
tro  had  repeatedly  warned  the  Nicara¬ 
guans  "against  creation  of  a  stifling 
omnipresence  of  the  state  in  daily  lie."  It 
said.  "This  moderation  and  warning  from 
the  Cubans  has  gained  them  the  ear,  if  not 
the  confidence,  of  the  non-Marxists  in  the 
Nicaraguan  government.  They  contrast 
the  Cuban  approach  to  what  one  de¬ 
scribed  as  the  'Iraastful  or  arrogant  advice' 
they  often  get  from  other  friendly  Latin 
American  countries." 

This  portrayal  of  both  Castro  and  his 
Nicaraguan  pupils  as  moderates  was  badly 
out  of  sync  with  actual  developments  in 
Nicaragua.  It  ran  in  the  Post  on  the  very 
day  that  the  Sandinistas  banned  the  poli¬ 
tical  rally  that  sparked  the  non-Marxist 
walkout  from  the  Council  of  State.  What  is 
more,  it  was  actually  an  old  story.  Stories 
about  Castro's  "five  don'ts"  advice  to  the 
Nicaraguans  first  surfaced  about  a  year 
ago.  The  strange  timing  of  this  article  and 
the  failure  of  The  Post  to  report  promptly 
what  had  actually  happened  in  Nicaragua 
looks  suspiciously  like  a  classic  case  of 
disinformation. 
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SATELLITE  facility  of  the  Washington  Post  in  Springfield,  Vo.,  has  two 
offset  press  lines  with  (left)  1 6  units  of  Goss  Metro  and  8  units  of  Tokyo  Kikoi 
Seisokusho  (TKS).  Doily  production  from  the  plant  will  be  approximately 
200,000  papers.  All  presses  con  print  full-sized  128-page  newspapers. 


Embassy  and  the  White  House,  both 
heavy  with  electronic  devices,  there  is 
the  Pentagon  loaded  with  electronic  sys¬ 
tems  that  are  used  in  the  defense  of  the 
nation. 

Signals  are  sent  from  the  Post  building 
to  a  microwave  relay  station  on  top  of  an 
adjacent  building  and  from  there  to  an 
antenna  and  booster  on  the  Skyline  Tow¬ 
ers,  some  six  miles  away,  and  then  on  to 
the  Springfield  plant  another  six  miles 
distant. 

A  network  of  EOCOM  laser  platemak¬ 
ing  systems  are  installed  at  both  locations 
with  the  downtown  plant  scanning  paste¬ 
ups  and  making  film  negatives  with  two 
EOCOM  filmwriters  for  the  downtown 
operation,  and  simultaneously  transmit¬ 
ting  the  signals  to  the  three  EOCOM 
platemakers  and  one  EOCOM  filmwriter 
in  Springfield.  Plates  are  directly  imaged 
and  prepared  for  mounting  on  the  three 
offset  presses  in  Springfield.  The  filmwri¬ 
ter  is  a  back-up  in  case  the  platemakers 
are  down. 

The  expansion  plant  at  Springfield  is 
the  second  phase  of  three  phases  in  an 
integrated  five-year  plan  which  impacts 
the  entire  operation  at  the  Post.  The  first 
stage  of  the  plan  was  the  design  and  in¬ 
stallation  of  a  $6.2  million  cold  type  news 
system.  Designed  by  a  team  of  Post  edi¬ 
tors,  reporters,  and  data  processing  pro¬ 
fessionals,  in  conjunction  with  the  Rayth¬ 
eon  Co. 

The  news  system  is  a  network  of  292 
terminals,  each  with  a  124-key  keyboard 
linked  to  a  battery  of  eight  computers. 
The  Post’s  satellite  plant  was  brought 
online  one  day  after  the  conversion  of  the 
national  and  foreign  news  sections  of  the 
paper  to  cold  type. 

The  third  stage  of  the  plan  is  the  con¬ 
version  of  the  Post’s  downtown  manufac¬ 
turing  process.  Although  the  paper  is  now 
on  cold  type,  it  must  still  go  through  a 
stereotype  process  to  make  plates  for  the 
nine  aging  Goss  presses  in  its  downtown 
plant.  Early  next  year,  the  paper  will  be¬ 
gin  converting  to  a  NAPP  direct 


platemakmg  process  which  will  eliminate 
the  stereotype  step  and  radically  improve 
the  reproduction  quality  of  the  papers 
produced  in  the  downtown  operation. 

The  plant’s  construction  was 
spearheaded  by  a  five-member  expansion 
team  headed  by  Post  assistant  vicepresi¬ 
dent/operations  Jim  Cooper.  Other  mem¬ 
bers  of  the  team  were:  Thomas  O.  Might, 
project  manager,  now  the  plant  manager; 
Jim  Rogers,  building  engineer  and  con¬ 
struction  manager;  Arlyn  Renkes,  indust¬ 
rial  engineer;  and  Owen  McBrien,  a  sys¬ 
tems  specialist  who  has  since  moved  to 
EOCOM. 

The  plant  was  designed  by  Charles  T. 
Main  and  the  general  contractor  was  the 
George  Hyman  Construction  Co. 

Lasers  user  group 
holds  1st  meeting 

The  Lasers  in  Publishing  User  Group 
held  its  first  annual  business  meeting  in 
San  Diego,  Calif. ,  on  September  28, 1 980, 
and  made  substantial  progress  toward 
solidifying  its  goals  of  being  a  broad- 
based  group  of  users  of  laser  imaging 
equipment  for  graphic  arts  production. 

Joseph  B.  Martin,  director  of  prepress 
operations.  New  York  Times  was  elected 
chairperson  of  the  group.  Robert  M. 
Lindsay,  superintendent  of  the  press  and 
plate  departments,  St.  Joseph  (Mo.) 
News-Press  &  Gazette,  was  elected  first 
vicechairperson.  Maggie  Marsh-Fowler, 
systems  manager,  Toronto  San.  was 
elected  second  vicechairperson. 

All  three  elected  officers  have  been  ac¬ 
tive  for  the  past  1 2  months  in  the  orga¬ 
nization  of  the  LIP  User  group. 

Martin  said  that  although  the  group  was 
started  primarily  by  newspapers,  there 
was  a  great  opportunity  for  cross¬ 
fertilization  between  newspaper  pub¬ 
lishing  and  commercial  printing  users  of 
laser  imaging  systems.  He  also  said  there 
were  plans  to  expand  the  group’s  activi¬ 
ties  in  the  area  of  commercial  printing, 
especially  color  scanning. 
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space  for  250  rolls  of  newsprint  with  an 
additional  area  for  storage  of  700  rolls.  A 
computer-driven  roll  handling  system 
from  EMC  delivers  newsprint  to  the  reel 
room.  The  plant  also  has  a  system  for 
collecting  and  shredding  paper  that  is  re¬ 
cyclable  from  the  press  area.  The  plant  is 
built  to  accommodate  two  soon-to-be- 
completed  computer-based  advertising 
entry  systems. 

To  date  the  nightly  production  at 
Springfield  has  varied  from  40,000  to 
100,000  papers  a  night.  The  Post’s  down¬ 
town  plant,  with  its  nine  presses,  will  con¬ 
tinue  to  produce  the  bulk  of  printing  and 
will  remain  as  the  Post’s  headquarters. 

The  satellite  plant  has  two  50,000 
square  foot  automated  mailrooms  with 
frontline  and  backup  EDS/IDAB  dis¬ 
tribution  systems.  There  is  also  a  half  a 
mile  long  Ferag  newspaper  gripper  con¬ 
veyor  system.  When  fully  operational  the 
mailrooms  will  have  the  capability  of  in¬ 
serting  all  pre-prints  and  supplements  for 
the  Post’s  entire  Sunday  edition. 

Solar  panels  mounted  on  the  roof  of  the 
plant  will  heat  the  building’s  water  supp¬ 
ly.  In  the  basement  and  under  the  parking 
lot  there  are  three  7,500  gallon  tanks  for 
black  ink,  six  3,000  gallon  tanks  for  col¬ 
ored  inks  and  one  compartmented  tank 
for  blanket  wash  (3,000  gallons),  waste 
solvent  (5,000  gallons),  and  cleaning  sol¬ 
vent  (4,000  gallons). 

The  roof  of  the  press  rooni  is  supported 
by  a  truss  structure  that  requires  no  col¬ 
umns  and  holds  boilers  and  air  handling 
units  to  keep  the  building  climate  con¬ 
trolled. 

The  Post  has  installed  a  Rockwell  Col¬ 
lins  digital  microwave  communications 
system  to  transmit  pasted-up  pages  from 
its  composing  room  in  downtown 
Washington  to  the  Springfield  facility. 
Although  the  distance  is  only  6  miles  the 
radio  waves  travel  about  12  miles  in  order 
to  navigate  the  many  obstacles  between 
the  two  points.  In  addition  to  the  Russian 


BEACH 

^  offers  the  complete 
line  of  innovative  reliable 
equipment:  saddles  and 
shims  with  a  variety  of  lock¬ 
up  systems,  complete  and 
accurate  registration  systems, 
plate  preparation  equipment, 
and  roller  compensators. 

We’d  like  to  be  around 
your  presses. 


BEACH 


BEACH  MANUFACTURING  CORP. 
15602  Container  Lane.  Huntinoton  Beach.  CA  92649 
(7 1 4)  898-55 1 5  (21 3)  598-5548  TELEX  655307 


Herd^how 
we  put  our  finger 

on  offset  niews 
ink  consistency 


At  J.M.  Huber  Corp.  we’re  committed  to  finding 


ways  to  help  our  newspaper  customers  save 
time  and  money.  That’s  why  we  pioneered  the 
development  of  the  Continuous  Process  System 
(C.P.S.)  for  the  manufacture  of  offset  news  inks. 

Unlike  other  processes  commonly  used  in  ink 
maniifacture,  Huber’s  continuous  process  system 
automatically  feeds,  disperses  and  blends  ink 
ingredients  to  exact  specifications  with  30 
individual  controls  mounted  on  a  single  panel 
keeping  the  mixtiire  in  precise  balance.  Even  the 
slightest  variation  in  feed  and  dispersion  is 
automatically  corrected.  The  end  result  is  an 
offset  news  ink  that  is  consistent  and  uniform — 
week  after  week,  month  after  month. 

This  means  fewer  press  adjustments,  no 
lost  press  time  and... less  waste.  It  lets  you 
forget  about  the  ink  and  concentrate  on  other 
areas  of  production. 

Add  to  this,  highly  dependable  delivery  with 
skilled  and  knowledgeable  service  and  you 
have  all  the  reasons  why  Huberset  is 
a'  lA-  the  smart  choice! 


Serving  the  entire  nation. 


for  further  Information,  contact 
J.  M.  Huber  Corp.,  Ink  Division 
Thornall  Street/Edison,  N.J.  08817 
(201)  549-8600 
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NEWSROOM  at  the  States  News  Service  in  mid-afternoon  as  reporters 
ready  copy  for  transmission. 

News  service  reports  on  Congress 
for  papers  without  D.C.  bureaus 


What  really  goes  on  in  Washington  that 
affects  me?  What  is  my  congressman 
doing — working  for  me  or  feathering  his 
own  nest?  What  happened  to  the  govern¬ 
ment  contract  our  local  plant  was  sup¬ 
posed  to  get? 

Most  voters  don't  know  the  answers  to 
these  questions  because  their  area  news¬ 
papers  can't  justify  their  own  full-scale 
bureaus  in  the  nation's  capital. 

Seven  years  ago  a  young  newsman  set 
out  to  fill  this  vacuum.  Today,  the  States 
News  Service  provides  local  angles  to  130 
newspapers  in  21  states.  Leland 
Schwartz,  who  began  with  several  papers 
in  his  native  Connecticut,  today  has  a 


PHOTOCOMPOSITION 

EQUIPMENT 

•  Work  Banks  •  Light  Tables 

•  Storage  &  File  Cabinets 

A  complete  new  line  of  furniture 
designed  for  the  systems  approach 
to  photocomposition.  Famous 
Hamiiton  quaiity  construction — 
modular  add-on,  heavy  gauge  steel 
with  genuine  Formica  work  surfaces. 
Available  in  a  variety  of 
models  to  fit  every  need. 

Write  for  tree  Catalog  today! 
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staff  of  35  supplying  news  to  papers  and 
radio  stations  from  Maine  to  Florida, 
from  Alaska  to  Texas. 

“I  never  dreamed  when  I  set  up  shop 
with  a  couple  of  phones,  some  typewri¬ 
ters  and  a  fax  machine  that  I  would  be¬ 
come  so  involved  in  technology,”  he  de¬ 
clared.  "As  time  went  on,  we  faced  a  very 
complicated  transmission  problem.” 

States  News  has  installed  a  large  Pub¬ 
lisher  Four  electronic  copy  processing 
configuration  in  its  offices  at  3 16  Pennsyl¬ 
vania  Avenue  South,  a  short  distance 
from  the  Capitol,  because  newspaper 
clients  are  no  longer  content  to  receive 
typed  copy  sent  over  telepones  which 
must  be  keyboarded  into  their  systems. 

The  news  service  found  itself  trying  to 
function  as  a  front-end  to  many  different 
kinds  of  electronic  systems.  Its  large 
newspaper  clients  are  using  such  systems 
as  Hendrix,  Atex,  SII  and  Logicon,  while 
medium — sized  papers  may  have  Harris, 
Dymo  or  Tal-Star.  Some  papers  have  de¬ 
veloped  their  own  systems  which  com¬ 
pounded  the  situation  still  more.  Each 
system  serviced  by  States  News  has  its 
own  requirements  for  baud  and  parity 
rates,  header  codes,  paragraph  endings 
and  ends  of  transmission. 

“We  are  the  only  news  service,  or 
bureau,  in  Washington  sending  from  here 
to  there,  or  from  point  to  point,”  says 
Schwartz. 

He  and  his  staff  “made  do”  for  a  while 
by  using  a  few  portable  terminals  to  send 
copy,  but  problems  continued  to  build  as 
the  number  of  newspaper  accounts  in¬ 
creased.  Some  of  the  portables  have  no 
storage  capability  and  limited  buffer 
memory. 

The  Publisher  Four  system  at  States 
News,  manufactured  by  Computek,  has 
30  VDTs  and  eight  64k  byte  microp¬ 
rocessors  with  an  8  megabyte  data  base. 
There  is  two-way  communication  be¬ 
tween  processors  through  Computek 
Compucall.  A  high-speed  line  printer  is 
accessible  from  any  VDT.  Each  cluster  of 
four  terminals  has  its  own  telephone  mod¬ 
em  for  transmitting  copy  and  the  reporter 
may  specify  baud  and  parity  rate,  as  well 


as  TTS  or  ASCII  output. 

“It  is  easy  to  use,  with  strong  editing 
capabilities,  and  its  Options  File  allows 
us  to  customize  it  for  our  particular 
needs,”  Schwartz  said. 

The  system  accommodates  the  wide 
variety  of  transmission  protocols,  auto¬ 
matically  inserting  header  codes  which 
had  been  a  time-consuming  chore  for 
States  News  staffers  during  the  busiest 
hours  of  the  day  when  the  chance  of  error 
is  great.  The  codes  are  stored  on  the  Op¬ 
tions  File  of  the  software  disk.  Then, 
when  a  reporter  is  ready  to  send  a  story,  a 
single  keystroke  brings  the  header  to 
screen,  inserts  it  in  the  proper  place,  and 
then  searches  for  the  standard  paragraph 
and  end-of-transmission  codes,  removes 
them  and  substitutes  the  paper's  required 
codes. 

“Most  vendors  didn't  seem  interested 
in  our  problem,”  recalled  Schwartz. 
“Either  we  were  too  small,  or  they 
wanted  us  to  change  our  operation  to 
meet  their  system  specifications.” 

The  States  News  serves  two  of  the 
most  prestigious  papers  in  the  nation — 
the  Washington  Post  and  the  New  York 
Times — which  use  it  to  supplement  their 
own  coverage.  With  the  Post,  the 
arrangement  is  on  a  per-story  basis.  The 
list  of  clients  also  includes  the  Chicago 
Tribune,  Cleveland  Plain  Dealer,  Phi¬ 
ladelphia  Inquirer,  St.  Louis  Globe 
Democrat  and  San  Francisco  E.xaminer. 

Smaller  papers  include  the  Young¬ 
stown  (Ohio)  Vindicator,  Beaver  County 
Times  in  Pennsylvania,  Kokoma  (Ind.) 
bune,  Wichita  Falls  (Tex.)  Record  News 
and  Trentonian  in  New  Jersey. 

Another  satisfied  customer,  the  editor 
of  the  Decatur  Sunday  Herald  and  Re¬ 
view  wrote  in  a  column  to  his  readers: 

“The  result  (of  subscribing  to  States 
News)  has  been  that  this  paper  has  pub¬ 
lished  more  information  about  the  activi¬ 
ties  of  your  congressman  in  the  past  20 
months  than  in  the  10  years  before  that.” 

The  Publisher  Four  keyboard  has  116 
keys  which  can  be  “programmed”  on 
three  levels — unshift,  shift  and  control — 
through  modification  of  the  Options  File. 
This  requires  no  knowledge  of  program¬ 
ming  since  it  is  done  with  simple  English 
abbreviation.  A  new  software  revision 
permits  code  conversions  for  five  output 
devices  which  means  the  system  can  be 
interfaced  to  printers  and  typesetters 
with  varying  code  requirements.  These 
conversions  are  stored  in  the  Options  File 
where  they  may  be  changed  when  re¬ 


quired. 

Correction 

The  chart  on  North  American  news¬ 
print  expansion  in  the  November  1st 
issue  did  not  include  for  the  year  1982, 
90,000  annual  capacity  for  the  Ontario 
Paper  Co.  in  Thorold,  Canada.  Of  this 
total  capacity  only  26,000  tons  will  be  for 
newsprint  with  the  balance  designated  for 
groundwood  specialties. 
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The  judging  took  place  in  court.  This  town  councilman  wouldn't  allow  wet  t-shirt 
contests  in  a  local  pub.  So  a  local  D.  J.  called  him  a  nerd.  The  councilman  sued  for 
libel.  But  the  D.J.  won.  And  ERC  paid  the  contest  fees.  Because  for  just  this  kind 
of  unforeseeable  event/ we  pioneered  libel  insurance  over  50  years  ago.  And 
we  keep  innovating  to  meet  your  changing  legal  needs.  Talk  to  your  broker 
about  libel  insurance  from  the  expert.  Employers  Reinsurance  Corporation. 

BEATING  THIS  GUY  IN 
THE  INET  T-SHIRT  CONTEST  YVASNT  EASY. 


Lets  have  disposable 
retirement  income, 
not  disposable  retirees. 

Despite  $609  billion  in  penaon  funds  today,  tomorrow  could 
be  less  than  golden. 

More  men  and  women  are  retiring,  often  years  earlier,  and 


4- 


livii^  to  collect  checks  longer.*  While  inflationls  share  of  those 
checks  keeps  increasing. 

Can  Sodal  Security  prevent  disaster?  At  best,  itls  a  partial 
answer.  At  worst,  it  may  go  broke  unless  its  bite  on  salaries  goes 
much  deeper  or  its  provisions  change  drastically.^ 

The  burden  is  on  private  pensions.  And  we  at  £tna  life  & 
Casualty  are  convinced  private  pensions  can  help  shoulder  tt. 

\  Employers  can’t  pull  dollars  out  of  thin  air.  So  let%  change 
tax  laws  that  discourage  small  businesses  from  settii^  up  pensions 
in  the  first  placed 

Letls  also  give  employees  incentives  to  put  a  litde  extra  into 
their  company  pension  or  savings  plan.  And— especially  impor¬ 
tant  for  todayls  mobile  work  force— improve  their  pension 
vesting. 

Neither  last  nor  least,  pensions  should  be  better  designed 
to  stave  off  the  munching  of  inflation,  finals  acutely  aware  of 
this  problem,  and  we’re  working  on  it* 

If  you  don’t  want  the  American  dream  of  retirement  to  be 
permanently  retired,  use  your  influence  with  the  powers  that  be 
—as  we  are  trying  to  use  ours. 


^tna 

wants  retirement  to  be  affordaUe. 


'America  is  crossing  over  to 
what’s  been  called  “the  other  side 
of  the  baby  boom.”  The  median 
age  is  shifting  upwards,  and  with 
it  the  proportion  of  over-65’s  to 
the  general  population.  In  1979 
there  were  5.4  workers  to  every 
retiree,  as  opposed  to  7.5  to  1  in 
1950,  and  by  2030  the  ratio  will 
be  about  3  to  1. 

^Social  Security  was  never 


intended  to  be  more  than  a  basic 
system  supplemented  by  private 
pensions  and  individual  savings. 
The  price  for  forgetting  this  has 
been  high  and  promises  to  get 
higher:  combined  employer/em¬ 
ployee  FICA  taxes  on  our  grand¬ 
children's  salaries  could  reach 
25%.  Of  course,  there  are  alter¬ 
natives.  Social  Security  could  in¬ 
crease  the  official  retirement  age. 


pay  benefits  based  on  govern¬ 
ment-determined  need,  or  simply 
. . .  reduce  benefits  in  general! 

^Two-thirds  of  small  busi¬ 
nesses  surveyed  in  1978  offered 
no  pension  plans  at  all.  One  rea¬ 
son:  Typically,  big  employers  can 
write  off  464  in  taxes  for  every 
pension  dollar  they  contribute, 
while  most  small  ones  can  only 
write  off  about  204 .  In  some  cases. 


they  can’t  write  off  anything. 

■•Our  real  estate  and  participat¬ 
ing  mortgage  separate  accounts, 
for  example,  are  designed  to  offer 
larger  returns  in  the  face  of 
double-digit  inflation. We’ve  also 
helped  fund  the  Pension  Research 
Council’s  study  of  pensions  and 
inflation. 


LIFE  &  CASUALTY 

For  /Etna  “Backgrounders”  on  pensions,  auto  theft,  health  care,  national  health  insurance,  the  rise  of  hospital  costs,  arson,  tort  reform,  and  government  regulation,  write: 
Rebecca  Cantor,  /Etna  Life  &  Casualty,  Corporate  Communications  DA06, 151  Farmington  Avenue,  Hartford,  CT  06156.  If  you're  on  a  deadline,  call  (203)  273-3682. 
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Montoya 


Deborah  L.  Dorne,  labor  relations 
specialist  from  Dade  County,  Fla.,  has 
joined  the  Detroit  News  as  personnel 
manager. 

*  *  * 

Rick  Hinton,  36,  an  assistant  sports 
editor,  was  promoted  to  sports  editor  of 
Houston  Post,  replacing  Bob  Ander¬ 
son,  who  resigned  to  enter  the  restaurant 
business  in  Bellville,  Tex. 

Newspeople 


Bill  Copeland,  who  has  had  a  col¬ 
umn,  page-one  weather  rhyme  and  edito¬ 
rial  in  most  of  the  last  7,020  issues  of 
Sarasota  Journal,  has  retired  after 
27  years  with  the  paper. 

*  *  ♦ 

Roberta  Bowman,  most  recently 
planning  consultant  for  El  Nacional  in 
Caracas,  Venezuela,  was  named  manager 
of  special  projects  and  planning,  a  new 
position,  at  the  Peninsula  (Calif.)  Times 
Tribune.  Terri  Barnett,  Times  data 
processing  manager,  was  assigned  total 
responsibility  for  all  operations  in  the 
data  processing  department. 

*  * 

Jack  Kelley,  former  reporter/editor 
of  Tulsa  World,  was  named  managing  edi¬ 
tor  of  Cushing  (Okla.)  Citizen. 

*  *  * 

Richard  L.  Hendricks,  48,  assistant 
general  manager,  was  appointed 
vicepresident  of  operations  for  the 
Greensboro  (N.C.)  Daily  News  and  Re¬ 
cord,  succeeding  Reid  Marsh,  who  res¬ 
igned  as  production  manager  to  become 
plant  manager  for  Marsh  Furniture  Co.  in 
High  Point,  N.C. 


Richard  T.  Rae,  41,  replaces  W. 
Marc  Postlewaite  as  publisher  of 
Harte-Hanks’  GatUnburg  (Tenn.)  Press, 
Sevier  County  (Tenn.)  News-Record  and 
the  Mountain  Visitor.  Rae  was  general 
manager  of  the  Hamilton  (Oh.)  Journal- 
News. 

3k  4: 

Javain  Martin,  42,  was  promoted  to 
production  manager,  Arlington  Heights 
(Ill.)  Daily  Herald. 

in  the  news 


Kenna  Giffin,  former  sports  editor, 
Pratt  (Kans.)  Tribune  and  family  living 
editor  at  the  Jennings  (La.)  Daily  News 
since  January,  was  named  managing 
editor. 

3k  *  sk 

Bob  Ceder,  28,  who  joined  the  Dallas 
Times  Herald  in  June,  was  promoted  to 
manager  of  the  consumer  relations  de¬ 
partment. 

3k  3t:  sk 

Tom  Hennion,  editor,  Tulare  (Calif.) 
Advance-Register  for  the  past  35  years, 
announced  he  will  retire  December  31. 

*  *  * 

Charles  R.  Hayes,  31,  previously 
financial  analyst  for  Harte-Hanks,  was 
named  corporate  director,  financial  ser¬ 
vices  for  the  company,  replacing  Grady 
D.  Ivy,  who  has  joined  Buford  Television 
Inc.,  Tyler,  Tex. 

*  3k  ♦ 

Michael  R.  Fancher,  night  city  edi¬ 
tor,  was  promoted  to  assistant  executive 
editor  of  Seattle  Times,  succeeding  N. 
Christian  Anderson,  who  became  edi¬ 
tor  of  Orange  County  (Calif.)  Register  in 
Santa  Ana. 


Carlita  Montoya  was  promoted  to 
assistant  managing  editor  of  San  Angelo 
(Tex.)  Standard  Times,  with  responsibil¬ 
ity  for  layout  and  design. 

3k  3k  3k 

John  E.  N.  Hume  Jr.,  65,  retired 
October  1  as  editor  of  Schenectady 
(N.Y.)  Gazette,  closing  out  a  49-year 
newspaper  career,  all  with  the  Gazette.  It 
was  his  grandfather,  city  businessman 
Gerardus  Smith,  who  bought  a  defunct 
afternoon  daily  and  introduced  the  Gazet¬ 
te  on  October  1,  1894.  Hume’s  son  is 
managing  editor  of  the  Gazette. 

*  3k  * 

Robert  H.  Teucsher,  formerly  a  in¬ 
vestigative  reporter  for  St.  Louis  Globe- 
Democrat,  was  ordained  into  the  ministry 
of  the  Association  of  Evangelical  Luther¬ 
an  Churches  on  November  16.  Teucsher, 
a  charter  member  of  Investigative  Repor¬ 
ters  and  Editors  (IRE)  and  worked  on  that 
group’s  Arizona  Project,  is  communica¬ 
tions  director  for  the  AELC  and  editor  of 
its  monthly  newspaper,  foreword. 

3k  3k  3k 

Noel  Hamiel,  32,  was  named  manag¬ 
ing  editor  of  the  Pittsburg  (Kans.)  Morn¬ 
ing  Sun,  succeeding  John  Bender,  who 
resigned. 

3k  3k  3k 

Bob  Lamb  was  promoted  to  sports 
editor  of  LaCrosse  (Wise.)  Tribune,  suc¬ 
ceeding  Jim  Pickett,  who  was  named 
city  editor. 

3  added  to  staff 
of  business  tab 

Washington  Report,  the  weekly  busi¬ 
ness  paper  published  by  the  U.S.  Cham¬ 
ber  of  Commerce,  announced  three  new 
staff  appointments. 

The  paid  circulation  of  Washington  Re¬ 
port  has  more  than  doubled  to  740,000  in 
the  14  months  since  the  U.S.  Chamber 
began  publishing  it  as  a  tabloid  focusing 
on  business-oriented  developments  in  the 
national  capital. 

The  new  staffers  are:  Kate  Gerwig, 
formerly  with  the  Battle  CreeAjMich.lEn- 
quirer  and  News,  to  specialize  in  health 
and  education  issues;  Susanni  Douville, 
Medill  School  of  Journalism  graduate 
who  has  worked  on  the  Torrington 
(Conn . )  Register  and  the  Bend  (Ore . )  Bul¬ 
letin,  to  serve  as  copy  editors,  Thomas 
Steighoist,  an  editorial  assistant,  to  spe¬ 
cialize  in  reporting  communications  and 
transportation  issues. 
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HOWARD  PUBLICATIONS,  INC. 
has  acquired  the 

MAYSVILLE  (Ky.)  LEDGER-INDEPENDENT 


The  undersigned  acted  as  Consultant  in  the  above  transaction 

George  GooPEri 
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RECIPIENT— Robert  H.  Estobrook 
(right),  editor  and  publisher  of  the  Lake¬ 
ville  (Conn.)  Journal  was  given  the 
Horace  Greeley  award  by  Don  Hersam, 
(left)  publisher  of  the  New  Canaan 
(Conn.)  Advertiser,  a  member  of  the 
Greeley  Aword  Committee.  Estobrook 
worked  for  more  than  five  years  to  correct 
an  injustice  against  an  18  year  old  man 
accused  of  slaying  his  mother.  The  Peter 
Reilly  "case"  was  given  national  attention 
during  1 973  to  1 978  when  the  conviction 
was  finally  overturned. 


HONORED — Detroit  News  columnist 
Charley  Manos  was  honored  at  the  Jour¬ 
nalism  Education  Association's  national 
convention,  with  JEA's  Media  Citation 
award,  which  is  presented  annually  to 
those  of  the  professionol  media  who  have 
strongly  supported  scholastic  journalism. 
Manos  was  nominated  by  journalism 
teachers  from  the  metropolitan  Detroit 
area  for  his  regular  "Charley  Manos  Stu¬ 
dent  Press  Conferences." 


ENRICHED — Carla  Oakley,  journal¬ 
ism  senior  from  Racine,  is  the  1 980  winner 
of  the  Wisconsin  Newspaper  Associa¬ 
tion — Lester  C.  Hawkes  Scholarship  of 
$300.  Carla  is  shown  with  Professor 
James  L.  Hoyt,  associate  director  of  the 
School  ofJournalism  and  Mass  Com¬ 
munication  at  the  University  of  Wisconsin- 
Madison.  Carla  works  as  a  part-time 
general  assignment  reporter  for  the  Wis¬ 
consin  State  Journal  at  Madison.  Her 
journalism  grade  point  average  is  3.89. 
She  received  her  award  at  the  newspaper 
association's  fall  conference  in  AAadison. 


Dan  Coleman,  who  was  editor  of  Don  Norman,  previously  general  Robert  F.  Coppage,  previously  pub- 
r/mes,  was  named  editor  of  FaA./-  manager,  Natchez  (Miss.)  Democrat,  lisher  and  general  manager  of //erA:/;wer 

ma  (Wash.)  Herald-Repiihlic,  replacing  was  named  publisher  of  Atmore  (Ala.)  (N.Y.)  Evening  Telegram  and  Newton 
Steve  Kent,  who  has  become  executive  Advance.  (N.C.)  Observer  News  Enterprise  and  ad 

editor  of  Dubuque  (la.)  Telegraph-  *  *  *  manager  of  A/feer/ Lea  (Minn.)  Evening 

Herald.  Robert  L.  Mills,  formerly  with  Telegram,  was  appointed  president  of 

*  *  *  Thompson  Newspapers  Inc.  (W.Va.)  has  Banner  Publishers,  Inc.  and  publisher  of 

Donald  L.  Meyer,  editor,  James-  joined  the  Morgantown  (W.Va.)  Domin-  Camden  (S.C.)  Chronicle  plus  9  weekly 

town  (N.Y.)  Post-Journal,  was  named  lon-Eoit  as  circulation  director.  papers  in  S.C. ,  all  owned  by  the  Banner 

assistant  general  manager,  continuing  as  ♦  *  ♦  group. 

editor  in  addition  to  his  new  duties.  Darrell  Brotherton,  formerly  cir-  *  *  * 

*  *  *  culation  manager,  Nashville  Suburban  d  At  •  i 

Elizabeth  F.  Brown,  director  of  per-  Newspapers,  has  Joined  the  Ohio  Valley  Donald  R.  Doram,  41,  previously 

sonnel  for  Parade,  was  named  vicepresi-  Publishing  Co. ,  also  a  Multimedia  proper-  general  manager,  was  promoted  to  pub- 
dent  to  human  resources  at  Parade  Pub-  ty,  as  director  of  circulation.  hsher  of  Lethbridge  (Ala.)  Herald,  suc- 

lications  Inc  ♦  *  *  ceeding  Cleo  W.  Mowers,  publisher 

*  *  *  George  Flynn,  previously  assistant  editor  who  retired.  The  functions  of 

Jeri  Tracy,  former  advertising  prom-  city  editor,  Houston  Post,  joined  San  editor  will  be  split  between  Klaus 

olionmanager  for  Des  Moines  Register  &  Diego  Union  as  assistant  city  editor.  POHLE,  as  managing  editor  in  charge  of 
Tribune,  and  Larry  Burnagiel,  former  Richard  Louv,  freelancer,  joined  the  news,  and  E)ouglas  K.  Walker,  edito- 
copy  writer  for  the  Denver  Post,  have  Union  as  a  reporter.  Jeff  RiSTiNE,yo/in-  rial  page  editor, 
joined  the  Allentown  (Pa.)  Morning  Call.  stown  (Pa.)  Tribune-Democrat  reporter,  (Continued  on  page  28) 

Tracy  was  named  promotion  manager  has  joined  the  San  Diego  Tribune  as  re- 
and  Burnagiel,  promotion  creative  porter, 
director.  *  *  * 

*  *  *  Allison  Ryan,  whose  father  is  pub- 

La  Rue  W.  Gilleland,  chairman  of  Usher  of  Big  Bend  (Tex.)  Sentinel,  has 

University  of  Nevada-Reno  department  become  women’s  editor  of  the  Hereford 
of  journalism,  will  head  the  journalism  (Tex.)  Brand. 
program  at  Northeastern  University  in  *  *  * 

Boston.  He  has  worked  for  the  Honolulu  Charles  Morris,  44,  managing  edi- 
Advertiser,  Los  Angeles  Times  and  Mem-  tor,  Rockford  (Ill.)  Register  Star  was 
phis  Commercial  Appeal.  promoted  to  executive  editor  and  James 

*  *  ♦  R.  George,  39,  chief  correspondent  of 

Edward  J.  McCabe  was  appointed  the  Springfield  Bureau  of  Gannett  News 

circulation  sales  manager,  Philadelphia  Service,  was  named  managing  editor  of 
Bulletin.  the  Register  Star. 
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Janet  Wells,  previously  assistant  to 
the  vicepresident,  finance,  was  promoted 
to  assistant  credit  manager  of  Los 
Angeles  Times. 

4:  *  91^ 

Nan  L.  Williams,  business  and 
education  editor,  was  promoted  to  man¬ 
aging  editor,  Hillsdale  (Mich.)  Daily 
News,  replacing  George  Hill,  who  died 
July  8.  Cynthia  Rothlisberger,  a 
teacher,  was  named  circulation  manager, 
replacing  Robert  Quackenbush,  who 
resigned.  Marcia  T.  Loader,  a  repor¬ 
ter,  was  promoted  to  news  editor. 

9|c  * 

Jim  Reynolds,  publisher  of  the  Cros- 
byton  (Tex.)  Review,  is  the  new  president 
of  the  West  Texas  Press  Association. 
Serving  with  him  are:  John  Getz,  State 
Line  Tribune,  Farwell,  vice  president; 
Walter  Buckel,  LaMesa  Press- 
Reporter,  second  vicepresident;  Bob 
Craig,  Hamlin  Herald,  secretary- 
treasurer;  Larry  Crabtree,  retiring 
president,  Vernon  Daily  Record,  chair¬ 
man  of  the  board. 

♦  *  ♦ 

Dave  Cornwall  was  promoted  to 
city  retail  advertising  manager  of  the 
Riverside  (Calif.)  Press-Enterprise, 
suceeding  Terry  Johnson,  who  res¬ 
igned.  Cornwall  had  served  as  major 
accounts  manager. 

Hit  Hfi  tilt 

Two  Amarillo  Globe-News  staffers 
were  promoted  recently — Benjamin 
Keck,  from  city  editor  to  night  editor, 
and  Drake  Titze  moved  from  assistant 
city  editor  of  Keck’s  previous  post. 

*  *  * 

David  Smith  was  named  executive 
editor  of  the  Marin  (Calif.)  Independent- 
Journal,  moving  from  editor  of  the  Rich¬ 
mond  (Ind.)  Palladium-Item.  Roy  Bar- 
RON,  managing  editor  of  the  Independent- 
Journal,  was  named  editor  with  responsi¬ 
bility  for  the  editorial  page. 

In  Richmond,  Emmett  K.  Smelser, 
executive  editor  in  charge  fo  the  editorial 
page,  will  assume  full  reponsibility  for  all 
news  and  editorial  operations. 

*  *  9f: 

Bob  Dulyea  was  appointed  advertis¬ 
ing  plans  manager  for  the  Long  Beach 
(Calif.)  Independent,  Press-Telegram.  A 
former  retail  advertising  account  execu¬ 
tive,  he  will  be  in  charge  of  creative  pre¬ 
sentations  to  advertisers  and  the  general 
promotion  of  the  newspaper. 

Mary  P.  Trainor,  34,  previously 
copy  desk  chief,  was  named  news  editor 
of  Palm  Springs  (Calif.)  Desert  Sun. 
John  S.  Hussar,  30,  bureau  chief,  was 
named  city  editor,  and  Anthony  C.  Bor¬ 
ders,  28,  recently  entertainment  editor, 
Tahoe  (Nev.)  Daily  Tribune,  was  named 
Palm  Desert  bureau  chief. 
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Van  Fleet  Myers 


Six  Ottaway  execs 
win  promotions 

Robert  S.  Van  Fleet  was  promoted  to 
vicepresident  for  news  and  research  of 
Ottaway  Newspapers,  Inc.,  a  subsidiary 
of  Dow  Jones  &  Co. 

Richard  A.  Myers,  publisher  of  the 
Danbury  (Conn.)  News-Times,  was 
promoted  to  vicepresident  of  ONI,  re¬ 
placing  J.  Allan  Meath,  a  senior 
vicepresident  who  moved  to  executive 
vicepresident  of  Park  Newspapers,  Inc. 

Forrest  C.  Palmer,  general  manager  of 
the  News-Times,  succeeds  Myers  as  pub¬ 
lisher  in  Danbury. 

It  was  also  announced  that  Charles  A. 
King  of  Middletown,  N .  Y. ,  vicepresident 
for  news  quality  since  1973,  would  par¬ 
tially  retire  at  the  end  of  the  year  and  that 
Van  Fleet’s  new  post  would  combine 
duties  he  and  King  have  been  performing 
for  several  years. 

John  S.  Goodreds  of  Goshen,  N.Y., 
recently  was  promoted  from  senior 
vicepresident  to  executive  vicepresident 
of  Ottaway  Newspapers.  An  earlier 
announcement  mistakenly  gave  his  new 
post  as  vicepresident.  (E  &  P,  Oct.  4.) 

Van  Fleet  named  two  new  assistants — 
A.  N.  Romm,  editor  of  the  Middletown 
Herald-Record  editorial  page,  who  will 
become  director  of  news  quality  and 
training,  and  Joseph  Richter,  assistant  to 
the  publisher  and  director  of  a  cable-tv 
news  project  at  Ottaway’s  Danbury 
News-Times,  who  becomes  director  of 
seminars  and  research. 

Van  Fleet  has  worked  for  Ottaway 
Newspapers  since  1957  in  various  posts 
and  at  the  time  of  the  merger  of  Ottaway 
with  Dow  Jones  he  was  named  assistant 
vicepresident  with  responsibilities  for 
training  and  for  studies  involved  in  news¬ 
paper  acquisitions.  He  became  vicepresi¬ 
dent  for  research  and  training  in  1979. 


Jerry  Cox,  former  reporter/columnist 
with  the  Kentucky  Post,  Covington, 
joined  Sacramento  Suburban  Newspap¬ 
ers,  Inc.,  Sacramento,  Calif.,  as  news 
editor  of  the  Rancho  Cordovan  and  the 
East  Sacramento  Sun.  her  husband, 
Andy,  former  sports  editor  at  the  Ken¬ 
tucky  Post,  is  a  sportswriter/columnist 
for  the  Sacramento  Union. 


Stephen  Hartgen,  former  managing 
editor  of  the  Casper  (Wyo.)  Star-Tribune, 
was  named  managing  editor  for  the 
Anniston  (Ala.)  Star.  Hargen  holds  a 
Ph.D.  in  American  studies  from  the  Uni¬ 
versity  of  Minnesota  and  is  a  co-author  of 
“New  Strategies  for  Public  Affairs  Re¬ 
porting,”  a  college  journalism  textbook. 
He  taught  journalism  at  several  universi¬ 
ties  and  also  is  a  former  staff  writer  for  the 
Minneapolis  Star,  San  Diego  Union  and 
Bangor  (Me.)  Daily  News. 

*  4:  * 

Joseph  West,  formerly  with  the  Au¬ 
stin  (Tex.)  American-Statesman  and 
Houston  Chronicle,  has  become  advertis¬ 
ing  director  of  the  Mineral  Wells  (Tex.) 
Index. 

♦  *  * 

Terry  W.  Hebert  recently  was 
appointed  assistant  advertising  director 
of  Memphis  Publising  Co.,  moving  from 
classified  advertising  manager  of  the 
Washington  Star. 

*  *  ♦ 

Dan  Savage,  formerly  of  Media  Com¬ 
munications,  Ltd.,  Austin,  an  affiliate 
organization  of  the  Texas  Press  Associa¬ 
tion,  is  the  new  sales  manager  of  the  Au¬ 
stin  American-Statesman. 

*  *  * 

Gene  Clabes,  daily  columnist, 
Evansville  (Ind.)  Press,  was  named  direc¬ 
tor  of  public  affairs. 


Jack  Landau  wins 
freedom  award 

Jack  Landau,  director  of  the  Reporters 
Committee  for  Freedom  of  the  Press, 
Washington,  D.C.,  was  awarded  the  First 
Amendment  Award  of  the  National 
Council  of  College  Publication  Advisers 
at  the  group’s  26th  annual  convention  in 
Chicago  recently. 

Landau  was  designated  as  the  premier 
recipient  of  the  First  Amendment  Award 
for  his  continued  work  with  the  Reporters 
Committee  and  for  being  instrumental  in 
starting  the  Student  Press  Law  Center. 

This  was  a  special  award  of  NCCPA, 
according  to  Nancy  L.  Green,  NCCPA 
president,  of  the  University  of  Kentucky, 
because  of  the  “great  emphasis  being 
placed  on  the  First  Amendment.”  She 
continued  that  the  orgaization  felt  it  was 
“appropriate  to  recognize  someone  who 
has  been  very  involved  in  protecting  First 
Amendment  rights  of  journalists,  both 
student  and  professional.” 

Since  1970,  Landau  has  also  been  the 
Supeme  Court  correspondent  for  the 
Newhouse  newspapers.  He  believes  that 
the  role  of  the  press  under  the  First 
Amendment  is  critical  because  it  “pro¬ 
vides  the  citizenry  with  the  information 
they  need  to  govern  themselves.” 

NCCPA  is  the  only  professional  orga¬ 
nization  for  advisers  to  the  college  and 
university  student  press. 
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Boston  Herald  American 
asks  to  cut  200  staffers 


The  publisher  of  Hearst’s  Boston 
Herald  American  has  asked  leaders  of  the 
major  unions  at  the  paper  to  help  insure 
the  newspaper’s  future  viability  by;  (1) 
agreeing  to  a  freeze  on  wages  and  fringe 
benefits  for  a  “reasonable  period  of  tim- 
e;”  and  (2)  reducing  the  number  of  staff 
employes  by  200. 

During  this  past  summer,  the  Herald 
American  let  about  60  staffers  go,  includ¬ 
ing  some  advertising  and  editorial  people. 

Herald  American  publisher  James  Dor¬ 
ris  said  he  at  no  time  told  the  unions  that 
he  would  recommend  the  newspaper  be 
closed  if  his  demands  were  not  met,  but 
said  he  did  tell  them,  “We  have  to  face  up 
to  the  facts,  we  have  to  face  up  to  them 
now  or  I’m  sure  there  is  no  doubt  about 
what  will  happen.’’ 

Dorris  told  E&P,  “The  fact  remains, 
we  are  losing  money.’’  Dorris  would  not 
reveal  exactly  how  much  the  newspaper 
is  losing,  but  an  executive  within  the 
Hearst  organization,  the  parent  company 
of  the  Herald  American,  said  losses  were 
in  the  neighborhood  of  $150,000  per 
week. 

Dorris  said  in  order  to  prove  the  poor 
financial  condition  of  the  newspaper,  he 
was  willing  to  open  up  the  paper’s  finan¬ 
cial  books  and  records  to  any  “responsi¬ 
ble,  independent  firm”  chosen  by  the  un¬ 
ions,  as  long  as  the  information  was  kept 
confidential  and  as  long  as  the  books  were 
examined  on  the  Herald  American  pre¬ 
mises. 

Dorris  said  since  Hearst  is  a  private 
corporation,  such  an  offer  would  hold 
only  for  the  unions  employed  at  the  news¬ 
paper. 

Dorris  said  none  of  the  unions  at  the 
newspaper  have  indicated  to  him  that 
they  want  to  make  such  an  examination  of 
the  paper’s  financial  records. 

Contracts  for  all  unions  at  the  news¬ 
paper  with  the  exception  of  the  electri¬ 
cian’s  union,  expire  by  December  31  and 
negotiations  are  currently  underway. 

Dorris  said  it  will  be  up  to  the  unions  to 
determine  which  200  jobs  are  eliminated. 

Elimination  of  the  jobs  and  an  agree¬ 
ment  by  the  unions  to  the  wage  freeze  will 
not  necessarily  mean  the  newspaper  will 
begin  to  turn  a  profit,  Dorris  said. 

If  the  unions  are  agreeable  to  the  two 
terms,  it  would  put  the  newspaper  in  a 
better  financial  position  and  at  that  point 
Dorris  said  he  “would  not  hesitate”  to  go 
to  the  parent  Hearst  organization  and  ask 
for  the  neccessary  funds  to  make  the 
newspaper  “a  viable  property.” 

He  said  such  funds  would  be  used  to, 
among  other  things,  redesign  and  prom¬ 
ote  the  newspaper. 
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There  are  10  unions  representing  730 
employes  at  the  Herald  American. 
According  to  the  Newspaper  Guild, 
which  represents  155  advertising,  busi¬ 
ness,  circulation  and  maintenance  em¬ 
ployes,  the  work  force  at  the  newspaper 
is  down  by  315  from  two  years  ago. 

Dorris  said  regardless  how  profitable 
Hearst’s  other  corporate  divisions  are,  it 
is  up  to  each  individual  newspaper  to 
“stand  on  its  own.” 

Asked  what  problems  led  to  the  poor 
financial  condition  the  newspaper  now 
finds  itself  in,  Dorris  said,  “If  I  knew  the 
answer,  I  would  have  already  solved  the 
problem.” 

Dorris  refused  to  draw  an  analogy  be¬ 
tween  the  situation  at  the  Herald  Amer¬ 
ican  and  that  at  the  Cleveland  Press.  Like 
the  Herald  American,  the  Cleveland 
Press  ran  into  financial  difficulty  and  like 
the  Herald  American,  the  Press  was  part 
of  a  large,  profitable  corporation — E.W. 
Scripps  Co.  Unable  to  turn  the  newspap¬ 
er  around,  Scripps  recently  sold  the 
newspaper  to  an  individual  industrialist, 
Joseph  Cole.  Before  the  sale  was  made, 
however.  Cole  asked  each  union  at  the 
paper  to  make  assorted  concessions  such 
as  manpower  cutbacks  and  wage  freezes. 
Each  of  the  unions  at  the  newspaper 
agreed  in  order  to  save  the  newspaper. 

Dorris  contends  there  are  a  number  of 
newspapers  in  major  cities  that  are  facing 
the  same  problems  as  the  Herald  Amer¬ 
ican. 

The  Herald  American  was  born  in  1972 
when  Hearst  purchased  the  morning 
Herald  Traveler  and  merged  it  with  its 
Record  American  to  become  an  “all  day 
paper.”  Combined  daily  circulation  after 
the  merger  was  about  425 ,000  and  circula¬ 
tion  has  steadily  decreased  since  then. 
Today,  the  Herald  American  is  a  morning 
newspaper  with  a  circulation  of  about 
250,000.  The  competing  Boston  Globe, 
which  recently  became  an  “all  day” 
newspaper,  has  a  circulation  of  about 
490.000. 

NY  News  raises 
Sunday  price 

New  York  News  raised  the  price  of  its 
Sunday  paper  to  750  on  November  16. 

Les  Bridges,  News  director  of  market¬ 
ing,  attributed  the  price  increase  to  the 
“relentless  cost  of  doing  business,  most 
notably  newspaper  and  ink.” 

The  News  has  “held  the  line  since  De¬ 
cember  1978”  with  its  current  Sunday 
price  of  500,  Bridges  stated,  adding  News 
management  is  “confident”  the  Sunday 
price  increase  “will  not  impact  us  sev¬ 
erely.” 


Maryland  teacher 
wins  national  award 

Regis  Boyle,  a  national  leader  in  scho¬ 
lastic  journalism  for  the  past  38  years, 
was  named  national  High  School  Journal¬ 
ism  Teacher  of  the  Year  by  the  Newspap¬ 
er  Fund. 

The  Newspaper  Fund,  a  non-profit 
foundation  which  encourages  careers  in 
journalism,  has  given  the  Teacher  of  the 
Year  award  since  1960. 

Dr.  Boyle,  who  teaches  courses  part- 
time  in  scholastic  journalism  at  the  Uni¬ 
versity  of  Maryland,  was  honored  at  a 
special  ceremony  at  Walt  Whitman  High 
School,  Bethesda,  Maryland,  where  she 
taught  journalism  during  1979-80  and  for 
the  past  13  years. 

She  was  presented  with  a  plaque  noting 
her  achievements  by  Thomas  Engleman, 
executive  director  of  the  Newspaper 
Fund. 

A  $1,000  college  journalism  scho¬ 
larship  will  be  awarded  to  a  student  from 
Walt  Whitman  High  School  who  is  judged 
to  have  done  the  best  on  a  written  journa¬ 
listic  exercise  under  deadline.  A  panel  of 
journalism  educators  and  editors  will 
judge  the  result  of  that  contest,  to  be  con¬ 
ducted  early  next  year. 

Dr.  Boyle’s  experience  includes  advis¬ 
ing  high  school  and  college  newspapers 
since  1942.  Every  newspaper  Dr  Boyle 
has  advised  has  won  the  highest  national 
awards.  The  newspaper  she  advised  at 
Walt  Whitman  High  School,  the  Black 
and  White,  won  Medalist  from  Columbia 
Scholastic  Press  Association,  All- 
American  from  National  Scholastic  Press 
Association,  International  Honor  rating 
and  George  Gallup  Award  from  Quill  & 
Scroll,  All-Southern  from  Southern  In¬ 
terscholastic  Press  Association,  and 
American  Newspaper  Publishers  Asso¬ 
ciation  Pacemaker,  the  top  honor  from 
every  national  and  regional  school  press 
association,  in  1979-80. 

The  author  of  50  articles  to  school  press 
periodicals,  and  editor  and  contributor  to 
high  school  journalism  textbooks.  Dr. 
Boyle’s  outstanding  achievements  are  re¬ 
flected  by  the  numerous  awards  she  has 
won  through  the  years.  Most  recent  was 
the  Award  for  Exceptional  Service  from 
the  Maryland  Scholastic  Press  Associa¬ 
tion,  1979. 


Paid  weekly  sold 

News  Publishing  Company,  Inc., 
which  publishes  Sheridan  (Ind.)  News 
was  purchased  by  Topics  Newspapers, 
Inc.,  Indianapolis,  according  to  Mrs. 
James  G.  Steeves,  wife  of  the  publisher  of 
the  News,  and  by  William  Pace,  publisher 
of  the  Topics.  The  News,  which  was 
founded  in  1882,  is  a  paid  weekly  news¬ 
paper. 
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Look  at  the  difference.  The  Information  Internationai  newspaper  pagination  system  is  a  totaliy  integrated 
full-page  makeup  and  pagesetting  system  for:  illustration  scanning;  page  makeup  of  text  and  graphics; 
pagesetting  of  text,  ads,  line  art,  rules  and  halftones. 

For  free  brochure  write  to:  Arnold  R  Sorenson,  Corp.  Comm.  Director,  Informationlnternational,  Inc.,  5933 
Slauson  Avenue,  Culver  City,  CA  90230,  U.S.A. 
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paper  will  go  together  more  easily  and 
more  uniformly.” 


ADVERTISING  NEWS  SECTION 


Edited  by  BILL  GLOEDE 

Strong  support  indicated 
for  standard  ad  sizes 


By  Bill  Gloede 

When  the  American  Newspaper  Pub¬ 
lishers  Association  board  of  directors 
meets  next  month  to  review  and  perhaps 
act  on  a  proposal  to  install  an  industry¬ 
wide  system  of  standard  size  advertising 
units,  it  will  be  dealing  with  a  major  issue 
which  has  generated  little  publicity  and 
almost  no  open  controversy. 

The  plan,  despite  its  wide-ranging 
scope  and  its  dependence  on  uniform 
cooperation  across  the  industry,  has 
attracted  little  vocal  opposition.  On  the 
other  hand,  it  has  garnered  resounding 
endorsements  from  virtually  every  cor¬ 
ner  of  the  newspaper  and  advertising 
agency  businesses.  It  hoids  promise  to  be 
the  element  that  brings  a  major  new  influx 
of  national  advertising  revenues  to  news¬ 
papers  while  creating  only  “minor” 
editorial  and  production  problems. 

“From  a  marketing  standpoint,  from 
an  advertising  standpoint  and  from  a  pub¬ 
lisher’s  standpoint,  this  is  an  absolute  go 
system,”  says  Carl  Shaver,  vicepresi¬ 
dent/marketing  for  the  San  Francisco 
Newspaper  Agency,  the  advertising 
agent  for  the  San  Francisco  Chronicle 
and  Examiner.  “We’re  100%  behind  the 
program  —  the  positives  are  going  to  be 
almost  immeasurable  against  the  nega¬ 
tives.”  But,  he  said,  “you’re  going  to 
have  some  problems  with  editorial  and 
production  people.” 

Dave  Targe,  advertising  director  for 
Newsday,  takes  a  similar  view.  “1  sup¬ 
port  it.  I  think  it’s  like  everything  else, 
everyone  wants  it,  everyone  is  for  it.  But 
it  will  probably  run  into  some  problems.” 

Similar  statements  of  support  and 
cooperation  have  been  issued  by  the  In¬ 
ternational  Newspaper  Advertising  Ex¬ 
ecutives,  the  American  Association  of 
Advertising  Agencies,  Standard  Rate  & 
Data  Service,  the  Advertising  Checking 
Bureau,  the  Newspaper  Advertising 
Bureau  and  a  host  of  individual  advertis¬ 
ing  executives  and  other  associations. 

Yet  members  of  the  committee  and  ma¬ 
jor  supporters  of  the  plan  have  had  little 
to  say  to  the  trade  press  concerning  the 
specifics  of  the  system.  Committee  meet¬ 
ings  have  been  closed  to  the  trade  press. 
ANPA  staffers  have  repeatedly  refused 
to  comment  on  the  system.  So  have  lead¬ 
ers  of  the  various  industry  trade  associa¬ 
tions  who  are  familiar  with  the  commit¬ 
tee’s  work. 

The  plan  involves  a  system  of  roughly 
two-dozen  standard  sizes  measured  in  in¬ 
ches  in  both  width  and  depth  (E&P,  Mar. 
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15, 1980).  Its  goal  is  to  make  the  planning, 
developing  and  buying  of  newspaper 
advertising  easier  on  advertisers  and 
agencies  by  eliminating  format  variations 
and  the  need  for  reproportioning  of 
advertising  mechanicals.  Under  the  plan, 
advertisers,  for  the  first  time,  would  be 
placing  the  same  sized  ad  in  an  entire 
schedule  of  newspapers.  It  is  believed 
that  the  standard  sizes,  coupled  with 
Newsplan  discounts,  will  attract  more 
national  advertising. 

The  float  factor 

The  sizes  in  the  system,  though  con¬ 
ceived  to  conform  to  as  many  newspaper 
format  variations  as  possible,  are  subject 
to  a  float  factor  when  dropped  into  many 
existing  formats.  The  float  factor  will 
vary  from  newspaper  to  newspaper,  de¬ 
pending  on  the  number  of  columns  per 
page  and  the  widths  of  those  columns. 
Under  the  plan,  an  advertiser  will  pay 
only  for  the  space  occupied  by  an  ad,  not 
the  white  space  surrounding  the  ad  which 
may  be  created  by  a  size  which  does  not 
readily  drop  into  a  newspaper’s  existing 
column  measurements. 

If  and  when  such  a  loose  fit  occurs,  the 
newspaper  will  essentially  have  two 
choices  —  run  the  ad  surrounded  by 
white  space  or  re-size  editorial  matter  to 
fit  more  snugly  around  the  ad.  Most  prop¬ 
onents  of  the  plan  consider  the  float  fac¬ 
tor  a  relatively  minor  problem  but  never¬ 
theless  concede  that  it  is  a  problem. 

Ralph  S.  Roth,  vicepresident/produc¬ 
tion  for  Knight-Ridder  Newspapers,  Inc. 
and  a  member  of  the  ANPA  research  and 
production  committee,  thinks  it  will  take 
time  for  most  newspapers  to  adjust  to  the 
concept  and  logistics  of  re-sizing  editorial 
matter  on  a  page  by  page  basis.  “It’s 
going  to  take  a  fairly  sophisticated  news¬ 
paper  to  handle  that  at  first,”  he  says. 

But,  as  the  industry  becomes  more 
familiar  with  the  sizes,  he  believes  much 
of  the  problem  will  evaporate. 

Roth  thinks  the  standard  ad  sizes  will 
eventually  save  newspapers  time  and 
money  in  advertising  production.  When 
the  sizes  are  first  introduced,  he  says,  “1 
see  some  modest  time  and  material  sav¬ 
ings  because  of  the  fact  that  we  won’t  be 
reducing.” 

But,  he  says  that  he  looks  at  the  intro¬ 
duction  of  the  sizes  as  a  “first  step”  to¬ 
ward  satellite  transmission  of  ad  mecha¬ 
nicals  and  full-page  graphic  pagination. 
When  and  if  those  developments  mater¬ 
ialize,  he  says,  “1  see  some  fairly  signifi¬ 
cant  savings  in  production”  because  “the 


Voluntary  participation 
While  the  ANPA  standard  ad  unit 
working  committee  has  repeatedly  in¬ 
sisted  that  individual  newspaper  parti¬ 
cipation  in  the  plan  will  be  voluntary,  it  is 
evident  that  if  major  market  newspapers 
and  the  ANPA  board  adopt  the  standard 
ad  size  system,  newspapers  which 
choose  not  to  subscribe  to  the  system 
may  be  perceived  as  uncooperative  out¬ 
siders  by  advertising  agencies.  The  agen¬ 
cies,  which  will  be  preparing  standard 
sized  ads  for  the  newspapers  which  are 
considered  the  “meat”  of  their  sche¬ 
dules,  will  effectively  be  forced  to  de¬ 
velop  special  advertising  materials  suited 
to  the  individual  specifications  of  the  non¬ 
participating  newspaper. 

Since  the  whole  concept  behind  the 
sizes  is  to  make  newspapers  an  easier 
advertising  buy  by  eliminating  the  need 
for  the  development  of  specific  ads  and 
mechanicals  for  specific  formats,  the  un¬ 
cooperative  outsider  may  well  be  per¬ 
ceived  as  a  spoiler.  Such  ill-will  between 
the  newspaper  and  the  ad  agency  could 
cause  the  non-participating  newspaper  to 
be  replaced  in  the  media  schedule  by  a 
participaing  newspaper  or  another 
medium. 

Support  strong  in  agencies 
Among  the  plan’s  strongest  backers  are 
advertising  agency  media,  creative  and 
production  executives.  The  AAAA’s 
newspaper  committee  has  long  recom¬ 
mended  that  newspapers  adopt  some 
form  of  modular,  or  standardized  adver¬ 
tising  size  system. 

Jack  Cohen,  AAAA’s  newspaer  com¬ 
mittee  chairman  and  vicepresident/direc¬ 
tor  of  print  and  outdoor  media  buying  for 
Doyle  Dane  Bernbach,  recently  told  E&P 
that  enthusiasm  for  the  fixed  size  ad  plan 
in  the  agency  community  is  running  espe¬ 
cially  high  because  the  proposal  was  de¬ 
veloped  by  the  ANPA,  not  by  the  adver¬ 
tising  agencies  themselves. 

Cohen  belives  the  standard  unit  ad  size 
system  will  make  production  more  uni¬ 
form  since  there  will  be  fewer  sizes  to 
deal  with  and  reporportioning  will  no  lon¬ 
ger  be  required.  From  the  media  stand¬ 
point,  he  believes  the  system  will  greatly 
reduce  the  amount  of  guesswork  an  agen¬ 
cy  now  has  to  do  in  order  to  plan  a  news¬ 
paper  schedule. 

John  Barbie,  associate  manager  for 
print  services  for  Leo  Burnett,  says  he 
believes  the  system  will  make  the  busi¬ 
ness  of  planning  and  buying  newspaper 
advertising  “easier  on  everybody.”  He 
pointed  out  that  at  Leo  Burnett,  an  in- 
house  effort  to  standardize  print  produc¬ 
tion  has  been  underway  for  some  time. 

A1  Wainoris,  Doyle  Dane  Bernbach’s 
director  of  print  quality  control,  said  the 
plan  “would  benefit  the  agency  enor- 
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standard  ad  sizes 
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mously.  It’s  going  to  be  less  complicated 
(to  buy  and  produce  newspaper  ads)  and 
It  II  make  the  production  work  much 
easier.  It'll  take  some  of  the  guesswork 
out.” 

David  Davidian,  vicepresident  and  ex¬ 
ecutive  art  director  for  Foote,  Cone  & 
Belding  says.  ”1  think  it  makes  it  a  lot 
easier  (on  agency  creative  departments). 

You  won’t  have  to  produce  various  sizes 
for  various  publications.  You’re  dealing 
with  one  ad,  one  mechanical.” 

The  timetable 

If  the  AN  PA  board  adopts  the  propos¬ 
al,  it  will,  in  effect,  be  making  a  recom¬ 
mendation  to  individual  newspapers.  The 
various  committees  which  have  been 
working  on  the  project,  together  with  the 
Newspaper  Advertising  Bureau,  will  then 
begin  educating  the  newspaper  industry 
in  the  intracacies  of  the  standard  unit  ad 
size  system.  It  has  been  pointed  out  by 
proponents  of  the  plan  that  the  education 
effort  will  not  be  didactic,  but  rather  in¬ 
formational. 

Participating  newspapers  will  have  to 
develop  new  rate  cards  reflecting  prices 
for  the  standard  units  of  space  in  both  unit 
and  line  terms.  Advertisers  would  not  be 
forced  to  buy  standard  units.  The  option 
of  buying  space  in  columns  by  lines  would 
remain  viable. 

The  ultimate  goal,  should  the  ANPA 
board  of  directors  adopt  the  system,  will 
be  for  newspapers  to  begin  accepting 
advertising  measured  in  inches  and  iden¬ 
tified  by  unit  numbers  by  September  1, 

1981. 

Committee  members  listed 
Members  of  the  standard  unit  ad  size 
working  committee  include  Walter  Mat- 
teson  of  the  New  York  Times,  its 
chairman;  Frank  Stanczak  of  ANPA; 
Joseph  Amodeo  of  American  Newspaper 
Representatives;  Leo  Bogart  of  the 
Newspaper  Advertising  Bureau;  Joseph 
Bright  of  Calkins  Newspapers;  Jaques 
Caldwell  of  Scripps-Howard  News¬ 
papers;  William  Carradine  of  Southam 
Newspapers;  James  Cooper  of  the 
Washington  Posf,  Richard  Halvorsen  of 
the  Minneapolis  Star  and  Tribune',  C.D. 
Joseph  Lafferty  of  Branham  Newspaper 
Sales;  Charles  Kinsolving  of  the  News¬ 
paper  Advertising  Bureau;  William  Rine¬ 
hart  of  ANPA;  Ralph  Roth  of  Knight- 
Ridder  Newspapers;  Edwin  Russell  of 
Newhouse  Newspapers;  Frank  Savino  of 
the  Hackensack  (N.J.)  Record  and  presi¬ 
dent  of  INAE;  William  Shannon  of  Gan¬ 
nett  Newspaper  Advertising  Sales; 
George  Spears  of  the  New  England  Press 
Association;  Richard  Splittorf  of  Sawyer 
Ferguson  Walker;  and  Donald  Towles  of  I 
the  Louisville  CourierIJournal.  ' 
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American  Family  Corporation 
has  acquired  by  merger 
Black  Hawk  Broadcasting  Company 
licensee  of 


KWWL-TV 

Waterloo-Cedar  Rapids,  Iowa 

KTIV-TV 

Sioux  City,  Iowa 


CATV  systems  serving  nine 
suburban  communities 
in  the  Dallas- Ft.  Worth  area 
plus  affiliated  outdoor  advertising 
and  food  service  companies. 
The  transaction  is  valued 
at  approximately 


$45,600,000 


We  are  pleased  to  have  initiated 
this  transaction  and  to  have  served 
as  broker  throughout 
the  negotiations  and  consummation. 


BIACKBURN  &  COMPANY,  INC. 

RADIO  •  TV  •  CATV  •  NEWSPAPER  BROKERS  /  NEGOTIATIONS  •  FINANCING  •  APPRAISALS 

WASHINGTON.  D.C.  CHICAGO,  60601  ATLANTA.  30361  BEVERLY  HILLS.  90212 
20036  333  N  Michigan  Ave  400  Colony  Square  9465  Wilshire  Blvd 

1 1 1 1  19th  Street  N  W  (312)346-6460  (404)892-4655  (213)274-8151 

(202)  331-9270 


Ad  scene 


By  Dan  Lionel 


Will  private  party  ads  survive? 


Is  the  private  party  classified  ad  headed 
in  the  same  direction  as  the  dinosaur  and 
the  passenger  pigeon? 

While  200  newspapers  who  responded 
to  a  Private  Party  Ad  survey  conducted 
by  the  MacDonald  Classified  Service  re¬ 
vealed  238  separate  plans  designed  to 
woo  this  increasingly  scarce  entity,  there 
are  those  who  feel  that  newspapers,  parti¬ 
cularly  the  larger  ones  will  ultimately 
have  to  learn  to  live  without  them. 

Militating  against  the  survival  of  the 
private  want  ads  are  a  number  of  factors, 
some  economic  and  some  social.  Con¬ 
temporary  life-styles,  as  has  been  pointed 
out  in  Alvin  Toffler’s  “Future  Shock,” 
are  built  largely  around  a  “throw-away” 
economy. 

Everything  from  bottles  to  butane 
lighters  are  designed  to  be  discarded  and 
built-in  obsolescense  characterizes  many 
of  the  biggest  ticket  items  we  buy.  All  this 
has  cast  a  pall  on  buying  used  items  —  the 
mainstay  of  private  want  ads. 

Those  who  feel  they  have  saleable 
items  have  learned  they  can  better  attract 
the  interest  of  both  the  curious  and  poten¬ 
tial  buyers  via  the  garage  sale,  yard  sale, 
or  attic  sale  of  which  there  must  be  mil¬ 
lions  conducted  around  the  country  on 
any  given  weekend.  Many  of  the  garage 
sale  ads  are  limited  to  a  notice  on  local 
trees  or  telephone  poles.  Those  that 
appear  in  newspapers  utilize  all  of  3  or  4 
lines  where  formerly  the  countless  items 
offered  in  such  sales  would  occupy  sub¬ 
stantial  space  with  a  fair  number  of  inser¬ 
tions. 

While  the  principal  weapon  in  the 
newspaper  arsenal  for  retention  of  pri¬ 
vate  party  ads  appears  to  be  price  (with 
papers  in  the  25,000  and  under  category 
showing  up  in  the  MacDonald  survey 
with  a  prevailing  offer  of  3  lines  for  7  days 
—  $4.00),  free  shoppers  and  pennysav- 
ers,  generally  published  one  time  per 
week  and  charging  from  $1  to  $3.50  for 
similar  circulation,  have  bitten  sharply 
into  this  area  of  classified. 

It  must  be  noted  that  the  newspaper 
rate  works  out  to  \*)<t  per  line  while  even 
the  lowest  rate  for  the  shopper,  3  lines  for 
$1.00  produces  330  per  line  —  yet  the 
shopper's  saturation  neighborhood 
coverage  attracts  ads  despite  the  higher 
cost. 

Finally,  the  growing  threat  of  two  way 
cable  television,  which  has  dominated 
discussion  wherever  CAMs  gather,  must 
add  to  the  vulnerability  of  the  private  ads 
because  of  their  unique  adaptability  to  the 
new  medium. 

Dick  MacDonald,  who  notes  in  the  in¬ 
troductory  page  of  his  survey  report  that 
the  private  party  classified  ad”.  .  .  was. 
and  still  can  be,  one  of  the  newspaper's 


greatest  assets,”  obviously  finds  plenty 
of  adherents  in  the  classified 
fraternity.  .  .  even  more,  perhaps,  than 
the  200  who  took  the  time  to  answer  his 
questionnaire  with  details  of  their  private 
ads  not  only  as  a  source  of  revenue  but  as 
a  magnet  that  draws  readership  to  classi¬ 
fied  and  helps  to  support  all  the  classifica¬ 
tions  of  which  75%  or  more  are  commer¬ 
cial  ads.  .  .  automotive,  real  estate,  em¬ 
ployment,  business  ops,  etc. 

With  newsprint  soon  to  nudge  the  $500 
per  ton  mark,  many  CAMs  are  finding  it 
difficult  not  only  to  convince  their  pub¬ 
lishers  to  okay  rates  like  3  lines,  7  days,  $4 
but  to  devote  conspicuous  promotion 
space  to  the  programs.  Part  of  the  prob¬ 
lems  with  these  so  called  “loss-leader” 
rates  is  that  private  advertisers  who 
formerly  paid  full  rates  for  ads  for  selling 
cars,  homes  or  expensive  cameras,  etc., 
can  advertise  for  less  than  half,  in  many 
cases,  under  programs  variously  called 
‘Nifty  Thrifties,'  ‘Zip  Ads,'  ‘Speedy  Sel¬ 
ler,'  etc. 

To  combat  this,  CAMs  have  placed 
dollar  limits,  in  some  cases,  on  the  items 
that  may  be  advertised.  While  40  of  the 
238  plans  had  a  limit  of  $100  or  less, 
limitations  generally  ranged  to  under  $500 
value  with  74  plans  placing  no  limit. 

In  his  recap  of  the  response  to  the  sur¬ 
vey,  MacDonald  states.  “Finally,  once 
again  a  return  to  the  haunting  thought  that 
all  this  effort  to  learn  more  about  private 
party  ad  plans  may  just  be.  .  .  much  ado 
about  nothing — just  rearranging  opinion 
here  at  MacDonalds  that  this  is  not  the 
case.” 

Grand  Union 
names  exec 

John  J.  Sarsen,  Jr.,  has  been  elected 
senior  vicepresident  in  charge  of  market¬ 
ing  for  The  Grand  Union  Company,  one 
of  the  nation's  largest  supermarket 
chains. 

In  his  new  position,  Sarsen  is  responsi¬ 
ble  for  the  overall  direction  of  the  chain's 
marketing  efforts  in  all  areas,  including 
product  development,  advertising,  prom¬ 
otional  concepts,  consumer  research  and 
marketing  strategies.  He  maintains  his 
office  in  Grand  Union's  corporate  head¬ 
quarters  at  100  Broadway,  Elmwood 
Park,  N.J.  and  reports  to  Patrick  A.  Deo, 
President  and  Chief  Executive  Officer. 

Before  joining  Grand  Union,  Mr. 
Sarsen  was  vicepresident  and  group  ex¬ 
ecutive  with  the  Chase  Manhattan  Bank 
for  three  years.  Prior  to  that  time,  he  held 
positions  as  vicepresident  for  U.  S.  op¬ 
erations  of  Canada  Dry  Corp.,  vicepresi¬ 
dent  in  charge  of  marketing  in  Japan  and 
Canada  for  the  Pepsi  Co. 


Product  manager 
for  help  wanted 
hired  by  NAB 

The  Newspaper  Advertising  Bureau 
this  week  announced  the  hiring  of  the  first 
of  three  “product  managers”  for  specific 
areas  of  classified  sales. 

Ira  S.  Gordon  will  become  product 
manager/recruitment  advertising  on  Dec. 

1.  He  will  report  to  Eric  Anderson, 
bureau  vicepresident  for  classified,  and 
he  will  specialize  in  sales,  marketing  and 
promotion  activities  for  the  help  wanted 
category. 

The  new  position  was  authorized  by 
the  bureau  board  of  directors  early  this 
year  as  part  of  a  program  to  expand 
bureau  sales  and  marketing  activities  in 
the  classified  field.  Under  the  product 
manager  concept,  the  bureau  will  assign 
specialists  to  various  categories  of  classi¬ 
fied  advertising. 

The  bureau  is  currently  looking  for 
qualified  applicants  for  product  manager 
positions  in  the  automotive  and  general 
merchandise  categories. 

Gordon  comes  to  the  bureau  from  Ber¬ 
nard  Hodes  Advertising.  Inc.,  specialists 
in  recruitment  and  corporate  advertising, 
a  subsidiary  for  Doyle  Dane  Bernbach, 
Inc.,  where  he  was  an  account  super¬ 
visor. 

Before  joining  Bernard  Hodes,  Gordon 
had  been  an  account  executive  with 
BBD&O,  Muller  Jordan  Herrick,  Inc. 
and  Deutsch  Shea  &  Evans.  Inc. 

Times  to  hike 
advertising  rates 

Advertising  rates  in  the  New  York 
Times  will  be  increased  effective  Thurs¬ 
day,  January  1.  1981. 

Lance  R.  Primis,  Times  advertising 
director,  noted  in  a  letter  to  advertisers 
that  rising  costs  in  all  areas,  particularly 
newsprint  and  fuel  prices,  had  forced  the 
increases,  which  vary  in  size  with  each 
advertising  category.  The  changes  are  in 
accordance  with  Federal  guidelines. 

Peugeot  picks  O&M 

Peugeot  Motors  of  America  has 
appointed  Ogiivy  &  Mather,  Inc.  to  hand¬ 
le  its  advertising  in  the  U nited  States.  The 
appointment  is  effective  immediately. 

Peugeot  Motors  of  America  is  a  fully 
owned  susidiary  of  Automobiles 
Peugeot,  a  division  of  Peugeot  S.A., 
Europe's  largest  automaker  and  the 
fourth  largest  worldwide.  Peugeot  began 
selling  cars  in  the  U.S.  in  1958  and  intro¬ 
duced  the  first  diesel  station  wagon  to  the 
U.S.  market  in  1974. 

Peugeot  automobiles  are  sold  in  the 
U.S.  through  a  national  network  of  some 
320  dealers. 
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Movie  advertising 


Fla.  J-school  study  shows 
concern  over  X-rated  ads 


By  Harry  H.  Griggs 

X-rated  movie  advertising  may  be 
viewed  as  freedom  of  speech,  a  necessary 
evil,  or  a  downright  nuisance.  Whatever 
one’s  point  of  view  about  it,  such  adver¬ 
tising  causes  some  special  problems  for 
newspapers. 

Florida  daily  newspaper  advertising 
directors  have  indicated  in  responding  to 
a  survey  that  X-rated  movie  advertising 
usually  is  less  than  0.1%  of  thier  total 
revenue.  Yet  100%  of  the  respondents 
have  restrictions  on  both  the  illustrations 
and  copy  in  such  ads. 

The  need  for  care  in  handling  such 
advertising  was  illustrated  earlier  this 
year  when  the  Los  Angeles  Times  had  to 
defend  itself  in  court  for  refusing  to  pub¬ 
lish  advertisements  for  sexually  explicit 
films.  The  Times  won  the  right  to  refuse 
such  advertising  because  there  were  con¬ 
tractual  considerations. 

Restrictions  imposed  by  Florida  dailies 
participating  in  the  survey  suggest  kinds 
of  problems  that  have  emerged  in  the 
past.  Some  papers  prohibit  any  illustra¬ 
tions  or  artwork.  About  twice  as  many 
prohibit  nude  illustrations  or  those  which 
are  considered  too  suggestive,  revealing, 
gross,  explicit,  or  provocative. 

The  newspapers’  copy  restrictions  are 
stated  in  different  ways.  Some  permit 
only  the  movie  title,  names  of  actors, 
show  time,  address,  and  phone  number. 
Others  require  good  taste  and  judgment. 
One  respondent  said  no  copy  would  be 
permitted  that  would  not  be  used  if  it  were 
a  direct  quote  in  a  news  story.  Another 
respondent  permits  only  one  X  in  the  X- 
rated  designation,  and  even  then  only  in 
reference  to  a  movie  so  rated. 

About  14%  of  the  respondents  refuse  to 
accept  X-rated  movie  ads  altogether,  and 
21%  of  those  who  accept  such  ads  limit 
the  size.  Furthermore,  86%  have  rejected 
an  X-rated  movie  ad  at  some  time.  It  is 
apparent  that  the  advertising  directors  in¬ 
tend  to  remain  firmly  in  control. 

Of  course  there  are  external  pressures 
on  the  advertising  directors  too.  More 
than  a  third  of  them  have  been  subjected 
to  pressure  from  local  groups  or  organiza¬ 
tions  not  to  permit  advertising  of  X-rated 
movies.  Church  groups  are  most  likely  to 
bring  such  pressure,  but  a  variety  of 
citizens’  groups  also  have  been  involved. 

In  response  to  a  question  about  nega¬ 
tive  reactions  from  readers  to  X-rated 
movie  ads,  19%  of  the  advertising  direc¬ 
tors  said  “none,”  52%  said  “very  little,” 
and  29%  said  “a  moderate  amount.” 
The  Florida  daily  newspaper  advertis- 

(Harry  H.  Griggs  is  a  journalism  profes¬ 
sor  at  the  University  of  Florida.) 
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ing  directors  were  given  an  opportunity  to 
express  their  own  personal  attitudes  ab¬ 
out  X-rated  movie  advertising.  Only  5% 
thought  such  advertising  should  be  ban¬ 
ned,  while  43%  thought  it  sould  be  greatly 
restricted.  Another  43%  thought  it  should 
be  somewhat  restricted,  and  9%  favored 
as  little  restriction  as  possible. 

When  asked  where  the  authority  to 
control  such  advertising  should  rest,  half 
replied  with  the  publisher.  Another  40% 
would  place  such  authority  with  the 
advertising  manager.  Other  suggestions 
included  local  government,  readers,  and 
theater  owner/operators.  Clearly, 
however,  it  is  mainly  thought  of  as  the 
newspapers’  responsibility. 

A  final  question  asked  how  important 
the  controversy  really  is.  Responses  were 
14%  for  “very  important,”  36%  for 
“somewhat  important,”  another  36%  for 
“not  very  important,”  and  14%  “unim¬ 
portant.” 

Saks  Fifth  Ave.  buys 
7-page  ad  package 

Saks  Fifth  Avenue  bought  seven  con¬ 
secutive  pages  in  (November  16)  Sun¬ 
day’s  New  York  Times. 

According  to  the  Times  it  is  the  first 
time  a  retail  advertiser  has  taken  so  much 
sequential  space  for  a  fashion  presenta¬ 
tion  in  the  main  news  section. 

The  department  store  is  using  its  2, 100- 
line  ads  to  celebrate  the  opening  of  its 
new  3rd  floor  collection  of  designer 
apparel.  Each  advertisement  is  devoted 
to  one  designer. 

The  series  of  advertisements  started  on 
the  first  page  of  the  second  main  news 
section  with  a  champagne-bottle  motif 
that  Saks  used  every  day  in  teaser  ads. 

With  1,395,000  lines  of  advertising  in 
the  Times  for  the  first  nine  months  of 
1980,  Saks  is  the  Times’s  largest  retail 
advertiser.  The  nine-month  total  is  up 
123,000  lines  over  last  year. 

Fahey  to  head  N. 
California  NASA 

Eileen  Fahey,  36,  has  been  appointed 
President  of  the  Northern  California 
chapter  of  the  Newspaper  Advertising 
Sales  Association. 

She  is  a  member  of  Landon  Associates, 
Inc.  organization  and  works,  in  the  sales 
and  marketing  firm’s  San  Francisco 
office. 

Landon  Associates,  Inc.  is  the  largest 
newspaper  representative  firm  with 
offices  in  21  cities  with  newspaper  clients 
accounting  for  a  cumulative  daily  circula¬ 
tion  of  over  8,000,000 


lAA  surveys  ad 
regulations 

A  new  survey  of  40  nations’  policies 
toward  advertising  conducted  on  behalf 
of  the  the  International  Advertising  Asso¬ 
ciation  indicates  that  the  growth  of  self¬ 
regulation  in  the  international  advertising 
community  has  reduced  the  need  for 
litigation  and  administrative  action. 

The  survey  indicates  that  fifteen  coun¬ 
tries  put  the  burden  of  proof  in  a  consum¬ 
er  or  government  originated  complaint  on 
the  plaintiff  while  14  put  it  on  the  advertis¬ 
er  in  civil  and  administrative  (FTC-type) 
proceedings.  In  criminal  proceedings  the 
numbers  are  25  to  six  respectively.  Furth¬ 
er,  the  self-regulatory  movement  in  21 
countries  already  tends  to  put  the  burden 
of  proof  on  the  advertiser  and  to  allow 
any  interested  party  to  initiate  the  com¬ 
plaint  or  redress  process. 

There  are  now  16  countries  where  a 
court  or  government  regulatory  body  can 
require  publication  of  a  corrective  ad,  and 
17  which  require  publication  of  their 
negative  findings.  The  survey  indictes 
that  the  requirement  for  corrective  adver¬ 
tising  doesn’t  seem  likely  to  spread  rapid¬ 
ly.  And,  the  growth  of  pre-clearance  sys¬ 
tems  has  reduced  the  need  and  opportuni¬ 
ties  for  suing. 

These  problems  have  received  particu¬ 
lar  attention  in  recent  years  because  of 
U.S.  Federal  Trade  Commission  rulings, 
and  the  much  debated  European  Econo¬ 
mic  Community  “Draft  Directive  on  Mis¬ 
leading  and  Unfair  Advertising”  now 
nearing  completion  and  adoption  in  Brus¬ 
sels. 

Parts  of  the  Directive  have  been  stre¬ 
nuously  opposed  by  the  advertising  in¬ 
dustry  because  of  ambiguities,  far- 
reaching  implications  and  the  threat  they 
pose  to  well-developed  self-regulatory 
systems. 

The  lAA  study,  completed  early  this 
summer  and  entitled  “New  Regulatory 
Developments:  Reversal  of  Burden  of 
Proof,  Corrective  Advertising,  and  Suing 
Advertisers,”  shows  that  the  trend  seems 
to  be  in  the  direction  of  introducing  legal 
innovations  under  the  pressure  of  con¬ 
tinued  demands  by  competitors  and  con¬ 
sumers  for  speedier  redress. 

The  monograph  is  ninth  in  the  lAA 
series  on  Forbidden  and  Severely  Res¬ 
tricted  Advertising,  by  Prof.  J.J.  Bod- 
dewyn  of  Baruch  College,  City  Universi¬ 
ty  of  New  York.  Other  studies  in  the  For¬ 
bidden  Advertising  series  have  dealt  with 
comparison  ads;  premiums,  gifts  and 
competitions;  advertising  to  children;  de¬ 
cency  and  sexism;  government  pre¬ 
clearance;  use  of  foreign  languages  and 
materials;  outdoor  ads;  energy  and  adver¬ 
tising.  The  “New  Regulatory  Develop¬ 
ments”  may  be  obtained  at  lAA  World 
Headquarters,  475  Fifth  Avenue,  New 
York  City,  10017.  Price  to  non-members 
is  $8.50. 
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AD  SEMINAR — Representatives  from  about  30  newspapers  in  the  New 
England  region  met  in  Springfield,  Mass,  at  the  Marriott  Hotel  to  discuss 
advertising  programs.  The  N.E.  Newspapers  National  Advertising  Seminar 
was  organized  by  William  Peckham,  left,  national  advertising  manager  of 
the  Providence  Journal.  Second  from  left  is  Morley  Piper,  director  of  the  New 
England  Newspapers  Advertising  Bureau  and  standing  next  to  Morley  is 
David  Starr,  publisher  of  the  Springfield  Newspapers  and  a  speaker  at  the 
seminar.  Standing  on  the  right,  next  to  Starr,  is  Dwight  Brouillard,  national 
advertising  manager  of  the  Springfield  Newspapers,  who  co-chaired  the 
seminar. 


Nabscan  signs  3 
new  supermarkets 

The  number  of  retail  stores  sending 
weekly  product  movement  and  retail 
price  data  to  NABSCAN  rose  to  433  with 
the  signing  of  Fisher  Foods,  Von's  Groc¬ 
ery  Co.  and  SuperValu,  according  to 
Richard  L.  Neale,  president  of  NABS¬ 
CAN  (National  Advertised  Brands  Scan¬ 
ning  Reports). 

Neale  said  that  Von's  Grocery  Co., 
with  160  stores  in  the  Greater  Los 
Angeles  area,  will  start  in  NABSCAN 
with  16  stores.  Fisher  Foods  with  76 
stores  in  the  Midwest  will  send  NABS¬ 
CAN  data  from  14  stores  in  Cleveland, 
and  two  in  Cincinnati.  Supervalu,  the 
worlds  largest  wholesaler,  serving  1 ,956 
independents,  will  begin  its  NABSCAN 
program  with  two  stores  in  Ft.  Wayne, 
Indiana. 

NABSCAN  takes  product  movement 
data  from  these  retailers,  assembles  it  in 
report  form  and  issues  weekly  or  monthly 
reports,  showing  product  volume,  dollar 
sales  and  shares.  NABSCAN  earlier 
announced  that  it  also  provides  projected 
national  data,  generating  national  share 
and  volume  figures  for  major  brands  in 
major  categories. 

NABSCAN  participatng  retailers  in¬ 
clude:  Alpha  Beta.  Inc.,  La  Habra.  Calif.; 
A&P,  Montvale,  N.J.,  &  Baltimore,  Md; 
Allied  Supermarkets,  Detroit.  Mich.; 
Associated  Grocers.  Inc.,  Seattle, 
Wash.;  Associated  Wholesale  Grocers, 
Kansas  City,  Kans.;  Borman's  Inc..  De¬ 
troit,  Mich.;  Chatham  Super  Markets. 
Detroit,  Mich.;  Delchamps,  Mobile, 
Ala.,  New  Orleans,  La.,  and  Pensacola, 
Florida;  The  Fleming  Co.  (Genuardi's). 
Norristown-Philadelphia,  Pa.;  Food- 
town,  Raleigh,  N.C.;  Grand  Union, 
Hackettstown,  N.J,  Miami,  Fla.,  and 
Danbury.  Conn.;  Harris-Teeter,  Charlot¬ 
te,  N.C.;  Jewel  Food  Stores.  Chicago, 
III.;  The  Kroger  Co..  Cincinnati.  Oh.; 
Milgram  Food  Stores,  Kansas  City,  Mo.; 
National  Supermarkets.  Vinita  Park.  Mo. 
and  New  Orleans,  La.;  Pathmark  Stores. 
Woodbridge,  N.J.;  Schnuck's  Stores.  St. 
Louis,  Mo.;  Shaw's  Supermarkets, 
Brockton,  Mass,  and  Portland,  Me.; 
Shop  Rite,  West  Orange.  N.J.;  Star  Mar¬ 
kets,  Cambridge.  Mass.;  Wetterau 
Stores.  Columbia,  Mo.;  Winn  Dixie 
Stores,  Inc.,  Jacksonville.  Fla. 


Lewis  named 

David  Lewis,  advertising  director  of 
the  Dubuque  (Iowa)  Telef’iuph  Herald, 
was  named  classified  advertising  mana¬ 
ger  of  the  Washinf’tou  Star.  Lewis,  who 
received  a  journalism  degree  from  the 
University  of  Missouri  in  1969,  has  also 
served  as  assistant  classified  manager, 
automotive  manager  and  special  projects 
manager  of  the  Des  Moines  Register. 


Salesmen  don’t  make 
good  managers 

The  drive  and  motivation  that  make  a 
person  a  superior  ad  salesman  may  be 
detrimental  when  the  individual  is  faced 
with  the  responsibility  of  organizing  and 
motivating  a  staff  of  sales  people,  accord¬ 
ing  to  a  report  by  the  management  con¬ 
sulting  firm  of  Youngs.  Walker  and  Com¬ 
pany. 

“The  top  salesman,  although  many 
times  promoted  to  manager,  may  not  be 
the  best  candidate  for  the  position,”  the 
report  says. 

It  continues.  “A  need  to  be  in  the  spot¬ 
light  could  be  a  stumbling  block  to  effec¬ 
tive  delegation  and  accurate  placement  of 
responsibility.” 

The  report  also  compared  the  evalua¬ 
tions  that  advertising  directors  made  of 
themselves  with  the  evaluations  of  their 
publishers  or  general  managers. 

The  advertising  directors  in  the  study 
group  felt  that  they  had  excellent  capabi¬ 
lities  in  the  areas  of  verbal  communica¬ 
tion,  persuasiveness,  community  in¬ 
volvement,  accepting  direction  and  per¬ 
sonal  energy  level.  Their  superiors 
agreed  with  the  evaluations. 

The  advertising  directors  also  rated 
themselves  good,  but  not  excellent,  in  the 
areas  of  organizational  ability,  delegation 
of  authority,  written  communications, 
detail  work  and  giving  directions.  Their 
superiors  indicated  that  their  capabilities 
in  these  areas  would  be  rated  fair  to  good, 
but  fell  short  of  agreeing  with  the  adver¬ 
tising  directors'  own  evaluations. 


Most  of  the  advertising  directors  indi¬ 
cated  that  they  were  motivated  primarily 
by  personal  competition  and  money. 
Their  superiors  agreed,  but  also  felt  that 
the  satisfaction  of  building  an  outstanding 
organization,  a  motivation  for  managers 
of  some  other  departments,  appeared  to 
be  less  important  to  many  of  their  adver¬ 
tising  directors. 

Almost  every  advertising  director  in 
the  study  group  said  that  his  long  term 
goal  was  to  become  publisher  or  general 
manager.  When  asked  the  reason  for 
wanting  the  publisher's  or  general  mana¬ 
ger's  position,  the  report  says,  “the  re¬ 
sponse  seemed  to  center  around  the  need 
to  beat  out  the  competition,  to  win.  This 
might  be  translated  into  making  the  ulti¬ 
mate  sale.” 

ANR  Elects  officers 

Stanley  L.  Cook,  publisher  of  the  Oak¬ 
dale  Leader,  was  re-elected  president  at  a 
recent  meeting  of  the  American  News¬ 
paper  Representatives. 

The  following  officers  were  also 
elected  by  the  Board  of  Directors  for 
1981:  Romain  C.  Brandt,  executive 
secretary  and  manager  of  the  Wisconsin 
Newspaper  Association,  vicepresident; 
Don  R.  McNeil,  secretary  and  manager  of 
the  Tennessee  Press  Association,  secret¬ 
ary/treasurer;  and  Joseph  J.  Amodeo,  ex¬ 
ecutive  vicepresident.  Newly  elected 
directors  include:  Eugene  D.  Johnson, 
publisher  of  the  White  Bear  Pres.<i  in  Min¬ 
nesota,  and  Jerry  Zubrod,  manager  of  the 
Washington  Newspaper  Publishers 
Association. 
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New  format 

(Continued  from  page  i6) 


page  of  sports  results  was  positioned  dai¬ 
ly  on  page  two  of  the  sports  section,  pro¬ 
viding  a  complete  statistical  rundown  on 
the  preceding  day’s  sports  events.  In 
addition,  advertising  was  removed  from 
the  first  sports  page,  permitting  a  better 
display  of  news  and  comment  on  the 
page. 

Page  two  of  the  main  news  section  be¬ 
came  a  “people”  page  instead  of  a  hard 
news  page,  with  space  given  to  the  activi¬ 
ties  and  comments  of  the  famous  and  not- 
so-famous,  along  with  a  human  interest 
column  spotlighting  local  personalities. 

All  advertising  was  removed  from  page 
three  so  that  news  of  the  nation  and  world 
could  be  expanded. 

The  back  page  of  the  Bulletin,  which 
traditionally  featured  two  full  columns  of 
comic  panels,  plus  the  syndicated  column 
of  Jack  Anderson,  became  the  anchoring 
position  for  a  daily  weather  report  two 
full  columns  in  depth  and  providing  the 
most  complete  information  available  in 
any  newspaper  in  the  nation.  Anderson's 
column  was  shifted  to  a  regular  spot  on 
the  op-ed  page  and  all  comic  panels  were 
positioned  on  one  of  the  two  inside  comic 
pages. 

In  the  second  week  of  September,  the 
editorial  page  took  on  a  completely  new 
look  (see  cut)  as  the  Bulletin  began  the 
publication  of  a  daily  political  cartoon  by 
Bill  Day,  a  former  New  York  Post  car¬ 
toonist  who  joined  the  Bulletin's  staff.  In 
addition,  emphasis  was  placed  on  letters 
to  the  editor  and  more  space  allotted  for 
their  publication.  From  a  previous  aver¬ 
age  of  300  letters  per  week,  letter  volume 
increased  to  more  than  600  per  week. 

The  Bulletin’s  business  section  was  re¬ 
designed,  the  staff  increased,  and  new 
features  introduced  to  provide  more  com¬ 
plete  coverage. 

By  September  15,  Hayden  was  ready  to 
announce  in  a  Bulletin  front-page  story 
that  the  redesigning  of  the  newspaper  was 
virtually  completed. 

Have  the  changes  had  a  positive  effect  ? 
Readers  and  advertisers  alike  have  enthu¬ 
siastically  endorsed  the  changes.  Hayden 
said,  and  the  result  has  been  a  gratifying 
upward  trend  in  both  circulation  and 
advertising  linage  since  the  Bulletin,  in 
Just  90  days,  put  on  a  brand  new  face. 

Singerman  and  Rae 
named  to  new  posts 

Marty  Singerman  was  appointed  presi¬ 
dent  of  News  Group  Magazines,  a  newly 
formed  division  of  News  Group  Publica¬ 
tions,  Inc.,  of  which  he  was  named 
director. 

The  new  company  will  encompass  the 
National  Star  and  New  York  Magazine. 
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Portland  dealer 
wins  injunction 

Termination  of  one  if  its  newspaper 
dealers  by  the  Oregonian  Publishing  Co., 
in  Portland.  Ore.,  was  termed  “totally 
unjustified”  by  a  U.S.  District  Court 
judge,  who  then  granted  an  injunction  for¬ 
bidding  the  company  to  terminate  the 
man. 

Mark  Pritchett,  owner  of  two  deal¬ 
ership  areas  as  the  West  Side  News  Dis¬ 
tributing  Inc.,  and  Southwest  News 
Agency  Inc.,  was  granted  the  preliminary 
injunction  by  Judge  Owen  Panner.  The 
order  came  as  another  step  in  a  lawsuit 
brought  by  more  than  18  newspaper  deal¬ 
ers  early  in  1980  alleging  violations  of 
trade  and  antitrust  laws.  Dealers  claim 
the  company  has  tried  to  prevent  them 
doing  business  with  competitors  by  thre¬ 
atening  to  cancel  their  contracts. 

Earlier  in  the  year  James  Garrett, 
another  newspaper  dealer  handling  pap¬ 
ers  published  by  the  Oregonian,  sought  a 
similar  injunction,  but  Judge  Panner  de¬ 
nied  that  motion  at  the  time  after  finding 
that  Garrett  was  “not  performing  effec¬ 
tively.”  At  the  time  of  the  Garrett  hear¬ 
ing,  Panner  asserted  that  he  was  “con¬ 
cerned”  about  a  “chill”  being  placed 
upon  dealers  involved  in  the  civil  suit  and 
said  that  any  more  terminations  or 
threatened  terminations  would  be  evalu¬ 
ated  on  motions  for  preliminary  injunc¬ 
tions. 

In  Pritchett’s  case,  following  several 
hours  of  testimony.  Judge  Panner  con¬ 
cluded  that  Pritchett  was  terminated  by 
circulation  director  Patrick  Marigon  “in  a 
continuing  effort  by  the  publishing  com¬ 
pany  to  break  the  back  of  the  litigation 
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before  it  goes  to  trial  on  the  merits.” 

He  said  that  allowing  termination  of 
Pritchett  could  “irreparably  harm  him 
and  other  dealers”  involved  in  the  suit . 

Centennial  edition 
sets  a  record 

On  October  16.  the  Salem  (Mass.) 
Evening  News  published  its  Centennial 
Edition,  a  special  %-page.  eight-section 
edition  that  appeared  in  conjunction  with 
the  regular  daily  edition  of  the  paper.  The 
combined  1 36-page  paper  was  the  largest 
in  the  newspaper’s  history. 

The  centennial  edition  marked  the 
100th  anniversary  of  the  October  16.  1880 
publication  of  the  first  edition  of  the 
Salem  Evening  News  as  a  daily  newspap¬ 
er.  The  paper  was  founded  by  Robin 
Damon,  and  is  still  owned  by  descendents 
of  Damon.  Cyrus  J.  Newbegin.  president 
of  the  Salem  News  Publishing  Co.  since 
1%1 ,  is  the  fifth  person  to  hold  that  posi¬ 
tion  in  the  company’s  history. 

The  centennial  edition  of  the  News  fea¬ 
tured  spot  color  on  each  of  the  eight  sec¬ 
tion  fronts,  which  were  designed  on  a 
base  of  pages  from  the  original  October 
16,  1880  edition,  with  historic  pictures 
spotted  on  the  pages.  Subject  matter  of 
the  eight  sections  included  the  News  it¬ 
self.  past  and  present:  the  history  of  the 
North  Shore  of  Boston,  the  area  served 
by  the  paper;  a  century  of  commerce  in 
the  region;  the  importance  of  the 
seashore  and  waterfront  to  the  area: 
sports;  politics;  culture;  and  the  changing 
role  of  women  over  the  century  from  1 880 
to  1980. 

The  News  has  a  circulation  of  some 
31,000,  and  covers  a  major  portion  of 
Essex  County  just  north  of  Boston. 
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Syndicates _ 

United  Media  forms  tv  division 


United  Media  Enterprises,  whose 
affiliates  include  United  Feature  Syndi¬ 
cate  and  Newspaper  Enterprise  Associa¬ 
tion,  has  formed  a  new  television  divi¬ 
sion. 

The  new  division.  United  Media  Pro¬ 
ductions,  Inc.,  will  be  run  by  Jay  Poyner, 
vicepresident  of  United  Media  Enter¬ 
prises. 

United  Media  president  and  chief  ex¬ 
ecutive  officer  Robert  Roy  Metz  said  the 
new  organization  was  formed  to  enter  the 
tv,  cable-tv,  video  cassette  and  disc 
fields,  “using  the  many  resources  of  the 
diversified  United  Media  Enterprises 
affiliates.” 

Metz  said  United  Media  Productions 
“plans  to  create,  produce  and  distribute 
first  run  features,  mini-series,  and  series 
on  its  cartoon  characters,  as  well  as  its 
many  syndicated  feature  writers.” 

Poyner,  who  will  head  the  new  divi¬ 
sion,  joined  Newspaper  Enterprise  Asso¬ 
ciation’s  Cleveland  office  as  a  sales 
trainee  in  1965.  Five  years  later,  he  was 
appointed  southwest  division  manager 
and,  in  1972,  was  named  national  sales 
manager  of  NEA.  He  left  the  company  in 
1974  to  start  Continental  Features  in 
Atlanta,  and  in  1976  Joined  United  Fea¬ 
ture  Syndicate's  sales  division  in  New 
York.  He  has  also  taught  advertising  at 
the  University  of  Oklahoma. 

LIFE  ON  THE  FARM 

Syndicated  columnist  Darrell  Sifford 
has  authored  a  book,  “A  Love  of  the 
Land,”  which  was  released  by  Farm 
Journal. 

Sifford  is  based  at  the  Philadelphia  In¬ 
quirer  and  his  four-times-a-week  column 
is  carried  on  the  Knight-Ridder  news 
wire. 

Sifford  has  traveled  throughout  the 
country  to  find  out  “first  hand”  what  to¬ 
day’s  American  farm  family  is  “really 
like.”  The  result  is  a  collection  of  detailed 
profiles  on  10  farm  families,  a  rural  bank¬ 
er  and  a  contemporary  country  doctor. 
The  book  also  contains  60  photographs 
by  David  Cupp,  a  freelance  photographer 
who  was  formerly  on  the  staff  of  the  De¬ 
nver  Post. 

Sifford’s  book  has  been  serialized  by 
the  Philadelphia  Inquirer,  the  Kansas 
City  Star,  Idaho  State  Journal  and  by 
Farm  Journal  magazine. 

HANUKKAH  STORY 

Independent  News  Alliance,  headed 
by  Robert  Roy  Metz,  is  distributing  a  new 
Hanukkah  story  by  Issac  Bashevis  Sin¬ 
ger,  who  won  the  Nobel  Prize  for  Litera¬ 
ture  in  1978. 

Called  “A  Hanukkah  Evening  in  My 
Parents’  House,”  the  story  is  timed  to  run 


ON  TV — Chicago  Sun-Times  syndi¬ 
cated  columnist  Irv  Kupcinet  enjoys  a  spe¬ 
cial  videotaped  greeting  from  comedian 
Bob  Hope  to  Kup  on  his  45th  anniversary 
in  the  newspaper  business.  Kupcinet 
started  in  October,  1935,  as  a  sports 
writer  for  the  Chicago  Times  which  was 
merged  with  the  Chicago  Sun  in  1948. 

during  the  eight-day  Jewish  holiday  be¬ 
ginning  on  the  eve  of  December  2. 

The  story  is  a  vignette  from  pre-World 
War  I  Poland. 

Libel  and  slander 
guide  published 

A  new  and  comprehensive  treatment  of 
the  American  law  of  libel  and  slander  has 
just  been  published  by  Practising  Law 
Institute  in  New  York  (800  7th  Ave.). 

Lihel,  Slander,  and  Related  Problems, 
by  Robert  D.  Sack,  examines  the  impact 
of  recent  cases  and  emphasizes  the  inter¬ 
lay  of  constitutional  law  with  common 
law.  Although  primarily  concerned  with 
defamation,  it  also  deals  with  related 
torts. 

Chapter  headings  include:  the  Supreme 
Court  and  constitutionalization  of  the  law 
of  defamation;  the  cause  of  action;  truth; 
opinion;  standard  of  conduct;  common 
law  privileges;  damages;  retraction;  re¬ 
lated  causes  of  action;  discovery;  juris¬ 
diction  and  choice  of  law;  motion  practice 
and  appeal;  and  insurance.  The  extensive 
appendices  include  note  on  criminal  libel; 
statutes  of  limitations;  retraction  sta-  , 
tutes;  and  shield  statutes,  as  well  as  a 
Table  of  Cases,  and  Index. 

Author  Sack,  a  partner  in  the  New 
York  City  law  firm  of  Patterson,  Belknap, 
Webb  &  Tyler  where  he  practices  First 
Amendment  law,  is  a  graduate  of  the  Col¬ 
umbia  University  School  of  Law.  In  1974 
he  served  as  Senior  Associate  Special 
Counsel  with  the  House  Judiciary  Com¬ 
mittee  Impeachment  Inquiry  Staff.  A  fre¬ 
quent  author  and  lecturer  on  a  variety  of 
communications  law  topics,  he  has  been  a 
panelist  in  Ford  Foundation  sponsored 
media  conferences  and  is  a  member  of  the 
Advisory  Board  of  the  Media  Law  Re¬ 
porter. 

This  700-page  book  sells  for  $50. 


AWARD-Dayton  Daily  News  editorial 
cartoonist  Mike  Peters  won  the  1980  Civil 
Liberties  Award.  One  of  Peters'  main  con¬ 
cerns  is  women's  rights.  He  draws  a  car¬ 
toon  pertaining  to  the  Equal  Rights 
Amendment  about  every  two  weeks.  Re¬ 
cently,  Peters  brought  his  way  of  looking 
at  the  world  of  politics  to  the  electronic 
media  through  daily  appearances  on 
NBC's  "Today"  show  during  both  the 
Democratic  and  Republican  conventions. 
He  will  continue  his  "special  guest"  status 
through  the  January  Presidential  inau¬ 
guration _ 

Best  coin  column 

Elmer  Curran,  author  of  the  Sunday 
Ashury  Park  (N.  J.)  Press  coin  column, 
“Mostly  Coins,”  was  awarded  first  place 
prize  by  the  Numismatic  Literary  Guild. 
His  columns  were  judged  best  in  competi¬ 
tion  with  coin  writers  for  U.S.  newspap¬ 
ers  having  a  circulation  exceeding 
100,000. 
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ELECTED — New  officers  of  the  Col-Western  Circulation  Manager's  Asso¬ 
ciation  were  elected  at  their  annual  Sales  Seminar,  held  at  the  Sheraton 
Harbor  Island  Hotel  in  San  Diego,  California,  October  15  through  18.  From 
left  to  right  are:  Thomas  G.  Osborn,  Jr.,  chairman  fo  the  board;  Donald  L. 
Minor,  president;  Russell  A.  Barcroft,  secretary-treasurer;  and  David  W. 
Reese,  president-elect.  Missing  from  the  picture  is  Wallace  M.  Curry,  third 
vicepresident. 


N.J.  daily  runs 
private  letter 

The  Somerset  County  (N.J.)  prosecu¬ 
tor’s  office  will  not  conduct  an  investiga¬ 
tion  to  determine  how  the  Bridgewater 
(N.J.)  Courier-News  was  able  to  obtain 
and  publish  a  letter  purportedly  written 
by  an  accused  murderer  to  her  parents. 

The  Courier-News  published  on 
November  7  a  letter  allegedly  written  by 
Greta  Suits,  21,  who  is  charged  with  the 
October  9  slaying  of  her  parents.  In  the 
letter.  Suits,  about  three  weeks  before 
her  parents  were  killed,  asks  them  for 
$100,000. 

In  the  letter  published  by  the  newspap¬ 
er,  Suits  purportedly  suggests  that  her 
parents  sell  an  apartment  house  in  Sarato¬ 
ga  Springs,  N.Y.  and  give  the  money  to 
her.  “Stop  stepping  on  me.  Do  not  ignore 
this.  My  whole  lifestyle  is  cramped  by 
this  poverty  level  you  keep  me  at,”  the 
letter  said. 

Public  defender  John  Trombadore, 
who  is  representing  Suits,  called  for  an 
investigation  into  how  the  newspaper 
obtained  the  letter.  Trombadore  called 
the  publication  of  the  letter  a  ‘  'gross  inva¬ 
sion”  into  the  private  life  of  Greta  Suits 
and  charged  that  the  letter  might  have 
been  leaked  to  the  newspaper  by  prosecu¬ 
tor’s  office  investigators. 

“This  letter  should  have  been  turned 
over  to  us  by  the  prosecutor’s  office  as 
part  of  the  discovery  in  the  case,” 
Trombadore  said.  “It  wasn’t  supposed  to 
be  splashed  in  a  newspaper.” 

Assistant  Somerset  County  prosecutor 
Michael  Rosenberg  said  he  was  satisfied 
that  the  letter  was  not  leaked  by  any  law 
enforcement  officials.  He  said  because  of 
the  state’s  shield  law  that  protects  repor¬ 
ters  from  revealing  their  sources  of  in¬ 
formation,  the  prosecutor’s  office  had  de¬ 
cided  not  to  pursue  the  matter  any 
further. 

“We  are  not  conducting  any  investiga¬ 
tion  because  we  do  not  want  to  get  into  a 
continuing  controversy  in  the  press,” 
Rosenberg  said. 

Trombadore  said  he  is  not  sure  whether 
the  letter  is  authentic,  but  Courier-News 
managing  editor  Gary  Hook  said,  “were 
we  not  sure  of  the  letter’s  authenticity, 
we  would  not  have  published  it.  We  feel 
very  strongly  that  it  is  in  the  public  in¬ 
terest  to  publish  a  letter  regarding  a  crime 
that  took  place  in  the  public  domain.  Pub¬ 
lishing  the  letter  is  drawing  no  conclu¬ 
sions.” 

Courier-News  publisher  Dave  Maz- 
zarella  agreed.  “My  feeling  is  precisely 
that  of  Hook.”  Mazzarella  said  the  news¬ 
paper  had  “no  doubt”  about  the  authen¬ 
ticity  of  the  letter  and  said  the  story  drew 
no  conclusion.  The  letter  was  “written  by 
her  own  hand,”  he  said,  “and  it  is  in  the 
public’s  interest”  to  run  it. 

Suits  is  currently  undergoing  observa¬ 
tion  at  Trenton  Psychiatric  Hospital. 


CWO&O  presents 
“Partners”  award 

At  the  35th  Annual  Advertising  Sales 
Conference  held  by  CWO&O,  newspaper 
advertising  sales  firm,  for  its  newspaper 
clients,  “Partners”  Awards  were  pre¬ 
sented  to  7  newspapers  and  1 2  CWO&O 
salespersons.  The  presentation  took 
place  at  a  dinner  held  at  the  Key  Biscayne 
Hotel  in  Florida  on  October  7. 

CWO&O  inaugurated  the  “Partners” 
Awards  program  eight  years  ago,  to  re¬ 
ward  successful  efforts  and  dedicated 
teamwork  between  a  newspaper  client’s 
staff  and  the  CWO&O  sales  staff. 

CWO&O  papers  submitted  a  record 
number  of  “Partners”  nominations  this 
year.  First  prize  honors  went  to  the  Balti¬ 
more  Sunpapers  and  to  the  Providence 
Journal-Bulletin.  Runners-up  were  the 
Buffalo  Courier-Express,  and  Contra 
Costa  County  Group  Newspapers  in  Cali¬ 
fornia.  The  York  (Pa.)  Dispatch  and  Des 
Moines  Register  and  Tribune  received 
honorable  mentions. 

A  special  award  was  given  to  the  Wichi¬ 
ta  Falls  Times  &  Record  News,  and  to 
Rhea  Howard,  its  publisher. 

Featured  speakers  at  the  three  day 
advertising  conference  included:  Jack 
Hanrahan,  Leo  Burnett,  Chicago; 
Charles  Phillips,  Radio  Shack,  The  Tan¬ 
dy  Corp.;  Robert  Dickinson,  Carnival 
Cruise  Lines;  and  James  Boynton,  J.C. 
Penney  Co.  Roundtable  sessions  by 
advertising  directors  and  national  adver¬ 
tising  managers  were  part  of  the  program. 

Some  75  attendees,  representing  many 


of  the  54  CWO&O  represented  newspap¬ 
ers  in  the  United  States  and  Canada,  took 
part  in  the  1980  Conference. 

Black  press  club 
to  present  awards 

Winners  of  awards  offered  annually  by 
the  Capital  Press  Club,  the  nation’s  oldest 
predominantly  black  press  club,  will  be 
honored  at  a  dinner  at  the  capital  Hilton 
Hotel  in  Washington  Saturday.  Novem¬ 
ber  22. 

One  winner — that  of  the  Washington 
Media  Award — will  not  be  made  known 
until  the  night  of  the  dinner.  Nominees, 
however,  include;  Dorothy  Gilliam, 
Washington  Post;  Dr.  Lionel  C.  Barrow, 
Dean  of  Howard  University’s  School  of 
Communications;  Maureen  Bunyan. 
WDVM-tv  anchorwoman;  and  Lark 
McCarthy,  reporter-anchorwoman. 
WJLA-tv. 

Winners  already  announced  are: 

Pioneer  Award — Columnist  Ethel 
Payne. 

National  Media  Award — CBS-tv  news 
correspondent  Ed  Bradley. 

Humanitarian  of  the  Year  Award — Ex¬ 
ecutive  Director  of  Africare  C.  Lucas 
Payne. 

Public  Service  Award — Yetta  Galiber. 
director  of  the  information  Center  for 
Handicapped  Individuals;  and  LeBaron 
Taylor,  vicepresident  of  CBS  Records. 

Alexis  Herman,  Director  of  the  Labor 
Department’s  Women’s  Bureau,  will  be 
the  dinner’s  guest  speaker  and  newsman 
Jim  Scott,  WRC-tv.  will  be  master  of 
ceremonies. 
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Classified  Advertising 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


FEATURES  AVAILABLE 


AUTOMOTIVE 


YOUR  AUTO  AND  YOU:  Weekly  column  of 
answers  to  your  readers'  car  problems,  plus 
weekly  test  report  on  new  cars,  vans.  Write  for 
samples,  rates.  Automotive  Features,  814  E. 
Manor  Circle,  Milwaukee  Wl  53217. 


CARTOONS 


"ALL  THE  CARTOONS  YOU'LL  EVER  NEED" 
are  in  a  low  cost  package  of  36  hilarious  1  and  2 
column  camera-ready  ROP  cartoons  available 
quarterly  headed  by  leading  cartoonist.  Details 
from:  Cartoonmix,  Box  108,  Village  Station, 
New  York  NY  10014. 


GENERAL 


FOR  THE  ONE  publisher  in  10  really  serious 
about  promotion — The  Bottom  Line  tells  your 
local  merchant  why  he  should  use  more  news¬ 
paper  advertising.  Weekly  questions  and 
answers  by  publisher-professor  use  fact,  logic 
and  humor.  S.  Gale  Denley,  The  Journal,  Box 
278,  Bruce  MS  38915. 


TWICE  the  service!  R-Gabs  &  Dickson  unite. 
100  features.  Dickson-Bennett  International. 
17700  Western  69e,  Gardena  CA  90248. 


WHY  PAY  FOR  FEATURES  when  we'll  pay  for 
you?  Camera  ready  "Opportunity  Mart"  classi¬ 
fied  ad  columns  draw  readers  interested  in 
books,  recipes,  business  opportunities,  stamps 
&  coins,  hunting  &  fishing  and  general  interest 
opportunities.  Earns  extra  money  for  your  pub¬ 
lication  easily.  Weekly  newspapers  only!  Send 
your  display  rates  &  circulation  figures  to  re¬ 
ceive  samples  &  complete  details.  BUDGET 
"Opportunity  Mart"  PO  Box  68-EPl,  Park 
Ridge  IL  60068. 


HUMAN  BEHAVIOR 


ELEVATOR  ETIQUETTE.. .everything  you  need 
to  know!  This  week's  human  behavior  feature 
for  lifestyle  pages  from  BARBARA  BURTOFF 
SYNDICATED  FEATURES,  2  Hawthorn  PI, 
Suite  lOA,  Boston  MA  02114. 


MEDICAL 


WHAT'S  NEW  IN  MEDICINE? 

Latest  medical  news,  weekly,  with  commen¬ 
tary.  350  words.  L.A.  Chotkowki,  MD,  FACP, 
1143  Chamberlain  Hwy,  Kensington  CT 
06037. 


MONEY 


"MORE  FOR  YOUR  MONEY"  —  Weekly  col¬ 
umn  of  money-saving  news.  Proven  results. 
Camera-ready.  Samples,  Mike  LeFan,  1802  S. 
131h,  Temple  TX  76501. 


MOVIE  REVIEWS 


MINI  REVIEWS  (Cartoon  illustrated).  Great  for 
Weekend  section  or  entertainment  pages. 
Issued  weekly.  Camera-ready.  Our  6th"  year. 
Cineman  Syndicate,  7  Charles  Court,  Middle- 
town,  NY  10940.  (914)  692-4572. 


QUOTES 


QUOTATION  FEATURES  for  newspapers  and 
magazines.  Uncommon  Quotations,  Box  7285, 
Provo  UT  84602. 


REAL  ESTATE 


HOUSE  CALLS— National  award  says  "enter¬ 
taining  format,  concise,  solid  writing  skills  and 
a  wealth  of  real  estate  knowledge."  6th  year, 
Miami,  Rochester,  Philadelphia,  Detroit,  Port¬ 
land,  Yuma,  etc.  Edith  Lank,  240  Hemingway, 
Rochester  NY  14620.  (716)  271-6230. 


RARE  EARTH:  Nationally  self-syndicated 
weekly  column  featuring  the  most  exotic  prop¬ 
erties  for  sale  from  around  the  world;  islands, 
retreats,  volcanoes,  castles.  333  words,  fea¬ 
tured  in  TIME  magazine  and  MERV  GRIFFIN 
TV.  Unique,  informative,  engaging.  Proven  re¬ 
sults.  Competitive  rates.  Write  for  free  sam¬ 
ples:  RARE  EARTH  Enterprises,  Box  946, 
Sausalito  CA  94966. 


TAXES 


FARM  TAXES,  popular  weekly  column  in  its 
sixth  year  is  available  in  a  few  areas.  For  topical 
samples  and  prices  write:  Cricket,  Box  527, 
Ardmore  PA  19003. 


WEEKLY 


VOICE  FROM  THE  WOODS:  In  fourth  year  of 
500-word  essays  with  "Small  Is  Beautiful" 
slant.  Samples.  Walter  Gormly,  Mt.  Vernon  lA 
52314. 


WINE 


NUMBER  ONE  IN  CALIFORNIA!— Most  widely 
read  wine  column  on  West  Coast.  Once  or  twice 
weekly:  reasonable;  samples  on  request.  Mead 
On  Wine,  Box  7244,  San  Francisco  CA  94 120, 
(415)  586-6398. 


WOMEN 


WOMEN  AT  WORK  by  Marlies  Wolf  and  Joy 
Daniels  Singer.  For  the  modern  woman,  the 
modern  mother  who  works.  Weekly.  Useful  in¬ 
formation,  including  interviews,  (J  &  A.  Draw 
mail.  Topical,  needed.  Feature  Associates, 
3334  Kerner  Blvd,  San  Rafael  CA  94901. 


ANNOUNCEMENTS 

BUSINESS  OPPORTUNITIES 

ACCLAIMED  Midwest  sports  magazine  seeks 
financial  and  publishing  partners.  PO  Box 
11430,  Chicago  IL  60611. 

CASH  IN  on  lucrative  packaging,  other  large 
format  offset  printing.  We  install  and  train  your 
pressperson  on  two-color,  reconditioned, 
sheetfed  press,  38"  x  50",  only  50M.  all  inclu¬ 
sive.  Write  or  phone  RH  Cunningham,  WEC, 
Inc,  PO  Box  588,  Pawleys  Island  SC  29585; 
(803)  237-2282. 

START  YOUR  OWN  WEEKLY—  Extensive  how¬ 
to  manual  by  prominent  publisher,  describes 
every  step.  Details  from  Meadow  Press,  Box 
35-E,  Pt  Jefferson  NY  11777. 

WANTED — Investor/Partner,  active  or  inactive 
with  at  least  $500,000  credit  line  to  grow  with 
present  owner/management  team  who  wish  to 
expand  long  established  Shopper  with  annual 
sales  of  $1,600,000.  Box  1377,  Editor  &  Pub¬ 
lisher. 

NEWSPAPER  APPRAISERS 

APPRAISALS  FOR  ESTATE  TAX  partnership, 
loan  depreciation  and  insurance  purposes. 
Sensible  fees.  Brochure.  Marion  R.  Krehbiel, 
Box  88,  Norton  KS  67654  or  Robert  N  Bolitho, 
Box  7133,  Shawnee  Mission  KS  66207. 

SHOULDN'T  YOU  KNOW  the  value  of  your 
newspaper  property?  40  years  newspaper  ex¬ 
perience.  Call  or  write  us.  No  obligation.  White 
Newspaper  Service,  Box  783,  McMinnville  TN. 
(615)  473-2104. 

WE  HAVE  CONDUCTED  more  than  300  formal 
appraisals  of  newspapers,  large  and  small. 
NEWSPAPER  SERVICE  COMPANY,  INC.,  PO 
Drawer  12428,  Panama  City  FL  32401. 

NEWSPAPER  BROKERS 

ALAN  G.  LEWIS.  MEDIA  BROKER 

On  file  over  100  active  qualified  buyers  for 
daily,  top  weekly  or  shopper  publicatons.  Ridge 
Rd,  Hardwick  MA  01037.  (413)  477-6009. 

BROKERS  and  CONSULTANTS 
for  the  purchase  and  sale  of 

WEEKLY  AND  DAILY  NEWSPAPERS 

W.  B.  GRIMES  &  CO.,  INC. 

National  Press  Building 

Washington  DC  20045 
(202)  NAtional  8-1133 

BILL  MATTHEW  COMPANY  conducts  profes¬ 
sional.  confidential  negotiations  for  sale  and 
purchase  of  highest  quality  daily  and  weekly 
newspapers  in  the  country.  Before  you  consider 
sale  or  purchase  of  a  property,  you  should  call 
(813)  733-8053  da^ime;  (813)  446-0871 
nights:  or  write  Box  3364,  Clearwater  Beach  FL 
33515.  No  obligation,  of  course. 

BRANNOCK  MEDIA  SALES 
Elizabethtown  NC  28337 
Confidential  Buyer-Seller 
Negotiations 

NEWSPAPERS  AND 

PRINT  SHOPS 

KREHBIEL-BOLITHO,  INC. 

Over  500  sales  in  our  30  years. 

(We  handle  different  properties  — 
offices  350  miles  apart.) 

MARION  R.  KREHBIEL,  "Norton  Office," 

PO  Box  88,  Norton  KS  67654. 

Office  (913)  877-3407 

ROBERT  N.  BOLITHO,  "Kansas  City  Office," 
PO  Box  7133,  Shawnee  Mission  KS 

66207,  Office  (913)  381-8280 

MEL  HODELL,  Newspaper  Broker, 

PO  Box  2277,  Montclair,  CA  91763 
(714)  626-6440 

SYD  S.  GOULD  ASSOCIATES 
"The  broker  with  instant  buyers" 
SALES,  SERVICE.  MANAGEMENT 

Rte  1,  Box  146,  Theodore  AL  36582 
(205)  973-1653 

WHITE  NEWSPAPER  SERVICE 
Appraisals,  Mergers,  Sales. 

No  charge  for  consultation. 

Box  783,  McMinnville  TN  37110 
(615)  473-2104  or  473-3715. 


ANNOUNCEMENTS 


NEWSPAPER  BROKERS 


Confidential  Negotiations  and  Appraisals 
MEDIA  ACQUISITIONS  AND  MERGERS 
A  Division  of 

Graphic  Management  Associates,  Inc. 
11  Main  St.,  Southboro  MA  01772 
(617)481—8562 


HEMPSTEAD  &  CO. 

Newspaper  brokers  and  appraisers.  Write  or 
call  for  free  consultation.  2 1  E  Euclid  Av,  Had- 
donfield  NJ  08033,  (609)  795-6026. 


JAMES  J.  BRODELL 
Rocky  Mountain  newspapers 
Box  1841,  Grand  Junction  CO  81502 
Buyer  inquiries  invited  (303)  242-5035. 


JIMMY  CROWE 

CONFIDENTIAL  NEGOTIATIONS 
Specializing  in  the  best  southern  markets.  114 
Wickersham  Dr,  Savannah  GA  31411,  (912) 
352-8931,  day  or  night. 


50  YEARS  OF  MEDIA  EXPERIENCE 
We  specialize  in  radio,  TV,  weekly,  daily  and 
community  newspapers.  Professional,  con¬ 
fidential. 

Business  Broker  Associates 
(615)  756-7635 


NEWSPAPERS  FOR  SALE 


DESIGNED  TO  MAKE  MONEY— This  weekly 
young  adult  tabloid  grosses  $250,000  after 
only  two  years  and  shows  a  positive  cash  flow. 
Plenty  of  growth  potential  in  the  fastest  growing 
Northern  market  east  of  the  Mississippi.  For¬ 
mat  is  designed  to  allow  expansion  into  nearby 
markets,  and  projections  of  $1  million  in  sales 
by  1983  are  realistic!  Owners  are  start-up  spe¬ 
cialists,  not  publishers,  and  are  anxious  to  get 
involved  in  the  microcomputer  field.  No  brok¬ 
ers.  $475,000.  Write  Box  1411,  Editor  &  Pub¬ 
lisher. 


5-DAY  DAILY  in  Southwest  university  and  county 
seat  city  of  25,0()0  with  adjoining  county  weekly, 
central  printing  plant.  $450,000— $475,000 
gross.  Box  1420,  Editor  &  Publisher. 


FREE  CIRCULATION  SHOPPER,  2  years 
old.  28,000  circulation.  Volume  average 
$24 1,500  yearly.  $50,000  cash.  Phone  (308) 
234-4530  ask  for  Loren  or  Dani  or  write  to  Box 
711,  Kearney  NE  68847. 


ILLNESS  FORCES  SALE— Profitable  Califor¬ 
nia  shopper  at  bargain  pricelCall  Peter  at(209) 
522-9668,  1:30—5:30. 


MONTEREY,  CARMEL,  CALIFORNIA-Maga- 
zine  developers  Centerstage  publications  have 
2  year  old  real  estate,  home  and  improvement 
tabloid  monthly  for  sale.  $  1 20,000-$  1 50,000 
average  annual  gross.  20,000  free  circulation 
throughout  Carmel,  Monterey  and  Santa  Cruz 
counties.  Long  running  established  home  re¬ 
lated  ad  accounts.  Can  be  set  up  twice  month¬ 
ly.  $50,000  cash.  Brokers  welcome.  Box 
1446,  Editor  &  Publisher. 

DEADLINE 

CHANGE 

Due  to  the 
Thanksgiving 
Holiday 

the  classified  ad 
deadline  for  the 
November  29  issue 
is  Monday, 
November  24 
at  2  pm  EST 

E&P  CLASSIFIEDS 
_ (212)  752-7050 _ 


Spirits  down  because  costs  are  up? 

Here  is  a  good  way  to  make  sure  your  holiday  message  reaches  your 
customers  and  contacts  in  the  newspaper  industry  .  .  .easily  and 
economically. 

Place  a  classified  ad  in  E&P’s  special  Season's  Greetings  section,  to 
appear  in  the  December  20  issue.  5-line  units  are  available  for  a 
special  one-time  rate  of  $10  per  unit  (prepaid  only).  You  may  buy  as 
many  five-line  units  as  you  wish. 

Send  ad  copy  and  payment  by  Tuesday,  December  16,  1980  to: 

Classifled  Dept 
EDITOR  &  PUBLISHER 
575  Lexington  Av 
New  York  NY  10022 
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BUSINESS  REPLY  CARD 

FIRST  CLASS  PERMIT  NO.  SO  NEW  YORK.  N.Y. 
Postage  will  be  paid  by 

Editor  St  Publisher 

Circulation  Department 
575  Lexington  Avenue 
New  York.  N.Y.  10022 


NO  POSTAGE 
NECESSARY 
IF  MAILED 
IN  THE 

UNITED  STATES 


ANNOUNCEMENTS 


NEWSPAPERS  FOR  SALE 


MAGAZINE,  of  Wisconsin,  published  for  3 
years,  $25,000  down  payment.  Owner  fi¬ 
nance. 

SPECIALTY  NEWSLETTER  and  publishing 
company.  New  Jersey.  Circulation  5000  per 
month.  Owner  will  consider  terms. 

FOUR  WEEKLY  MAGAZINES— Philadelphia, 
Tampa,  Orlando,  Ft.  Lauderdale,  will  sell  as  a 
package,  or  would  seek  an  investor.  5  years  in 
business.  $250,000. 

TENNESSEE  WEEKLY— 5000  circulation, 
29%  down  payment,  owner  will  finance. 
$111,000. 

TENNESSEE  SHOPPER— Circulation  22,000, 
average  pages  44,  good  return.  $708,000. 
GEORGIA  WEEKLY — 29%  down  payment  own¬ 
er  finance.  8%  interest.  $40,000. 

NEW  HAMPSHIRE  WEEKLY— Has  won  3 
national  awards,  10,000  circulation. 
$90,000. 

2  COLORADO  WEEKLIES— Mortgage  at 
$60,000  can  be  assumed  at  8%  interest. 
$65,000  and  $120,000. 

ALABAMA  WEEKLY— Paid  circulation 
29,000.  Priced  for  quick  sale,  $170,000. 
SMALL  ALABAMA  WEEKLY— 730  mailed, 
730  placements.  Good  opportunity  for  young 
investor.  $25,000. 

ALABAMA  WEEKLY— Located  in  heavy  indust¬ 
rial  area,  1600  circulation.  $50,000. 
PUBLISHING  COMPANY— Excellent  growth 
potential.  Zone  4.  $150,000. 

MAGAZINE— Located  in  New  England  states. 
Opportuntity  for  substantial  growth.  Wants  to 
sell  quick. 

BI-MONTHLY  MAGAZINE,  Sunbelt.  Good 
potential  for  aggressive  person.  $15,000. 

Business  Broker 
Associates 
(615)  756-7635 

NORTHWEST  OHIO  WEEKLY  shopper,  county 
seat,  15,000  circulation,  state  university  and 
city  saturation,  excellent  typesetting  business, 
no  press,  grossing  $80,000.  Write  Publisher, 
PO  Box  647,  Bowling  Green  OH  43402. 


PROFITABLE  growing  Zone  2  weekly.  Re¬ 
venues  $1.2  million.  Hempstead  &  Co.  21  E 
Euclid  Av,  Haddonfield  NJ  08033. 


WEEKLY  ESTABLISHED  1961,  Florida's  gold 
coast.  Palm  Beach  City.  Owner  ill.  Great  oppor¬ 
tunity,  working  newspaper  person.  Compug- 
raphic  equipment.  45K.  Box  3366,  Tequesta 

FL  33458. _ 

ZONE  5  metro  tabloid  weekly.  15,000  circula¬ 
tion,  some  paid.  Strong  local  identity.  Grosses 
$150,000.  Mom  and  Pop  team  could  develop 
real  money  maker.  Box  1341,  Editor  &  Pub¬ 
lisher. 

2  ZONE  4  unopposed  county  seat  weeklies  with 
valuable  real  estate  $1,550,000.  Owner 
terms. 

ZONE  4  unopposed  county  seat  weekly.  Solid 
inflation  hedge.  $300M  down.  Owner  terms. 

James  White 
Box  783 

McMinnville  TN  37110 


ANNOUNCEMENTS  I 


NEWSPAPERS  WANTED  | 


EXPERIENCED,  qualified  buyer  for  weekly, 
semi-weekly,  small  daily  property  in  Zone  3.  4, 
6.  Unopposed  gross  $200,000  to  $750,000. 
Want  to  buy,  live  in  local  community.  Write  Box 
1303,  Editor  &  Publisher. 

IF  YOU  ARE  without  competition  in  your  home 
base,  do  not  have  a  central  printing  plant,  and 
have  at  least  4500  paid  circulation,  our  widely- 
respected  group  of  community  newspapers 
would  like  to  discuss  purchasing  your  non-daily 
publication.  Flexible  arrangements  to  meet 
your  needs,  including  your  remaining  with  the 
newspaper.  No  paper  too  large  for  us  to  consid¬ 
er.  Please  send  information  to  Box  31752,  Edi¬ 
tor  &  Publisher.  All  replies  kept  strictly  con¬ 
fidential. 


PUBLICATIONS  AVAILABLE 

FIELD  GUIDE  TO  LIBEL:  Concise  accurate 
checklist  of  libel  and  defense  provides  quick 
informed  decisions  about  sensitive  stories.  16 
sample  cases  illustrate  analysis  of  public— pri¬ 
vate  figures,  group  and  corporate  plaintiffs, 
public  record  privilege,  off-record  quotes  and 
leaks,  recklessness  and  negligence,  neutral  re¬ 
portage,  more.  Proved  method  by  SDX  J  lawyer/ 
professor.  Teachers  may  duplicate  free  class 
sets.  Inquire:  Clark'sGuide,  Box  1929, Covina. 
CA  91722. 


PUBLICATIONS  FOR  SALE 

ILLNESS  FORCES  SALE.  I'm  sick  of  pub¬ 
lishing  this  monthly  recreation  magazine  in  a 

trowing,  pleasant  Western  mid-sized  market. 

ix-year-old  give  away  grossing  about  $20,000 
annually  with  a  mature  clientele.  Includes 
camera,  headliner  and  miscellaneous  pub¬ 
lishing  paraphenalia.  Box  1405,  Editor  &  Pub¬ 
lisher. 


ADVERTISING  SERVICES 

STIMULATE  YOUR  AD  SALES! 
Classified  International,  a  42  year  old  firm, 
offers  a  proven  program  that  stimulates  sales 
and  profits.  Two  recent  papers  doubled  ad 
count  within  two  months.  We  consult  personal¬ 
ly,  and  provide  a  monthly  13  part  package 
which  can  be  invested  in  together  or  individual¬ 
ly.  Start  your  til  forbid  order  now  and  receive  a 
bonus  of  a  Basic  Classified  Library  worth  $20 
with  your  first  package  of  sales  material.  Write 
or  call  for  more  information.  Tom  Greene,  1345 
E  10th  Av,  Hialeah  FL  33010,  (305)  885- 
4526. 


CLASSIFIED  ADVERTISING  RATES 


LINE  AOS 

1  week  —$3.10  per  line. 

2  weeks— $2.95  per  line,  per  issue 

3  weeks— $2.75  per  line,  per  issue. 

4  weeks— $2.55  per  line,  per  issue. 


POSITIONS  WANTED 

1  week  — $2.25  per  line. 

2  weeks— $2.10  per  line,  per  issue. 

3  weeks— $1.95  per  line,  per  issue. 

4  weeks — $1.70  per  line,  per  issue. 


Add  $3  per  insertion  for  box  service  andAdd  $2  per  insertion  for  box  service  and 
count  as  an  additional  line  in  copy.  count  as  an  additional  line  in  copy 

Count  approximately  45  characters  and/or  spaces  per  line. 

3  lines  minimum  (no  abbreviatons). 

Payment  must  accompany  all  Positions  Wanted, 

Features  Available  and  Announcement  ads. 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decoratons.  changes 
your  classified  ad  to  display.  The  rate  for  display-classified  is  $70  per 
column  inch  camera  ready,  $75  pub  set. 

Contract  rates  available  on  request. 

DEADLINE'.Every  Tuesday,  2  pm  New  York  Time, 
for  Saturday's  issue. 

Box  number  responses  are  mailed  each  day  as  they  are  received. 


Editor  &  Publishtr 

575  Lexington  Av,  NY,  NY  10022.  (212)  752-7050. 


CLASSIFIED  ADVERTISING 
Order  Blank 


Authorized 

Classification 


□  Assign  a  box  number  and  mall  my  replies  daily. 

To  Run:  _ Weeks  _ Till  Forbidden 

Please  indicate  exact  classification  in  which  ad  is  to  appear 

Mail  to:  EDITOR  &  publisher  •  575  Lexington  Ave.  •  New  York.  N  Y.  10022 
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INDUSTRY  SERVICES 


CIRCULATION  SERVICES 


CIRCULATION  CONSULTANT 
Small  or  large  newspapers.  Top  references. 
Write  Tom  Schofield.  RR  4,  Box  261,  Hunting- 
ton  IN  46750  for  free  brochure  detailing  qual¬ 
ifications,  services  and  rates. 


TMC  CONSULTING— Target  market  and  TMC 
household  data  base  development,  computer 
program  evaluation,  postal  carrier  pre-sort 
qualification,  non-subscriber  routing,  zip  code 
and  distribution  analysis.  James  E.  Cannon,  50 
Elm  St,  Windsor  Locks  CT  06096.  (203)  623- 

3209. _ 

TELEPHONE  SALES  Consultants  Keppler  Com¬ 
munications  Telephone  Sales  Consulting  Division 
is  now  offering  trained  personnel  to  assist  and 
develop  your  present  telephone  sales  operation. 
Our  services  can  help  you  solve  your  communica¬ 
tion  problems  both  external  and  internal.  We  are 
staff^  and  geared  to  take  on  an  entire  assignment, 
analysis,  planning  and  execution  which  will  in¬ 
crease  your  sales  productivity.  Write  or  call  for  more 
information.  Keppler  Communications  Co.  Tele¬ 
phone  Sales  Consulting  Division,  523  Bldg.  Rt 
38E,  Suite  301,  Cherry  Hill  NJ  08002.  (609) 
662-6860. 


TELEPHONE  SALES-Florida  base.  Proven  track 
record,  excellent  retention  program.  Verified  sales. 
JB  Circulators.  PO  Box  3566.  Clearwater  Beach  PL 
33515. _ 

ENGINEERING  & 
INSTALLATIONS 


PRESS  INSTALLATIONS,  rigging,  engineering 
modifications,  rebuilding  and  removal.  Single 
width  to  4  plate  wide.  Bramble  Professional 
Press  Engineering,  Rt  2.  Box  2285,  McAllen 
TX  78501.  (512)  682-7011. 


INK  RECOVERY 


WE  WILL  ACCEPT  your  waste  offset  ink.  Our 
federal  EPA  ID  number  is  CTD000790949. 
Call  for  details.  Ink  Recovery  Service  (203) 
443-5890. 


MESSENGER  SERVICES 


MESSENGER  SERVICE— We  pick  up  and  mail 
or  deliver  locally,  government  press  releases. 
Congressional  records,  federal  register  and 
other  public  information  from  government 
agencies  on  a  monthly  basis.  Write  or  call  Heiss 
Press  Service,  Inc,  2025  Eye  St,  NW,  Room 
502,  Washington  DC  20006,  Phone  (202) 
659-2726.  home  (301)  924-4589. 


PUBLICATION  INDEX 


INDEX  FOR  YOUR  PUBLICATION  compiled  to 
fit  your  needs.  JP  Brewer,  PO  743,  Essex  CT 
06426,  (203)  526-5403. 


CIRCULATE  YOUR  SERVICES 
to  the 

Newspaper  Industry! 

E  &  P  CLASSIFIEDS 
communicate  with  the 
World’s  Largest 
Newspaper  Audience! 

Call  (212)  752-7050 


EQUIPMENT 
&  SUPPLIES 


CAMERA  &  DARKROOM 


ITEK  11"  X  17"  positive  print  maker,  complete 
with  all  accessories,  including  Pako  mixer, 
half-tone  screen  and  fluorographic  attach¬ 
ment.  Olen  Bell.  The  Oklahoma  Publishing 
Company,  PO  Box  25125,  Oklahoma  City, 
Oklahoma,  73125.  Telephone  (405)  231- 
3438. 


KAMERAK  SQUEEZE  LENSES 
Variable  lenses  0  to  8%.  Fixed  lenses  up  to 
12%.  Compare  our  quality  and  service. 
KAMERAK  (213)  437-2779 

Box  2798  Long  Beach.  CA  90801 


SQUeeze  Lenses,  new  and  trade  ins.  . 
Manufacturer/Special ists  since  1968 
New.  super  designs  surpass  all 
CK  Optical  (213)372-0372 

Box  1067.  Redondo  Beach  CA  90278 


EQUIPMENT  &  SUPPLIES 


COMPOSING  ROOM 


I  FILMSTRIPS/FONTS— We  buy,  sell  and  trade 
I  filmstrips,  fonts  and  video  grids  at  substantial 
I  discounts.  For  more  information  call  or  write: 
'  GRAPH-X  Inc,  17  Bucknell  Ct.  RD  7,  Beth- 
i  lehem  PA  18015.  (215)  867-2002. 


COMPUTER  SOFTWARE 


CIRCULATION  SOFTWARE 
Business/Circulation  software  designed  for 
IBM  34  available  with/without  installation 
assistance.  Comprehensive  circulation  system 
maintains  total  homes  in  market  area.  Adapt¬ 
able  to  subscriber  only.  Provides  on-line  real 
time  update  to  starts,  stops,  service  errors.  In¬ 
cludes  route  error  alarm  system  with  real  time 
service  error  dispatching.  Includes  PI  A  proces¬ 
sing  with  automatic  vacation  adjustment.  Pro¬ 
duces  all  ABC,  pressrun  and  delivery  man 
ifests.  Bundle  top  wraps  include  start,  stop, 
and  service  error  messages.  Carrier  statements 
handle  bonding  and  estimating.  A  full  line  of 
other  business  systems  available.  Contact 
Creative  Data  Systems,  9809  Wedd  Dr. ,  Over- 
I  land  Park  KS  66212.  (913)  381-1109. 


COMPUTERS 


I  BEAT  INFLATION 

!  For  Sale— 4  used  Teleram  P-1800  in  good 
I  working  condition.  $2500  each  or  $9000  for 
!  all  4.  More  than  50%  OFF  the  price  of  a  new 
I  unit.  Please  call  toll  free  number  1-800-225- 
'5135  between  9  am  and  5  pm  only. 


MAILROOM 


I  CUTLER-HAMMER  conveyors  and  spare  parts. 
I  Also  new  Crabtree  conveyors  and  spare  parts. 

I  NORTHEAST  STORAGE  &  INDUSTRIES 
I  (213)  257-7557 


GOOD  RECONDITIONED  Cheshire  and  Mag- 
nacraft  labeling  machines  with  single  and  mul¬ 
tiwide  label  heads  and  quarter  folders.  Call 
Scott  or  Ed  Helsley,(800)  527-1668. 


MULLER  EM-10  inserter.  Excellent  condition. 
Available  immediately.  Contact  Box  35973, 
Editor  &  Publisher. 


2  MULLER  stuffing  machines  model  227, 
main  plus  2  inserts.  1  Muller  model  227E, 
main  plus  2  inserts.  J  S  Graphic  Equipment 
Co.,(214)  387-3128. 

I  POWERED  ROLLER  TOP  CONVEYOR,  60  ft 
I  long,  17  in.  wide,  2  HP  motor,  work  table  on 
I  both  sides.  Northeast  Storage  and  Industries, 
Inc,,  (213)  257-7557. 


STA-HI  257  COUNTER  STACKER 
Excellent  condition 
Box  34253,  Editor  &  Publisher 


SHERIDAN  48P  and  24P  inserters.  Very  good 
condition.  Available  immediately.  Box  34252, 
Editor  &  Publisher. 


MISCELLANEOUS 


i  ADDRESSOGRAPH,  Graphotype,  etc.  Bunn 
tyer.  Gestetner  with  electronic  stencil  cutter. 
Flexowriter.  Compugraphic  9000  with 
keyboard.  Cutler  Hammer  Mark  III.  Curtis.  816 
National  Press  Bldg.  Washington  DC  20045, 
(202)  628-5696. 


NEWSPRINT 


30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  Pulp  &  Paper  Corp 
3305  W  Warner,  Santa  Ana  CA  92704 
(714)  556-7130 


NEWSPRINT  ROLLS— We  Buy/Sell.  Kramer  & 
Cramer  Inc,  550  Frontage  Rd.  Northfield  IL 
60093.  (312)  446-7017. 


I  NEED  IMMEDIATELY— 35  inch  newsprint  up 
to  80  tons  a  month  in  Florida.  Call  (305)  665- 
5575.  Leave  name  and  number. 


!  NEWSPRINT  ROLLS— Basis  30  lb  steady 
,  supply,  prompt  shipment  from  inventory,  deli- 
;  vered  price  on  request.  Brookman  Paper  Corp., 
300  E  54  St.  New  York,  NY  10022.  (212) 
i  688-3020. 

!  STANDARD  30  lb.  newsprint  made  to  your  spe- 
i  cification.  Shipments  direct  from  major  mills. 
Box  35468,  Editor  &  Publisher. 


PHOTOTYPESETTING 


CASH  FOR 

MARK  I,  IV,  V  PACESETTERS 
LINOTRON  202 
(614)  846—7025 


EQUIPMENT  &  SUPPLIES 


PHOTOTYPESETTING 


COMPUGRAPHIC  VIDEOSETTER  UNIVERSAL 
grids.  Used  less  than  1  year.  $350  each.  Call 
Bob  Troupe  (312)  887-4929,  7:30  am— 4:00 
pm  Monday— Friday.  Merrill  Printing  Com¬ 
pany,  765  N  York  Rd.  Hinsdale  IL  60521. 


COMPUGRAPHIC  UNISETTER  with  4  fonts 
and  Varicomp  keyboard.  Like  new  condition. 
$12,000  or  reasonable  offer.  Call:  Barry 
French  (617)  339-3501. 


CG  VIDEOSETTER  II,  serial  no.  23-2.  Has  been 
on-line  to  computer.  Room  needed  for  new 
Linotron.  $10,000  FOB  our  plant.  Keith  Kling- 
enberger.  Daily  Mirror,  PO  Box  3909,  Kingman 
AZ  86401.  (602)  753-6397. 


1  COMPUSCAN  START  System  includes:  i 

1  32K  Central  processing  unit 

1  Alpha  scanner  I 

2  Burpee  punches  < 

2  Model  33  Teletype  consoles 

1  Nova  stand  alone  system  floppy  disk  I 

6  terminals  i 

Presently  interfaced  to  Photon  Mark  IL  Asking  I 
price  $25,000.  For  more  information  contact  | 
FM  Homey  or  Eddie  Burgess,  The  Times,  PO  : 
Box  549,  Thomasville  NC  27360.  I 


FMCS  is  pleased  to  announce  the  new  arrival  in 
our  family  of  inexpensive  typesetting  systems. 

THE  APPLE  II 


Scheduled  for  release  in  March  1981,  this  sys¬ 
tem  allows  greater  flexibility  in  typesetting  and 
will  be  capable  of  performing  many  business 
functions  as  well. 

For  preliminary  information  write: 

First  Main  Computer  Systems  Inc. 

Newspaper  Products  Division 
8700  King  George  Dr,  Suite  103 
Dallas  TX  75235 


FOR  SALE— Complete  Logicon  typsetting  sys¬ 
tem  which  is  now  in  operation.  The  system  is 
composed  of  two  IBM  1 130's,  4  memorex  20 
megabyte  disk  drives,  2  drive  controllers,  1 
versatec  printer.  2  teletype  copy  flow  monitors, 
32  VDT  terminals  with  cables  and  all  the 
peripheral  associated  hardware.  System  is  in 
excellent  condition  and  any  reasonable  offer 
will  be  considered.  Phone  (312)  755-6161, 
ask  for  Henry  Savino. 

IBM  COMPOSER,  IBM  ESC,  IBM  fonts.  Comp  IV. 
and  7200.  N.  Gregory,  343  Clive  Av,  Oceanside 
NY  11572.  (516)764-2250. 


QUADEX  TOPOGRAPHER-II,  Mediafile  computer 
typesetting  system.  2  disk  drive.  2  terminals. 
Shatfstall  interface.  For  sale  or  assume  lease.  Box 
1433,  Editor  &  Publisher. 

VARITYPER  HEADLINER 
6  disks,  storage  cabinet.  Excellent  condition. 
Best  offer.  (215)  264-7594  (9—4  Monday— 
Thursday)  (2 1 5)  252- 1 198  (evenings).  Just  Us 
Commercial  Typesetting 


AM  COMP/EDIT— For  sale  or  sub-lease  com¬ 
pany  acquired  by  larger  concern.  Typesetting 
department  phased  out— must  move  equip¬ 
ment  off  premises.  No  money  down  on  assum¬ 
ing  lease.  Have  2  units.  Other  equipment  in¬ 
cludes  copier,  processor,  dryer,  static  mats,  job 
diskettes,  document  diskettes  for  word  proces¬ 
sor,  and  31  fonts.  Payments  through  '84  then 
you  own.  Contact  W.  Topaz,  Chicago,  (312) 
337-7800. 


PRESSES 


1970  MODEL  News  King  press,  4  stacked  un¬ 
its,  2  stacked  roll  stands,  2  on  the  floor.  Cur¬ 
rently  in  operation,  $65,000.  Contact  Alex 
Coulter,  (501)  735-1010. 


EQUIPMENT  &  SUPPLIES 


PRESSES 


22%"  CUTOFF  GOSS  HEADLINER,  4  units,  2  I 

half  decks,  2  to  1  folder,  available  now. 

21!^"  cutoff  Hoe  Colormatic,  3  units,  2  half 
decks,  available  now. 

4  Wood  autopasters. 

2  new  Goss  web  width  cut  down  kit. 

22V4"  cutoff  Hoe  color  convertible  4  units, 
available  now. 

3  Wood  single  width  reel  tension  pasters 
available  now. 

Now  in  our  warehouse  cleaned  and  painted  or 
rebuilt. 

4  unit  Harris  V22.  f 

3 — 1  unit  Harris  V22,  and  folders.  ' 

3  unit  Harris  V15A.  j 

4  unit  Merganthaler.  ; 

1  Gregg  imprinter.  ) 

8unitV15A.  ; 

5unitV15A.  * 

1  unit  Community  and  folder,  oil  bath. 

4  unit  Community  and  folder,  oil  bath. 

4  unit  Suburban. 

Suburban  add-on  units. 

Urbanite,  various.  1 

BRAMBLE  PROFESSIONAL  PRESS  INC. 

Route  2,  Box  2285,  McAllen  TX  78501  I 

(512)682-7011 


CONTINENTAL  PRINTING 
MACHINERY 

We  sell  presses  as  is,  or  reconditioned.  Move 
your  press,  install  and  train  on  all  makes  and 
models  web  offset  and  letterpress.  25  years 
experience.  CONTACT:  Ken  Langley 
7881  Mastin  St,  Ste  201 
Overland  Park  KS  66204 
(913)432-8276 


COTTRELL  V-22,  2  units,  JF-1  folder— 1971. 
Cottrell  V-25,  add-on  unit— 1971 
News  King,  4  units,  KJ6  folder— 1976. 

Butler  splicer  model  4042A. 

Gregg  stacker/bundler. 

Cottrell  4  position  stacked  roll  stand. 

Cross  perf  for  Cottrell  folder. 

WANTED:  Used  Equipment. 

INTER-WEB  SYSTEMS 
1836  Woodward  St 
Orlando  FL  32803 

(305)896-4330  Telex  56-7471 


GOSS  URBANITE  PRESSES 

AND  COMPONENTS 

10  units  2  folder,  1971. 

6  units  1  folder.  1972. 

6  units  1  folder,  1972. 

Rollstands,  upper  balloon  former,  motor  drives 
and  miscellaneous  accesories.  We  will  sell 
complete  presses  or  components. 

IPEC,  INC. 

97  Marquardt  Dr 

,  Wheeling  IL  60090 

I  (312)459-9700  Telex  20-6766 


GOSS  URBANITE.  10  units,  2  folders,  approx¬ 
imately  1971.  Will  divide  into  two  presses  or 
components.  Box  1358,  Editor  &  Publisher. 


ROLL 
THE 

PRESSES! 

I  E&P  CLASSIFIEDS 
We  Move  Machinery! 


GOSS  EQUIPMENT 

Available  Now 

1 — 22%"  cut-off  tension  lock-up  unit. 

1 — 22%"  cut-off  tension  lock-up  single  center  color  hump. 

1 — 22%"  cut-off  tension  lock-up  color  deck. 

1 — 23^16"  cut-off  tension  lock-up  single  center  color  hump. 
This  equipment  is  clean  and  prepared  for  re-erection. 

All  offers  to  Joe  McManamon,  Virginian  Pilot,  Norfolk 
VA  (804)  446-2000. 

Or  write  to: 

Printing  Press  Services  Incorporated 
4011  NE  15th  Av 
Fort  Lauderdale  FL  33334 
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EDITOR  &  PUBLISHER  for  November  22.  1980 


EQUIPMENT  &  SUPPLIES  1 

EQUIPMENT  &  SUPPLIES  i 

EQUIPMENT  &  SUPPLIES 

HELP  WANTED 

GOSS  COMMUNITY 
6  units  (4—1976,  2—1978). 

2— S.E.  folders. 

2 — Count-O-Veyors. 

For  sale  by  publisher,  all  or  part 
(312)  543-3131 

HARRIS  845,  five  units  1975,  22  4'4  cutoff,  3 
Butlers,  folder.  Ipec,  Inc.,  97  Marquardt  Dr, 
Wheeling  IL  60090.  (312)  459-9700. 

HARRIS  V-15A,  add-on  units,  1977. 

Cottrell  V-25,  w  and  folder. 

Fairchild  Color  King  4  units,  1966. 

Goss  Community  add-on  units,  1969-76. 

Goss  Suburban  add-on  units. 

Goss  folders:  Urbanite.  Suburban,  SU. 

Goss  Urbanite  Vt  folders. 

Goss  4,  6,  8-position  roll  stand. 

Gregg  flying  imprinter  22  V4",  45  VI2". 

Fincor  motor  and  controls. 

WANTED;  Nevrspaper  equipment  and  com¬ 
plete  plants. 


WANTED  TO  BUY 


HOPPER  LOADERS 
for  Sheridan  inserters. 

Contact  Box  1298,  Editor  &  Publisher 

LATE  STYLE 

COnRELL  V22/25  AND  845 
BOX  273,  EDITOR  &  PUBLSIHER. 

NEED  1500  SERIES  GOSS  SUBURBAN 
4  to  6  units 

BOX  200,  EDITOR  &  PUBLISHER. 

NEED  IMMEDIATELY — 35  inch  newsprint  up 
to  80  tons  a  month  in  Florida.  Call  (305)  665- 
5575.  Leave  name  and  number. 

OFFSET  ROTARY  used  for  80  page  tabloid .  4x4 
color.  Minimum  cylinder  speed  50,000  revolu¬ 
tions.  Automatic  roll  switch.  Box  1363,  Editor 
&  Publisher. 


WANTED  TO  BUY 


BEACH  EQUIPMENT 

1—  CABINET  MOUNTED  multi-hole  plate 
punch,  model— 6000A-20. 

2—  Cabinet  mounted  manual  crimpers,  single- 
wide,  model — 5000-20. 

2— Automatic  punch,  bend  trim  with  convey¬ 
ors.  one  left  and  one  right  hand  exists. 

544  compression  mount  standard  lock-easy 
saddles,  model — 2000-03,  also  32  double 
truck  saddles. 

All  of  the  above  were  used  in  conjunction  with 
compression  mount  standard  lock-easy  saddles 
for  aluminum  plates. 

Please  contact  R.  J.  Ruffino,  Purchasing  Mana¬ 
ger.  Buffalo  Courier  Express  Co.,  Inc.,  795 
Mam  St.  Buffalo  NY  14240,  (716)  855-6339. 


WANTED — Insert  station  for  Muller-Martini 
EM- 10  inserting  machine.  Call  (707)  226- 
3711.  Ask  for  Bill  Stabler  or  Dave  Church. 


IPEC,  INC 

97  Marquardt  Dr. 

Wheeling  IL  60090 

(3 1 2)  459-9700  Telex  20-6766 

IMMEDIATE  DELIVERY 

Harris  V15A,  6  unit  press,  1973,  will  split. 
Goss  SC  folder,  1970. 

Harris  JF4  folder. 

Harris  V25  units. 

Goss  Urbanite  units. 

OFFSET  NEWSPAPER  EQUIPMENT 
(404)  321-3992  Telex  700563 


NEWS  KING  folder,  22  cutoff,  Vi  or  V2 

fold.  Will  Vi  fold  4  full  webs.  $4000.  Elliot  tjack  position,  salary 

8000  addressing  machine,  good  condition.  Ex-  1'',"''°"!®,"“  ®n*P®rto 

?2?9f83l‘’2f38®  otprof  Commu^K 

(219)831-2138.  Dayton,  Dayton  OH  < 

9  UNIT  GOSS  Suburban,  2  folders.  . 

Available  immediately.  ' 

Goss  Urbanite  quarter  folder. 

Continen?al’pnntmg  MlS^ln'ery,  Inc.  fOMMUNlCATONS 

7881  Mastin  Dr. 

Overland  Park  KS  66204  Pr  p 

4^9  Q97A  iflC3tl0nS:  63rn6Q  P 

radio-tele 

6  UNIT  GOSS  Community  with  Suburban  fol-  J 

der,  1969.  2  Goss  color  humps.  6  months  old.  broadcasting  or  jo 

See  them  in  operation.  Write  Box  1416,  Editor  eadership,  excellen 

&  Publisher.  hca  ions  and  admin 

_  application  letter,  cr 

WE  HAVE  IN  STORAGE;  Spare  parts  for  Hoe.  reference  letters  to 

Scott.  Goss  and  Wood  presses,  either  offset  or 

letter  press;  Capco  portable  ink  fountains;  "I J 

Wood  ink  fountains;  Goss  portable  ink  foun-  J” 

tains;  Hoe  ink  boxes;  2  dine  reels  and  pasters  opportunity/al 

in  seif  contained  framing,  running  belts,  side  _ 

lay,etc.,suitableforpublicationsornewspaper  FACULTY  ADVISOR 

presses;  Goss  single  width  balloon;  Hoe  2:1  dent  newspaper.  Ra 

double  delivery  folder  22^4  cutoff.  We  have  or  mensurate  with  ex| 

we  can  get  what  you  need  for  you  pressroom  or  nient  of  Journalism, 

mailroom.  76703.  An  equal  ( 

NORTHEAST  STORAGE  AND  INDUSTRIES,  tion  employer. 

INC. 

(213)  257-7557 

WANTED  TO  BUY  -\/ - 

CHESHIRE  and  Philipsburg  any  condition.  Call 
collect  Herb  (201)  289-7900.  AMS.  1290 
Central  Av,  Hillside  NJ  07205.  ^  J 

CUTLER  HAMMER  BOTTOM  WRAP 

Box  1294  D| 

Editor  &  Publisher  f  t 

GOSS  COMMUNITY  OIL  BATH,  with  SC  folder 
unit  separate.  Box  1983,  Editor  &  Publisher. 

SHERIDAN  72P  INSERTER 

for  daily  newspaper  operation  Tho 

Box  34255,  Editor  &  Publisher  1 1 1C 

4  UNIT  WEB  OFFSET  press.  18/20  IPH.  Must  llltBri 

have  register  devices.  Call  (201)  438-3744,  Doa 

ask  for  Sam.  L^ca 

WILL  PAY  TOP  CASH  PRICES  for  paper  cut- 
ters,  Phillipsburg  and  Pitney-Bowes  inserting 
machines;  Cheshire  automatic  labelers,  die 
cutters,  sheeters,  Bunn  string  tyers,  envelope 
converting  equipment,  vacuum  forming,  shrink 
pack,  skin  packaging  and  blister  forming  also 
printing  presses  etc.,  plus  Virkotype  and  gold 
stamping  equipment.  We  will  assume  all  pick 
up  and  transportation  charges  ad  pay  in  cash  or 
certified  check  in  advance.  Phone  toll  free 
(800)  521-5586  or  in  Michigan  (313)  865- 
7777. 

M.  SELLARS  &  ASSOCIATES 

PO  Box  1352  V 

Dearborn  Ml  48121  : 

EDITOR  &  PUBLISHER  for  November  22,  1980 


HELP  WANTED.  .  . 


ASSISTANT/ASSOCIATE  PROFESSOR  in  pub¬ 
lic  relations.  Teach  undergraduate  courses  in 
public  relations.  Assist  in  revision  and  develop¬ 
ment  of  curriculum.  Advise  nationally  recog¬ 
nized  PRSSA  chapter.  Provide  teaching  sup¬ 
port  in  one  of  department’s  allied  concentra¬ 
tions.  Masters  or  PhD.  Minimun  three  years 
professional  experience  in  pr  and  undergradu¬ 
ate  teaching  experience.  Permanent,  tenure 
track  position.  Salary  commensurate  with  qual¬ 
ifications  and  experience.  Send  vita  with  listed 
references  to;  Dr.  Don  B.  Morlan,  Chairperson, 
Dept,  of  Communication  Arts.  tJniversity  of 
Dayton,  Dayton  OH  45469.  Application  dead¬ 
line— January  15,  1981.  The  University  of 
Dayton  is  an  equal  opportunity/affirmative  ac¬ 
tion  employer. 

COMMUNICATIONS-CHAIRPERSON:  To  head 
journalism  radio-television,  speech,  and  drama 
programs.  Effective  Septemer  1,  1981.  Qual- 
.ifications:  earned  PhD  in  either  communica¬ 
tions  or  radio-television  or  journalism  or 
speech;  significant  professional  experience  in 
broadcasting  or  journalism;  demonstrated 
leadership,  excellent  teaching,  scholarly  pub¬ 
lications  and  administrative  experience.  Send 
application  letter,  complete  resume,  and  three 
reference  letters  to  Emory  Estes.  Chairman, 
Communications  Department  Search  Commit¬ 
tee.  UTArlington,  Box  19035,  Arlington  TX 
76019.  Closing  date;  January  1,  1981.  An 
equal  opportunity/affirmative  action  employer. 

FACULTY  ADVISOR  for  five  day  per  week  stu¬ 
dent  newspaper.  Rank  of  lecturer.  Salary  com¬ 
mensurate  with  experience.  Contact  [Depart¬ 
ment  of  Journalism.  Baylor  University,  WacoTX 
76703.  An  equal  opportunityaffirmative  ac¬ 
tion  employer. 


SOUTHERN  METHODIST  UNIVERSITY  seeks 
two  assistant  professors  of  journalism.  Position 
one:  primary  teaching  field,  advertising;  secon¬ 
dary  emphasis  in  media  management,  public 
relations,  or  graphics;  PhD  or  ABD  preferred. 
Position  two:  primary  teaching  field,  mass 
media;  second  emphasis  in  reporting  or  edi¬ 
ting;  PhD  or  ABD  preferred. 

Salaries  ojien  for  both  positions.  Deadline, 
February  1,  1981.  Send  applications  to  Darwin 
Payne.  Division  of  Journalism,  Southern 
Methodist  University.  Dallas  TX  75275. 

SMU  is  an  equal  opportunity/affirmative  action 

employer. _ ] _ _ _ 

NEWSPERSONS  with  two  to  five  years  experi¬ 
ence  are  invited  to  apply  to  the  Kiplinger  Prog¬ 
ram  in  public  affairs  reporting,  now  in  itseighth 
year  at  The  Ohio  State  University.  Entry  to  the 
year-long  program  leading  to  a  Master's  degree 
in  journalism  is  competitive.  Teaching  associ- 
ateship  funds  are  available  to  successful  candi¬ 
dates.  The  next  group  of  fellows  begins  work 
September  23.  1981.  For  information,  write  or 
call:  Graduate  Chairman,  School  of  Journal¬ 
ism.  The  Ohio  State  University,  242  W  18th  Av. 
Columbus  OH  43210,  telephone  (614)  422- 

7438. _ 

PRINT  JOURNALIST:  Sangamon  State  Uni¬ 
versity.  Springfield,  Illinois  62708:  Tenure 
track  assistant/associate  professor  for  August 
1981,  to  teach  graduate  and  undergraduate 
courses  in  journalism,  reporting,  editing  and  to 
advise  majors  and  student  publications  in  com¬ 
munication  and  public  affairs  reporting  prog¬ 
rams.  PhD  preferred.  Teaching  and  profession¬ 
al  experience  required.  Salary  negotiable,  ^nd 
vita  and  three  letters  of  recommendation  before 
January  16,  1981  to  S.F,  Baldwin.  Search 
Committee,  Communication  Program.  EOE/ 
AAE. 


DEAN 

S.l.  Newhouse  School  of 
Public  Communications 

Syracuse  University 

The  search  committee  invites  persons 
interested  in  applying  for  the  position  of 
Dean  to  submit  letter  and  resume  to: 

Professor  Thomas  Richards 
215  University  Place-NCC  I 
Syracuse,  New  York  13210 

Applications  are  requested  by 
February  15,  1981 

Syracuse  University  is  an  equal  opportunity! 
affirmative  action  employer. 


SEARCHING  FOR  PERSON  primarily  in¬ 
terested  in  guiding  the  staff  of  an  award¬ 
winning,  semi-weekly  student  newspaper  and 
teaching  news-editorial  courses.  Tenure  track 
position  at  the  assistant  or  associate  level.  Sal¬ 
ary  up  to  $20.0(X)  for  academic  year.  PhD  with 
teaching  and  media  background  or  practicing 
journalist  with  substantial  media  experience 
desired.  Send  letter,  resume,  transcript  and 
three  references  to  Chairman,  Department  of 
Journalism.  Box  5121,  Hattiesburg  MS 
39401.  An  equal  opportunity,  affirmative  ac¬ 
tion  employer. 

THE  COLORADO  STATE  UNIVERSITY  depart- 
ment  of  technical  journalism  is  seeking  as 
assistant  or  associate  professor  to  teach  public 
relations  effective  August  21.  1981.  Candi¬ 
dates  must  have  public  relations  experience, 
demonstrated  ability  to  teach  effectively,  and 
specific  research  interest.  PhD  in  journalism  or 
mass  communications  is  preferred  and  mas¬ 
ter's  required.  Tenure  track  position.  Apply  by 
December  15,  to  Dan  Lattimore,  chairman, 
search  committee.  Department  of  Technical 
Journalism.  Colorado  State  University,  Fort 
Collins  CO  ^523.  Colorado  State  University  is 
I  EEO/Title  IX  employer.  Equal  Opportunity 
I  Office:  314  Student  Services  Building. 

j  ADMINISTRATIVE 

I  ASSISTANT  CONTROLLER— Position  is  avail¬ 
able  for  assistant  controller  of  acquisition 
oriented  newspaper  group.  Need  strong  indi¬ 
vidual  with  newspaper  experience.  Experience 
should  include  financial  reporting  and  analy¬ 
sis.  budgeting  and  forecasting.  Please  send  re¬ 
sume  complete  with  salary  history  to  Box  1331, 
Editor  &  Publisher. 

ASSISTANT  CONTROLLER— Opportunity  to 
become  part  of  the  management  team  of  large 
newspaper  group.  Four-year  accounting  degree 
required  along  with  experience  in  financial  re¬ 
porting.  analysis  and  budgeting.  Send  resume 
to  Controller.  Park  Newspapers  Inc.  Terrace 
Hill,  Ithaca  NY  14850. 

CONTROLLER— Good  opportunity  with  growth 
firm.  Broad  base  financial  and  management 
responsibiliN.  Resume,  salary  requirements  to 
Box  1450,  Editor  &  Publisher. 

EXECUTIVE  DIRECTOR 
Administrative  experience,  knowledge  in  the 
field  of  journalism  and  publishing,  and  a  gener¬ 
al  knowledge  of  substance  abuse  required. 
Closing  date:  December  5.  1980.  EOE.  Salary 
negotiable.  Send  resume  to:  Search  (tommit- 
tee.  Do  It  Now  Foundation,  PO  Box  5115, 
Phoenix  AZ  85010. 

^NERAL  MANAGER— Growth  publisher  has 
excellent  opportunity  on  60,000  circulation 
Midwest  weekly  group  for  a  hands-on  executive 
v»ith  a  track  record  of  results.  No  travel.  Box 
1449,  Editor  &  Publisher. 

To  answer  box  number  ods  in 

EDITOR  &  PUBLISHER 

Address  your  reply  to  the  box  number  given 
in  the  od,  c/o  Editor  &  Publisher,  575  Lex- 
.  ington  Av,  New  York,  NY  10022. 

I  Please  be  selective  in  the  number  of  clips 
i  submitted  in  response  to  on  od.  Include  only 
j  material  which  con  be  forwarded  in  a  large 
monillo  envelope.  Editor  &  Publisher  is  not 
responsible  for  the  return  of  any  moterol 
I  submitted  to  its  advertisers. 


OPERATIONS  OIRECTOR 

THE  MORRISTOWN  DAILY  RECORD, 
northwest  New  Jersey's  largest  news¬ 
paper.  seeks  an  exjtorienced  opera¬ 
tions  executive  to  join  the  top  man¬ 
agement  team.  Position  would  have 
responsibiliN  for  all  Production  De¬ 
partments.  Plant  operations.  Compu¬ 
ter  Department,  newsprint  relations 
and  collective  bargaining.  Individual 
must  possess  strong  technical  pro¬ 
duction  know-how  and  a  solid,  general 
newspaper  background  and  must  be  a 
leader  with  strong  managerial  and 
planning  skills. 

Excellent  salary  and  benefits.  Send  re¬ 
sume  in  confidence  to: 

Norman  B.  Tomlinson,  Jr. 
Morristown  Daily  Record 
55  Park  Place 
Morristown  NJ  07960 

An  Equal  Opportunity  Employer 


HELP  WANTED 
ADMINISTRATIVE 


HELP  WANTED 
ADVERTISING 


HELP  WANTED 
ADVERTISING 


HELP  WANTED 
ARTIGRAPHICS 


A  SOUTHEAST  IOWA  dally  has  an  opening  for  a 
person  who  has  commercial  art  and  newspaper 
graphics  skills.  The  successful  applicant  will 
be  responsible  for  graphics  paste-up  services 
for  advertising  department  and  for  operation  of 
the  process  camera  department  for  both  news 
and  advertising.  Commerical  art  training, 
general  photographic  knowledge  and  minimum 
2  years  of  college  needed.  Experience  with 
advertising  layout,  specs  ad  presentations  and 
photography  helpful.  Contact  Personnel,  The 
Ottumwa  Courier,  213  E  2nd  St,  Ottumwa  lA 
52501.  Equal  opportunity  employer  M/F. 


ARTIST/DESIGNER 


GENERAL  MANAGER— PUBLISHER  with 
strong  advertising,  management  and  cost  con¬ 
trol  background  for  daily  newspaper  (Zone  5). 
Send  complete  resume,  references  and  com¬ 
pensation  history  to  Box  1336,  Editor  &  Pub¬ 
lisher.  (We  are  not  a  chain). 


GENERAL  MANAGER  for  Sun  Community 
Newspapers'  8  community  Weeklies,  circula¬ 
tion  210,000.  Emphasis  on  marketingand  pro¬ 
duction  know-how,  plus  weekly  and  shopper 
experience.  Send  resume  and  salary  require¬ 
ments  to  WS  Trundle.  Pres.,  Clearwater  News¬ 
papers  Inc.  PO  Box  2078,  Clearwater  FL 
33517. 


GREAT  CALIFORNIA  MARKET  for  aggressive, 
sales  oriented  individual  for  daily  newspaper 
and  shopper.  Good  compensation/incentive 
program.  Grow  with  dynamic  company.  All  re¬ 
plies  treated  confidentially.  Box  1365,  Editor 
&  Publisher. 


INDIVIDUAL  or  husband  and  wife  to  run  3500 
paid  weekly  in  county  town.  Southern  Zone  5. 
Should  he  experienced  in  all  phases  of  news- 
papering.  Printed  in  central  plant.  $20,000, 
many  benefits  including  profit-sharing.  Replies 
held  in  strictest  confidence.  Please  send  re¬ 
sume  including  work  samples  to  Box  1378, 
Editor  &  Publisher. 


PUBLISHER  CANDIDATES  sought  for  our  large 
weekly  papers.  First  must  prove  yourself  by 
lighting  a  fire  under  5  person  ad  staff  in  our 
small  daily.  Western  Ohio  locations.  Excellent 
small  town  environments.  Salary,  pluscommis- 
sion,  plus  profit  sharing.  Send  resume  and  sal¬ 
ary  history  to  Box  1375.  Editor  &  Publisher. 


WE  HAVE  OPPORTUNITIES  for  the  right  num¬ 
ber  two  man  in  a  successful  organization  who  is 
now  ready  to  move  up  to  be  a  general  manager. 
Our  growing  company  has  and  will  have  top 
opportunities  for  aggressive  managers  with 
backgrounds  in  advertising  and  business  man¬ 
agement.  Send  the  detailsof  your  experience  to 
Box  1337,  Editor  &  Publisher.  Our  key  mana¬ 
gers  know  about  our  growth  plans. 


ADVERTISING  EXECUTIVE 
SALES  MANAGER 

A  national  newspaper  advertising  organization 
seeks  an  experienced  advertising  executive 
with  a  strong  sales  interest  and  professional 
background.  The  individual  must  be  thoroughly 
familiar  with  advertising  concepts  and  know 
how  to  stimulate  and  develop  successful  adver¬ 
tising  campaigns  to  be  used  in  hometown  news¬ 
papers  on  a  national  level.  The  individual  must 
have  administrative  experience  and  be  able  to 
work  with  and  supervise  people.  The  person 
must  be  able  to  organize,  innovate  and  evaluate 
advertising  programs  and  sales  personnel. 
Working  with  advertising  agencies  in  both  a 
sales  and  administrative  capacity  will  be  re¬ 
quired.  The  individual  must  understand 
marketing  concepts  and  be  familiar  with  de¬ 
mographic  tools.  Some  travel  required  but 
main  office  is  in  New  York.  Please  send  resume 
and  salary  requirements  toJoseph  Amodeo 
American  Newspaper  Representatives  Inc. 

186  Joralemon  St 
Brooklyn  NY  11201 


ADVERTISING  SALESPERSONS  (2)  for  Ft. 
Lauderdale,  Florida  entertainment  magazine. 
Heavy  cold  call  selling,  take  over  existing 
accounts.  $200/  week  draw  plus  medical  be¬ 
nefits.  Resume  to  Good  Times,  230  Arlington 
Cr,  East  Hills  NY  11548. 


ADVERTISING  DIRECTOR— Long  established 
southern  California  8500  daily  seeking  ambitious 
person  experience  in  advertising  sales  and  promo¬ 
tion  to  direct  ad  department  with  retail  staff  of  5 
salespeople.  Residential  community  known  favor¬ 
ably  for  its  beauty,  environment  and  educational  1 
opportunities.  Send  resume  to  Box  1426,  Editor  & 
Publisher. 


ADVERTISING 
SPACE  SALES 


AGGRESSIVE  ADVERTISING  DIRECTOR  tor 
small  growing  daily  in  competitive  market. 
Zone  6.  Must  be  strong  in  planning  and  promo¬ 
tion.  We  offer  a  career  opportunity  with  salary  in 
excess  of  $30,000.  Profit  sharing,  car  and  ex-  j 
penses.  Send  resume  and  salary  history  to  Box  | 
1441,  Editor  &  Publisher. 


ADVERTISING  DIRECTOR  for  PM  daily  in  cen¬ 
tral  Florida.  Must  have  ability  to  train  staff  and 
lead  sales  effort  in  competitive  market.  Please 
send  resume,  salary  history  and  references  to 
Box  1366,  Editor  &  Publisher.  All  replies  held 
in  strict  confidence. 


ADVERTISING  DIRECTOR  for  19,000 evening/ 
daily  in  northeastern  Ohio.  We’re  looking  for 
someone  to  lead  and  train  our  retail  and  classi¬ 
fied  sales  staffs  in  this  competitive  market. 
Must  be  skilled  in  budgeting,  developing  incen¬ 
tive  systems  and  managing  people.  Base  salary 
plus  monthly  incentives  put  annual  earnings  in 
mid-twenties.  Fine  Midwestern  community. 
Apply  in  confidence  to:  David  W.  Schultz, 
General  Manager.  The  Evening  Independent, 
50  North  Av  NW,  Massillon,  OH  44646.  An 
Equal  Opportunity  Employer. 


CLASSIFIED  MANAGER,  14,000  Mississippi 
daily.  On-line  department  exceeding  100,000 
ads  per  year.  Excellent  management  position 
for  experienced  classified  salesperson.  Call 
Ron  Sawyer,  Ad  Director,  (601)  328-2424. 


CLASSIFIED  MANAGER  with  exceptional  lead¬ 
ership  and  sales  ability.  This  50,000  6-day 
daily  newspaper  needs  the  best!  We  are  re¬ 
building  the  entire  department  and  need  an 
experienced  and  highly  motivated  manager  to 
take  over  the  operation.  VDT’s  and  the  finest 
equipment  in  operation.  We  now  need  the  right 
person  to  organize  and  manage  a  department 
that  is  ready  to  grow.  New  York/New  Jersey 
market  is  competitive  and  that's  why  we  need 
the  best,  and  we  are  willing  to  compensate 
accordingly.  Highest  salary,  incentive  and  be¬ 
nefits  for  an  outstanding  person.  Please  send 
information  and  resume  to  Box  1399,  Editor  & 
Publisher. 


For  65M  paper  with  commitment  to  graphic 
excellence.  Must  be  able  to  do  fast,  superior 
work  on  color  illustrations,  maps,  graphs  and 
page  design.  Tryout  necessary.  Send  resume, 
clips  to  John  Hatch,  Managing  Editor,  Daily 
Record,  800  Jefferson  Rd,  Parsippany  NJ 
07054.  No  calls. 


EDITORIAL  ARTIST 


The  Ft.  Lauderdale  News  &  Sun  Sentinel  hasan 
opening  for  an  experienced  editorial  artist.  If 
you  have  good  communication  skills  and  the 
ability  to  illustrate  stories  using  mixed  media, 
full  color/black  and  white,  we  would  be  in¬ 
terested  intalkingtoyou.  Aminimumof  3years 
experience  as  an  editorial  artist  with  back¬ 
ground  in  the  production  of  maps,  graphs  and 
charts  required.  Illustrative  cartoon  back¬ 
ground  helpful.  Day/evening  shifts.  Salary 
commensurate  with  experience  and  excellent 
fringe  benefits.  Please  send  resume  including 
work  samples  to: 

Ft.  Lauderdale 
NEWS/SUN  SENTINEL 
101  N.  New  River  Dr,  East 
Ft.  Lauderdale  FL  33302 
Equal  Opportunity  Employer 


CIRCULATION 


ADVERTISING 


AD  SALESPERSONS— Retail  and  national, 
wanted  by  Long  Island  weekly  newspaper 
group.  Experience  required  in  sales  and  promo¬ 
tions.  Contact  Jon  Gold.  Long  Island  Journal, 
PO  Box  697,  Long  Beach  NY  11561,  (516) 
889-1822. 


ADVERTISING  REPRESENTATIVE  for  bi¬ 
weekly,  shopper  combination  near  St.  Louis. 
Job  requires  a  promotion  minded  individual 
who  IS  exceptionally  strong  in  special  sections 
and  new  marketing  ideas.  Salary  plus  commis¬ 
sion.  Reply  with  resume,  salary  requirements, 
references  to  Box  1370,  Editor  &  Publisher. 


ADVERTISING  MANAGERS  NEEDED 
We  have  openings  for  experienced,  aggressive 
number  2  people  ready  to  move  up.  Apply  only 
if  you  are  promotion  minded  and  a  strong  sales 
leader  with  a  proven  track  record.  Grow  with  an 
expanding  newspaper  group.  Solid  challenge 
and  opportunity  for  the  right  individuals,  excel¬ 
lent  benefits.  All  replies  will  be  held  in  strict 
confidence.  Zones  2,3,5.  Send  letter  describ¬ 
ing  your  past  accomplishments,  resume,  pre¬ 
sent  salary  tO:  Box  1373,  Editor  &  Publisher. 


ADVERTISING  MANAGER  for  rapidly  growing 
suburban  Zone  9  daily  with  weekly  TMC.  Indi¬ 
vidual  must  have  a  proven  record  of  strong  lead¬ 
ership  as  well  as  skills  in  budgeting,  com¬ 
munication,  motivation,  planning,  delegation, 
sales  presentation  and  marketing.  Must  be  cap¬ 
able  of  managing  35  person  staff.  Salary  com¬ 
mensurate  with  abilities,  good  incentive  be- 
nefit  programs.  Send  resume  with  earning  re¬ 
quirements  to  Box  1388.  Editor  &  Publisher. 


ADVERTISING  DIRECTOR 
Enjoy  sunny  California  and  the  job  opportunity 
of  a  life  time.  We’re  looking  for  an  advertising 
director  who  is  creative,  imaginative  and  hard 
working.  The  individual  we  are  looking  for  will 
lead  and  motivate  all  advertising  departments 
and  personnel.  This  job  has  no  boundaries  in 
terms  of  growth  potential.  Please  send  your 
salary  history  and  resume  to  Box  1397,  Editor 
&  Publisher. 


ADVERTISING  DIRECTOR  with  a  ready-to-grow 
medium-size  (50,000)  6-day  daily  in  the  excit¬ 
ing  New  York'New  Jersey  area.  Must  be  crea¬ 
tive.  organized  and  able  to  motivate.  This  is  a 
rare  opportunity  to  build  and  to  work  towards  a 
dynamic  goal.  Position  offers  complete  respon¬ 
sibility  for  management.  If  you  are  looking  for 
the  Ideal  position  to  show  your  talents,  this  is  it! 
Exceptional  salary,  incentives  and  benefits  for 
right  person.  Please  send  information  and  re¬ 
sume  to  Box  1398.  Editor  &  Publisher. 


New  Jersey's  largest  newspaper  is  in  need  of 
qualified  sales  personnel  to  fill  vacancies  in  the 
advertising  department.  Newspaper  sales  ex¬ 
perience  preferred.  Salary  plus  liberal  commis¬ 
sion  plan,  generous  company  paid  benefits  ex¬ 
penses  paid.  Send  current  resume  to  Box 
1430,  Editor  &  Publisher. 


ADVERTISING  MANAGER  for  rural-suburban 
weekly  newspaper  in  major  metropolitan  area  in 
Midwest:  aggressive,  creative,  promotion- 
minded  person  with  managerial  and  news  skills 
to  assume  some  of  publisher's  duties.  Experi¬ 
enced.  Send  resume  and  complete  details  to 
Box  1431,  Editor  &  Publisher. 


ADVERTISING  DIRECTOR 
Greeley,  Colorado.  Daily  Tribune— Now  7-day, 
50  page  average  paper  totally  committed  to 
community  and  profession  with  considerable 
ambitions  of  quality  and  quantity,  seeks  simi¬ 
larly  committed  person  with  realistic  ambitions 
to  be  all  things:  (1)  Lead,  motivate  and  partici¬ 
pate  in  advertising  department,  (2)  Join  a  posi¬ 
tive,  participatory  management  team,  (3)(Jom- 
municate  well  internally  and  externally,  verti¬ 
cally  and  horizontally.  Not  looking  for  desk¬ 
bound  planner  or  super  salesperson.  This  is  not 
an  entry-level  administrative  post.  Full  con¬ 
fidentiality  assured.  Fully  complete  resume, 
perspectus  and  best  written  shot  to: 

R.  K.  Larson 
Greeley  Tribune 
PO  Box  1189 
Greeley  CO  80632 


ADVERTISING  MANAGER  sought  for  daily  and 
weekly.  Merger  of  two  newspapers  opens  new 
doors.  Located  in  scenic  Northwest.  Must  plan 
campaigns,  hire  staff  and  sell.  Send  resume 
and  salary  requirements  before  December  8  to 
Box  1440,  Editors  Publisher. 


ADVERTISING  MANAGER  for  Zone  4  award¬ 
winning  weekly.  Great  possibilities  Send  re¬ 
sume.  wage  requirements  to  Scott  Boyd.  PO 
Drawer  549,  Monticello  MS  39654. 


ADVERTISING  SALES  REPRESENTATIVES 
Newspaper  advertising  sales  representatives 
sought  by  southeast  Iowa  daily.  Interested 
candidates  should  have  3  to  5  years  of  advertis¬ 
ing  sales  experience  and  a  college  degree  in 
advertising,  marketing  or  journalism.  The  ideal 
candidate  will  have  layout  and  copy  writing 
abiiity,  good  sales  skills  and  understanding  of 
planned  advertising.  Excellent  opportunity  for 
aspiring  managers.  Good  salary  and  bonus. 
Contact  Personnel,  The  Otumwa  Courier,  213 
E  2nd  St.  Ottumwa  lA  52501 .  Equal  opportun¬ 
ity  employer  M/F. 


CO-OP 

The  Las  Vegas  Review-Journal  is  seeking  an 
experienced,  active,  newspaper  co-op  manager 
to  create  co-op  department  in  Nevada’s  largest 
newspaper. 

Call  or  write 
Advertising  Director 
Las  Vegas  Review-Journal 
PO  Box  70 
Las  Vegas  NV  89101 
An  Equal  Opportunity  Employer 


SUNBELT  6— DAY  DAILY  (1 1.000  ABC)  has  a 
fine  opportunity  open.  The  person  we're  looking 
for  should  have  good  sales  ability  and  manage¬ 
ment  experience  or  potential.  Position  is  num¬ 
ber  2  slot  on  ad  staff  of  6,  retail  ad  manager 
title.  Responsibilities  include  key  account  list 
and  sales  management.  Growing,  healthy  mar¬ 
ket  with  major  mall  opening  Fall  1982  (K-Mart, 
Penny's,  Beal’s  plus  40  shops).  Good  salary 
and  bonus  schedule.  Contact  Al  Prufert,  Ad 
Director,  The  Independent,  PO  Box  1210,  Gal¬ 
lop  NM  87301. 


TELEPHONE  SALES 
SUPERVISOR 


If  you  are  an  aggressive  sales  supervisor  who 
gets  satisfaction  from  motivating  others,  then 
this  the  job  for  you.  Our  100,000  plus  daily 
combined  circulation  newspaper,  located  in 
beautiful  Charleston,  South  Carolina  is  family 
owned  and  expansion-minded.  We're  looking 
for  an  experienced,  energetic  leader  to  super¬ 
vise  our  telephone  sales  staff.  Emphasis  will  be 
placed  on  organization,  training  and  above  all 
—  Selling!  Salary  is  commensurate  with  abili¬ 
ties  and  experience.  Incentives,  benefits  prog¬ 
ram  and  opportunities  for  advancements  are 
excellent.  Send  resume  to: 

Van  Wilkerson 

Classified  Advertising  Manager 
Charleston  Post  &  Courier 
134  Columbus  St 
Charleston  SC  29403 


ZONE  5  WEEKLY  GROUP  has  need  of  a  winner. 
We're  looking  for  an  ad  manager  to  run  our  retail 
staff.  Reply  to  Box  1427,  Editor  &  Publisher. 


ARTIGRAPHICS 


ART  DIRECTOR— Large  chain  of  excellent 
weekly  city/suburban  newspapers  (Zone  5) 
seeks  art  director  for  a  newly  created  position  to 
work  closely  with  our  editors  to  create  a  dyna¬ 
mic  looking  newspaper.  Position  available 
Spring  1981.  Box  1258,  Editor  &  Publisher. 


CIRCULATION  MANAGER  for  6000  daily  that 
wants  to  become  a  12,000  one.  Want  well  orga¬ 
nized,  self-starter,  sales  promoter,  confident  of 
ability  to  succeed.  Send  complete  resume  in¬ 
cluding  salary  requirements  to  W.  Willis,  PO 
Box  711,  Greenville  PA  16125. 


CIRCULATION  MANAGER— Basic  knowledge 
and  experience  in  expanding  and  building 
home  delivery  and  single  copy  sales  necessary. 
Excellent  opportunity  for  district  manager  who 
has  been  involved  in  all  phases  of  circulation 
work  and  is  ready  to  build  and  lead  his  own 
circulation  department.  Advancement  oppor- 
tunitites.  Send  full  resume  to  Box  1421,  Editor 
&  Publisher. 


CIRCULATION  DIRECTOR 
Experienced,  goal  oriented,  individual  moti¬ 
vate  by  challenge  and  accomplishment  to  man¬ 
age  a  group  of  7  paid  and  free  weekly  circula¬ 
tion  newspapers  m  Portland,  Oregon  area.  Per¬ 
son  must  be  able  to  effectively  manage  both 
paid  and  free  carrier  delivery  and  achieve 
quick,  significant  paid  circulation  growth. 
Send  resume  to:  John  Marling,  PO  Box  370, 
Beaverton  OR  97075, 


CIRCULATION  MANAGER  for  daily  and  weekly 
in  scenic  Northwest.  Must  be  enthusiastic, 
aggressive  and  strong  on  promotions.  This  is  a 
new  position.  Send  resume,  salary  require¬ 
ments  before  December  8  to  Box  1439,  Editor 
&  Publisher. 


FT.  LAUDERDALE 

HOME  DELIVERY  MANAGER 
SINGLE  COPY  MANAGER 
SALES/MARKETING 

Meet  the  challenge!!  Career  minded  profes¬ 
sionals  seeking  management  opportunities  in  a 
rapidly  growing  and  competitive  Southern  mar¬ 
ket  will  find  what  they  are  looking  for  at  the  Ft. 
Lauderdale  News  and  Sun  Sentinel. 
Candidates  must  be  aggressive  and  possess 
good  people  skills.  The  individuals  we  are  seek¬ 
ing  must  have  a  proven  track  record  in  circula¬ 
tion  and  previous  supervisory  experience.  De¬ 
gree  in  business/marketing  preferred.  In  addi¬ 
tion  to  a  competitve  salary  an  ideal  location. 
The  News  and  Sun  Sentinel  offers  a  compre¬ 
hensive  employee  benefits  package  and  the 
opportunity  for  career  growth  with  nearly 
200,000  combined  circulation. 

Please  send  resume  including  salary  history  to: 

Ft.  Lauderdale  News/Sun  Sentinel 
Claudia  L.  Jack.  Employment  Manager 
101  N  New  River  Dr,  East 
Ft.  Lauderdale  FL  33302 
Equal  Opportunity  Employer  M/F 
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EDITOR  &  PUBLISHER  for  November  22,  1980 


HELP  WANTED 


CIRCULATION 


ZONE  MANAGER  for  Zone  2  70.000  daily  with 
TMC  program.  Responsible  for  operation  and 
development  of  1  district  and  supervise  district 
managers  in  3  other  districts.  5  years  experi¬ 
ence  and  strong  sales  background  needed. 
High  teens  plus  incentive,  excellent  benefits. 
Send  detailed  resume  to  Box  1379,  Editor  & 
Publisher. 


Ace  sought  for  medium-sized  Eastern  seacoast 
daily.  Professional  daily  experience  required. 
Must  be  able  to  edit,  write  heads  and  design 
pages  skillfully.  Executive  pay  and  benefits. 
Resume  and  tear  sheets  to  Box  1410,  Editor  & 
Publisher. 

COPY  EDITOR  for  43,000  Sunday  combination 
and  Saturday  tv  entertainment  tabloid.  Creativ¬ 
ity  and  imagination  in  layout  design,  experi¬ 
ence  in  editing  headlines  and  some  knowledge 
of  color  application  to  graphics.  Flexible  hours, 
usually  Tuesday — Saturday.  Apply  to:  Jean 
Prescott.  Sunday  Editor.  The  Sun  Daily  Herald. 
Box  4567.  Biloxi  MS  39531. 


ATTENTION!!! 

1981 

JOURNALISM 

SCHOOL 

GRADUATES 

Editor  &  Publisher  would 
like  to  extend  to  you,  as  a 
graduation  gift,  ONE  FREE 
insertion  in  the  Positions 
Wanted  Section  of  the  De¬ 
cember  27, 1 980  issue.  As  an 
added  bonus,  if  you  run  your 
ad  one  more  time  you  will  be 
charged  the  two-time  rate  of 
$2.10  per  line,  if  you  run  your 
ad  two  more  times  you  will 
be  charged  the  three-time 
rate  of  $1.95  per  line,  per 
issue  and  if  you  run  your  ad 
three  more  times  you  will  be 
charged  the  four-time  rate  of 
$1.70  per  line,  per  issue.  But 
note,  whether  or  not  you  take 
advantage  of  the  multiple 
rates  your  ad  in  the  Decem¬ 
ber  27th  issue  will  be  FREE. 

—GUIDELINES— 

1.  Deadline:  December  10, 
1980. 

2.  Ads  must  not  exceed  7 
lines  (39  characters  per  line). 

3.  Use  of  E  &  P  box  num¬ 
bers  will  not  be  accepted. 

4.  Journalism  school  and 
graduation  date  must  be 
specified. 

Editor  &  Publisher  wel¬ 
comes  you  into  the  wonder¬ 
ful  world  of  journalism!!! 


HELP  WANTED 


I  Are  you  a  reporter  looking  for  an  opportunity  to 
I  prove  you  can  find  and  develop  stories  with 
depth  and  meaning  or  write  dynamite  features 
instead  of  being  lagged  down  with  the  hum¬ 
drum  meeting  coverage  you  are  accustomed  to? 
Are  you  a  copy  editor  whose  skills  are  being 
wasted  on  dull  meeting  stories  when  you  should 
be  helping  to  polish  meaty  copy? 

If  you  are  that  type  reporter  or  copy  editor,  we 
can  provide  the  chance  you’ve  been  looking  for 
and  you  are  the  type  newsperson  we  look  for  to 
help  us  continue  the  national  award-winning 
tradition  we’ve  established  over  the  past  sever¬ 
al  years. 

If  you  have  a  journalism  degree  and  a  minimum 
of  2  years  of  professional,  daily  newspaper  ex¬ 
perience  and  want  to  join  the  news  team  of  a 
mid-sized,  capital-city  daily  that  in  the  past  3 
years  has  accrued  13  major,  national  awards- 
including  the  Robert  F.  Kennedy  Memorial 
Journalism  Award.  Two  American  Bar  Associa¬ 
tion  Silver  Gavels,  the  Associated  Press  Manag¬ 
ing  Editors  Public  Service  Award  and  a  Sigma 
Delta  Chi  General  Reporting  Award-we  would 
like  to  hear  from  you.  Send  resume  and  sam¬ 
ples  of  your  work  tO: 

Steve  Fagan.  Managing  Editor 

The  Clarion-Ledger 
Box  40 

Jackson  MS  39205 

A  JOB  WITH  US  is  your  best  recommendation. 
Our  grads  after  4  or  5  years  have  moved  on  to 
Knight-Ridder,  GannetL  Capital  Cities  and  top 
pr  positions.  Others  have  stayed  with  us  for  a 
career.  We're  America's  largest  country  weekly 
(21.000  ABC).  50  miles  north  of  Detroit  in  a 
county  of  70.000.  News  staff  of  6  plus.  Aver¬ 
age  65  pages.  3  time  nation  wide  top  weekly 
general  excellence  in  NNA  contest  last  time 
1979.  Top  wages,  fringes,  guaranteed  over¬ 
time,  new  plant,  non-union  and  computerized 
newsroom.  Now  seeking  experienced  reporter 
with  desires  for  assistant  editor  position.  Write 
Ben  Meyers.  Lapeer  County  Press,  Box  220. 
Lapeer  Ml  48446. 


BROADCASTING 
WRITER— COLUMNIST 


EDITOR  &  PUBLISHER  editor  writer- 

CLASSIFIED  ADS  ’headTe  p« 

(212)  752-7053  |rn°«Z, 

EDITOR  &  PUBLISHER  for  November  22,  1980 


We're  a  PM  in  a  competitive  Zone  5  market  with 
one  PBS  and  4  commercial  television  stations, 
as  well  as  33  radio  stations,  and  we  re  looking 
for  an  experienced  broadcasting  writer  col¬ 
umnist.  Our  aim  is  to  be  number  one  in  tv  radio 
reporting  among  the  4  dailies  in  our  metro  area. 
It's  an  opportunity,  and  a  challenge,  with  a 
competitive  fringe  benefit  package.  Send  re¬ 
sume.  including  salary  history,  clips,  to  Box 
1299.  Editor  &  Publisher. 

COUNTRY  WEEKLY  in  New  Mexico  has  im- 
mediate  opening  for  reporter  advertising  per¬ 
son.  Excellent  opportunity  to  learn  all  phases  of 
small  newspaper  operation.  Town  is  growing 
and  IS  a  grest  place  to  raise  a  family.  Reply 
immediately  to  Box  1432.  Editor  &  Publisher. 

CITY  EDITOR 

Growing  AM  paper  in  Zone  2  seeks  individual 
with  experience  on  the  city  desk.  Excellent 
opportunity  for  an  aggressive  editor  looking  for 
a  challenge.  Box  1371.  Editor  &  Publisher. 

DAILY/SUNDAY  in  affluent  market  seeks  crea¬ 
tive  professional  to  share  writingiediting  re¬ 
sponsibilities  for  award-winning  Emphasis  sec¬ 
tion.  Minimum  two  years  experience.  Salary  in 
$15,000  range.  Write  to  Sandy  Bauers,  The 
Daily  Intelligencer.  333N  Broad  St.  Doyles- 
town  PA  18901. 

EXPANDING  Florida  newspaper  needs  2  repor¬ 
ters.  one  ad  salesperson.  Send  full  resume  and 
phone  to  Box  1355.  Editor  &  Publisher. 

ENTRY  LEVEL  REPORTER  wanted  to  join  a 

froup  that  is  on  the  move.  Write  Don  Wynn, 
ditor,  Bucyrus  Telegraph-Forum,  PO  Box 
471.  Bucyrus  OH  44820.  A  Freedom  News¬ 
paper  offering  group  wide  advancement  possi¬ 
bilities. 

EDITOR— Rewrite  for  national  Catholic  journal 
with  5  years  desk  experience  and  special  talent 
for  telephone  interviews  and  fast  rewrite.  Send 
resume,  complete  work  references  to  Editor, 
Columbia.  Box  1670,  New  Haven  CT  06507. 

EDITOR  AND  GENERAL  MANAGER  for  3500 
paid  circulation  weekly  in  central  Kansas.  Nice 
community  with  college,  near  larger  cities.  Ex¬ 
cellent  fringe  benefits  and  profit  sharing.  Write 
or  call  John  G.  Montgomery.  Box  1 29.  Junction 
City  KS  66441,  (913)  762-5000. 

EDITOR  WRITER— Tired  of  the  daily  rat  race  in 
the  newsroom?  Seeking  a  talented  person  to 
head  the  publications  department  of  a  Christ¬ 
ian  organization  focussing  on  the  business 
man.  Reply  to  Box  1422,  Editor  &  Publisher. 


HELP  WANTED 


EDITORIAL  PAGE  EDITOR 


We  are  seeking  an  intelligent  editorial  page 
editor/writer  for  our  daily  newspaper  in  Zone  5. 
Applicants  must  be  strong,  thoughtful  writers 
with  a  clear  belief  in  conservative  economic 
philosophies,  strong  commitment  to  the  en¬ 
vironment  and  orientation  toward  human 
issues,  and  a  dedication  to  a  strong  national 
defense  posture.  Please  send  resume  and  re¬ 
cent  editorials  which  you  believe  best  reflect 
yourworkand  philosophy  to  Box  1438,  Editor& 
Publisher. 

EDITORS  AND  REPORTERS.  Applications  are 
now  being  accepted  for  permanent  positions  for 
editors  and  reporters  in  sports,  society  and 
general  assignment  work.  Excellent  wages, 
fringe  benefits  and  working  conditions  with 
advancement  opportunities  for  qualified  appli¬ 
cants.  Application  may  be  made  in  person  or  by 
mail  at  the  Palladium — Times,  140  West  First 
St,  Oswego  NY  13126.  Those  applying  should 
include  resume,  references  and  examples  of 
work.  Telephone  applications  will  not  be 
accepted.  The  Palladium— Times  is  an  equal 
opportunity  employer.  A  labor  dispute  is  in 
progress. 

FEATURE  WRITER  needed  by  growing  dyna¬ 
mic  Zone  5  weekly.  Should  have  at  least  2  years 
of  on-job  experience  and  proven  ability  to  cre¬ 
ate  feature  material  and  handle  general  assign¬ 
ment  reporting.  Photographic  ability  helpful. 
Send  resume,  clips  and  salary  requirements  to 
Box  1323,  Editor  &  Publisher. 


Bright,  aggressive  assistant  business  editor. 
Requires  sharp  reporting  on  dynamic,  sophisti¬ 
cated  housing  development  market  and  occa-  I 
sional  layout  of  Sunday  and  special  sections. 
Photographic  ability  a  must.  Expanding  inde¬ 
pendent  5-day  PM  and  Sunday  peaking  at 
35,000  on  Gulf  of  Mexico.  Good  salary,  top  ! 
benefits,  desirable  working  conditions.  Call  ' 
Corbin  Wyatt,  Naples  Daily  News,  (813)  262- 
3161. 

GROWING  COLLEGE  TOWN  newspaper  near 
New  Orleans  with  8000-plus  circulation  seeks 
experienced  journalist  for  news  editor  job.  (>ll 
or  write  Managing  Editor,  Daily  Star,  (504) 
345-2333  or  Box  1149.  Hammond  LA  70404. 

GENERAL  ASSIGNMENT'reporter  with  one- 
year  daily  experience  to  work  on  14,000  daily. 
Write  to  Karl  Henrichs,  Vidette-Messenger, 

1 1 1 1  Glendale.  Valparaiso  IN  46383. 

LOOKING  FOR  TOP  applicants  for  our  sports 
desk.  Zone  5  daily,  top-ranked  college  football 
and  basketball  teams.  Under  lOM  circulation. 
Tell  us  what  you  can  do  for  our  sports  section. 
Resume  to  Box  1418.  Editor  &  Publisher. 

LIFESTYLE  EDITOR— 

Perfect  opportunity  for  strong  entry-level  candi¬ 
date  or  driven  weekly  journalist.  Award-winning 
small  daily.  Send  clips,  resume,  salary  needs 
references  to  Bill  Meyer,  Bellevue  (Jazette,  Bel- 
levue  OH  44811,  or  call  (419)  483-4190. 

MANAGEMENT  TRAINEE  needed  by  Midwest 
community  newspaper  group.  Must  be  able  to 
spell  and  write  effectively  and  be  interested  in 
all  phases  of  publishing.  Opportunity  for  person 
with  strong  motivation  toward  management. 
Send  resume  and  letter  to  Box  1267.  Editor  & 
Publisher. 

MANAGING  EDITOR 

Seasoned  individual  with  solid  management 
background  to  direct  an  aggressive  staff.  We  re 
a  Zone  2  daily  looking  for  a  creative,  energetic 
editor  who  can  take  charge  and  help  us  grow. 
Box  1369.  Editor  &  Publisher. 


MEDICAL  BUSINESS 
REPORTER 


For  Zone  5  weekly  health  care  newspaper.  A 
lone  wolf  in  its  field.  We  are  looking  for  an 
aggressive  reporter  with  experienceto  take  over 
a  busy  beat.  Call  Woody  Miller,  Publisher,  or 
Dennis  Archambault,  Editor,  for  details.  (313) 
831-3323. 


MANAGING  EDITOR 

For  prize-winning  52,(300  bi-weekly  feature 
newspaper  serving  Atlantic  City  area.  To  man¬ 
age  editorial  staff  of  7.  Must  be  aggressive, 
investigative  minded.  Duties  to  include  story 
assignments,  budgeting,  headlines,  editing, 
layout,  some  production  work.  Excellent  salary 
for  right  individual.  Send  resume  to  Box  1434, 
Editor  &  Publisher. 


HELP  WANTED 


MANAGING  EDITOR 

I  Washington  Report,  the  fast  growing  business 
I  weekly  newspaper  (paid  circulation: 

740,0(30),  is  seeking  a  managing  editor.  Suc- 
I  cessful  applicant  should  possess  high-quality 
writing,  editing  and  managerial  skills,  be  able 
to  direct  and  guide  an  expanding  staff  in  cover¬ 
ing  federal  activities  that  effect  business.  Ex¬ 
cellent  salary — improvement  plan  based  on 
performance.  Submit  resume,  samples  of  work 
and  pay  requirements  to:  Robert  T.  Gray,  Edi¬ 
tor.  Washington  Report,  Chamber  of  Commerce 
of  the  US.  1615  H  St,  NW.  Washington  DC 
20062. 

MANAGING  EDITOR 

Manag^ing  Editor  for  medium-sized  PM  daily  in 
Zone  5  that  is  growing  like  mad.  Work  for  an 
executive  editor  who  is  alsoa  group  editor.  This 
is  a  highly  competitive,  dynamic  news  area. 
Looking  for  an  old  pro  to  work  v.ith  an  excellent 
young  staff  that  has  its  share  of  veterans.  Red 
I  tape  in  job  at  a  bare  minimum.  Send  resume  in 
;  complete  confidence  to  William  F.  Chapman. 

I  Box  1393,  Editor  &  Publisher. 

■  NEWS  EDITOR — Medium  size  daily  in  North- 
I  east  has  opening  for  an  experience  editor  to 
j  take  charge  of  our  news  desk.  Applicants  must 
I  have  strong  copy  editing  and  la^ut  skills,  ^x 
I  1372,  Editor  &  Publisher. 

NEEDED,  number  2  person  in  our  12  member 
news  staff.  Opportunity  for  the  right  person  who 
is  strong  in  headline  writing,  layout  and  able  to 
edit  copy  to  join  a  progressive  13,0(X)  daily, 
attempting  every  day  to  get  better.  Excellent 
:  central  Pennsylvania  community  and  com¬ 
pany.  Send  complete  letter— resume,  plus  sal¬ 
ary  requirements  to  Jim  McClure.  Managing 
1  Editor.  The  Sentinel.  Lewiston  PA  17()44. 

j  NEW  YORK  S  FASTEST  GROWING  daily  need  a 
blue  chip,  thoroughly  experienced  editor  for 
!  sports  staff.  Must  be  thoroughly  experienced  in 
'  all  phases  of  editing,  headline  writine.  layouts 
and  make-up.  Send  resume  to  Box  1414.  Edi¬ 
tor  &  Publisher. 

NORTH  ALABAMA  30,000  PM  daily  needs  two 
general  assignment  reporters.  Prefer  some  ex¬ 
perience.  but  will  accept  aggressive  grads.  De¬ 
finite  opportunity  to  advance  on  staff.  VDT  sys¬ 
tem  and  young  crew  working  hard  to  improve 
product.  Resume,  clips  to  Mike  Webb.  Box 
797.  Florence  AL  35630.  Do  it  now. 

I  NEWS  JOBS 

Copy  editor  for  2  person  desk.  Degree  or  one 
year  of  professional  experience  preferred.  Also 
roving  reporter  to  handle  hard  news  and  fea¬ 
tures  in  /  county  area.  Degree  and  one  year  of 
professional  experience  required.  (>x>d  pay. 
full  company  benefits.  Send  clips,  resume,  sal¬ 
ary  requirements  to  Personnel.  The  Ottumwa 
.  .  Courier,  213  E  2nd  St.  Ottumwa  lA  52501. 
Equal  opportunity  employer  M  F. 

;  OPPORTUNITY  for  a  recent  lournalism  com- 
1  munications  g’^aduate.  Staff  writer  needed  for 
Illinois  Catholic  weekly.  Need  facility  in  writ¬ 
ing.  editing  and  photography,  a  desire  to  minis¬ 
ter  in  the  Catholic  Press  essential.  Send  re¬ 
sume  and  writing  samples  tO:  Fr.  William  Irwin. 

'  Editor.  Joliet  (^tholic  Explorer,  St  Charles  Bor- 
'  romeo  Center.  Rt  53  &  Airport  Rd.  Romeoville 
'  IL  60441. 

I  I  REPORTER;  Aggressive  reporter  with  3—5 
j  years  on  medium  or  large  daily  newspaper 
.  ;  wanted  by  award-winning  Washington  com- 
i  munications  newsletter.  Publisher  absolutely 
t  I  committed  to  journalistic  excellence.  Reporter 
i  would  cover  cable  tv  business  and  broadcast 
:  regulation.  Good  salary  and  benefits.  Send  re¬ 

sume  and  clips  to  Paul  Warren,  Senior  Editor, 
Television  Digest.  1836  Jefferson  PI.  NW. 
.  I  Washington  DC  20036. 

COPY  EDITORS 

Major  metro  doily  in  Zone  2 
needs  a  copy  editor.  Person 
^  ,  must  hove  at  least  3  years 

1  I  daily  editing  experience.  It's 

r  ’  night  time  work  dealing  with 

J  ;  content-conscious  desk.  The 

job  entails  careful  editing  of 
prize-winning  staff  on  tight 
g  competitive  deadline.  The 

pay  and  benefits  are  good. 
Reply  in  confidence  to: 

'  !  Box  1389 

!  Editor  &  Publisher 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 
PHOTOJOURNALISM 


HELP  WANTED 
PRODUCTION 


PENNSYLVANIA'S  FOREMOST  liquor  trade 
newspaper  is  looking  for  both  liquor  and  politic¬ 
al  stringers  in  these  areas:  Pittsburgh.  Erie. 
Williamsport,  Lancaster  and  Wilkes-Barre— 
Scranton.  Write  to  Observer.  226  N  12th  St, 
Philadelphia  PA  19107. 


REPORTER  WANTED  for  award-winning  Hud¬ 
son  Valley  weekly  group.  Low  salary  in  return  tor 
solid  training.  Only  those  with  good  writing  and 
questioning  skills  will  be  considered.  Box 
1396,  Editor  &  Publisher. 


SPORTSWRITERS — Tired  of  deadlines.  Little 
League  mothers,  big  league  headaches?  Re¬ 
warding  work  available  with  national  GOLF 
organization  in  promotion,  consultation,  some 
writing.  Extensive  travel.  Regional  responsibil¬ 
ity.  Applications,  resumes  from  Zones  3  and  5 
welcome.  Box  1391,  Editor  &  Publisher. 
SNAPPY  DAILY  FEATURE  section  needs 
equally  snappy  copy  editor  who  can  edit  with 
flair  and  write  headline  with  pizzazz.  Layout  a 
must.  Zones.  Send  clips  and  references  to  Box 
1413,  Editor  &  Publisher. 


STAMP  BUSINESS  EDITOR 
World's  largest  philatelic  trade  magazine  is  ex¬ 
panding,  needs  editor  to  direct  writers,  do  de¬ 
sign.  editing,  layout.  Current  editor  will  move  to 
advertising.  Excellent  benefits,  working  condi¬ 
tions,  family  community.  Opportunity  to  adv¬ 
ance  in  prestigious  newspaper  chain.  Send  re¬ 
sume.  current  salary,  samples  of  work  to  Jim 
Magruder,  Publisher;  The  Stamp  Wholesaler; 
PO  Box  10;  Albany  OR  97321.  Equal  oppor¬ 
tunity  employer. 


SPORTS  OPENING 

Newspaper  sports  staffer  for  18.000  PM  daily 
in  southeast  Iowa.  2  member  department. 
Send  clips,  resume  to  Personnel,  The  Ottumwa 
Courier,  213  E  2nd  St,  Ottumwa  lA  52501. 
Equal  opportunity  employer  M  F. 


THE  EUGENE  REGISTER-GUARD,  a  70.000- 
circulation  newspaper,  is  accepting  applica¬ 
tions  for  one  or  more  reporting  positions  to  be 
filled  by  April  1,  1981. 

Applicants  must  have  a  minimum  of  a  four-year 
college  degree  and  should  have  a  minimum  of 
two  years  of  reporting  experience.  Please  do  not 
apply  if  you  are  not  a  heavy-producing,  top- 
quality  writer  who  can  hold  your  own  with  a 
highly  talented,  aggressive  news  staff  with  a 
reputation  for  journalistic  excellence. 

We  re  looking  for  people  who  can  cover  a  beat, 
such  as  city  hall,  enthusiastically,  thoroughly 
and  objectively  and  who  have  an  eye  for  the 
unusual  and  the  offbeat  and  a  flair  for  turning 
routine  but  important  governmental  actions 
into  interesting-to-read  stories.  Salary  depends 
on  experience.  Top  minimum  (five  years'  ex¬ 
perience)  IS  $502.75  a  week.  Send  us  a  de¬ 
tailed,  insightful  letter  that  tellsa  lot  about  you. 
your  goals  and  what  you  have  accomplished  so 
far.  Address  letters  to  Reporter.  Personnel  De¬ 
partment,  Eugene  Register-Guard,  PO  Box 
10188,  Eugene  OR  97440.  No  phone  calls, 
please.  Register-Guard  editors  will  begin  mak¬ 
ing  selection  December  1,  1980.  The  Register- 
Guard  IS  an  equal  opportunity  employer. 


TECHNOLOGY  REP 
WANTED 


New  York-based  national  financial  daily  seeks 
financial  writer  to  cover  bank  operations,  elec¬ 
tronic  banking  and  new  developments  in  tech¬ 
nology.  Must  have  proven  writing  experience  in 
business  or  electronics.  Tell  us  about  yourself; 
send  writing  samples,  salary  requirements  to 
Box  1428,  Editor  &  Publisher. 


WOOD  'N  ENERGY,  a  top  quality  national,  pro¬ 
fessional  journal  based  in  Concord.  New  Hamp¬ 
shire.  seeks  a  qualified  business  writer  to  cover 
market  developments,  industry  trends,  com¬ 
pany  news  and  other  energy-related  topics. 
Please  reply  with  resume  and  sample  clips  to 
Michael  Harris,  Editor,  Wood  'n  Energy,  PO  Box 
2008,  Concord  NH  03301. 


WE'RE  EXPANDING  in  Arizona's  White  Moun¬ 
tains,  and  our  award-winning  papers  need  both 
a  weekly  editor  and  a  sports  editor.  Resort  area. 
Applicants  should  be  recreation-minded,  com¬ 
munity  oriented.  Good  pay  and  benefits.  Write; 
Stan  Usinowicz,  Editor  and  General  Manager, 
White  Mountain  Publishing  Co,  PO  Box  678, 
Show  Low  AZ  85901.  No  calls. 


WE  NEED  an  all-arounder — someone  to  report, 
edit,  write  headlines,  rewrite  copy.  We  prefer 
someone  familiar  with  New  Jersey.  State  salary 
need  and  enclose  resume  in  letter  to  Donald 
Rosselet,  Managing  Editor,  The  Forum,  PO  Box 
500.  Hacketstown  NJ  07840. 


WE  ARE  A  CHAIN  of  weekly  papers,  some  paid 
some  free,  with  a  circulation  of  117,000 
copies  in  Zone  1.  There  is  a  big  job  here  for  a 
strong  managing  editor  who  can  come  up  with 
juicy  ideas  for  our  staff  of  freelancers.  You  have 
to  be  able  to  work  with  a  tight  budget  and  make 
our  tight  deadlines.  Experience  a  must.  Send 
resume,  writing  sample,  brief  cover  letter  to 
Box  1395,  Editor  &  Publisher.  All  replies  will 
be  treated  confidentially. 


WANTED 

General  assignment  reporter  with  knack  for 
hard  news,  features  and  photos,  for  progressive 
Midwest  daily.  Journalism  degree  is  a  must. 
Position  to  open  this  fall.  Write  to  Mike  Cum¬ 
mins  or  Steve  Dix,  The  Crescent-News,  PO  Box 
249,  Second  and  Perry  Sts,  Defiance  OH 
43512. 


JOB  LEADS 


PR/EDITORIAL  jobs  nationally.  Weekly, 
monthly  subscription  rates.  M.  Sternman,  68- 
38  Yellowstone,  Forest  Hills  NY  1 1375. 


MAILROOM 


ASSISTANT  FOREMAN— Needed  for  Zone  2 
newspaper,  76,000  daily,  95,000  Sunday. 
You  must  be  capable  of  supervising  18—25 
people  per  shift.  Must  also  have  in-depth  know¬ 
ledge  of  Harris  72P  inserter  and  be  familiar 
with  I  DAB  stackers.  Any  knowledge  of  Mid- 
STATES  tying  machine  helpful  but  not  neces¬ 
sary.  Reply  Box  1376,  Editor  &  Publisher. 


MAILROOM  MANAGER 
Medium  sized  daily  Zone  2  seeking  experi¬ 
enced  mailroom  manager  with  knowledge  of 
Sheridan  inserting  equipment.  Salary  com¬ 
mensurate  with  experience.  Excellent  company 
benefits.  Send  resume  and  salary  requirements 
to  Box  1401,  Editor  &  Publisher. 


MARKETING 


MARKETING  MANAGEMENT 
Top  marketing  management  position  with  lead¬ 
ing  West  Coast  newspaper  operation.  We're 
seeking  a  top  notch  professional  who  knows 
and  understands  modern  marketing  concepts. 
We  are  a  major  nationally  recognized  and  re¬ 
spected  newspaper  organization.  Strong  back¬ 
ground  in  advertising/promotion/marketing 
essential.  We  want  only  qualified  applicants. 
This  IS  not  a  position  for  people  on  their  way  up. 
Send  resume  and  salary  requirements  to  Box 
1400,  Editor  &  Publisher. 


MARKETING  RESEARCH 


MARKET  RESEARCH  ANALYST  for  the  New 
Orleans  Times-Picayune/The  States-ltem. 

Ability  to  work  with  statistical  data,  demo¬ 
graphics.  sales  figures,  trend  data,  ratios,  pro¬ 
portions  and  rates.  Should  have  experience  in 
applied  research  methodology,  survey  re¬ 
search,  content  analysis.  Ability  to  express  self 
in  both  oral  and  written  reports  and  presenta¬ 
tions.  Knowledge  of  SPSS  or  SAS  computer 
programs.  An  understanding  of  both  print  and 
broadcast  advertising  helpful.  An  equal  oppor¬ 
tunity  employer  M.F,  Submit  resume  to  Promo¬ 
tion  Director,  The  Times-Picayune  Publishing 
Corp.,  3800  Howard  Av,  New  Orleans  LA 
70140. 


PHOTOGRAPHER 


CHIEF  photographer  wanted  by  Anderson 
Newspapers.  Inc.  of  Anderson.  Indiana.  We  are 
a  two  newspaper  operation  (morning  and  even¬ 
ing).  We  are  looking  for  a  person  to  take  charge 
of  our  photo  operation,  which  now  includes 
three  other  full-time  photographers,  plus  part- 
timers.  This  person  will  be  in  charge  of  the 
photo  operation,  shooting,  scheduling,  order¬ 
ing  supplies,  etc.  We  are  looking  for  a  person 
skilled  in  photography,  but  also  interested  in 
management.  Our  papers  have  a  combined  cir¬ 
culation  of  40.000  and  are  located  in  a  city 
with  a  metro  population  of  nearly  100.000,  We 
are  photo  oriented.  Send  resume,  portfolio  and 
salary  requirements  to  John  Scott.  Anderson 
Newspapers.  Inc.  1133  Jackson  St,  Anderson 
IN  46015. 


PHOTOJOURNALISM 


PHOTOJOURNALIST  needed  by  dynamic 
20,000  circulation  suburban  weekly  in  central 
Illinois.  Must  have  ability  to  copy  read,  write 
features,  pick  photos,  run  darkroom.  Must  have 
own  camera  and  car.  Send  resume  and  clips  to 
The  Observer,  5717  N  Humboldt,  Peoria  IL 
61614. 


OPENING  for  aggressive,. creative  photojour¬ 
nalist.  Prefer  3-^  years'  daily  experience  with 
strong  color  portfolio,  some  writing  and  photo 
layout  experience.  Must  have  personal  equip¬ 
ment  and  transportation.  We  are  a  photo¬ 
feature  oriented,  two  photographer,  six-day  PM 
daily  with  17,0(30  circulation.  Salary  plus  em¬ 
ployee  stock  ownership  plan  benefits,  fully  paid 
health  and  dental  plans  and  long  hours.  Send 
resume  and  clippings  to  Kent  Sturgis,  Manag¬ 
ing  Editor.  Daily  News-Miner,  Box  710,  Fair¬ 
banks  AK  99707. 


PRESSROOM 


EXPERIENCED  PRESS  FOREMAN  tor  6  unit 
Goss  Cosmo.  Medium-sized  morning  newspap¬ 
er  with  heavy  color  commitment  and  frequent 
overruns.  An  excellent  career  opportunity  and 
great  living  conditions.  Send  resume  and  salary 
requirements  to  Steve  Farkas,  Production 
Director,  Clearwater  Sun,  PO  Box  2078, 
Clearwater  FL  33517. 


LARGE  METROPOLITAN  DAILY  IN  ZONE  6  has 
immediate  opening  for  pressperson  on  Goss 
Mark  II  presses.  Organization  provides  career 
growth  potential  with  excellent  salary  and 
fringe  benefits.  All  replies  confidential.  Send 
resume  to  Box  35118,  Editor  &  Publisher. 


PRESS— Need  a  person  capable  of  taking 
charge  of  4  unit  Goss  Community.  40  hour  work 
week.  Long  hours  on  Tuesday.  $5. 70  an  hour  in 
sunny  Florida.  Box  1327,  Editor  &  Publisher. 


PRESSMAN-WOMAN  to  operate  Goss  Com¬ 
munity  or  Suburban  press.  (Growing  commer¬ 
cial  business.  Excellent  pay.  Health,  dental, 
disability  and  life  insurance.  Must  have  experi¬ 
ence  on  Community,  Suburban  or  related 
press.  All  relocation  expenses  will  be  paid  for. 
Call  Sid  Simon  at  (215)  365-1155. 


PROGRESSIVE  PUBLISHING  FIRM  seeks  web 
offset  pressperson  for  5  unit  Goss  Community 
with  Suburban  folder.  Also  opening  for  sheet¬ 
fed  press  ATF-18X  24  operator.  Fringe  benefits 
package  explained  during  interview.  Reply  in 
writing,  stating  experience,  salary  require¬ 
ments  and  date  available  to  RJ  Caudill,  Ken¬ 
tucky  Publishing  Co,  722  W  1st  St,  Morehead 
KY  40351. 


WORKING  FOREMAN — Weekly  newspaper  in 
Zone  1  wants  working  foreman  to  run  Goss  Sub¬ 
urban  press.  Growing  commercial  business. 
Must  be  flexible  and  be  willing  to  work  in  growth 
business.  Should  be  willing  to  train  second 
shift  crew.  Send  resume  and  salary  require¬ 
ment  to  Box  33645,  Editor  &  Publisher. 


PRODUCTION 


COMPOSING  ROOM  FOREMAN— California 
needs  someone  trained  in  compugraphic 
equipment,  experienced  in  page  released  sys¬ 
tems  and  production  cost  control.  All  replies 
treated  confidentially.  Box  1364,  Editor  & 
Publisher. 


PROMOTION 


PROMOTION 

MANAGER 

Leading  business  publication 
offers  a  career  opportunity  for 
a  creative  media  promotion 
manager.  If  you  have  experi¬ 
ence  and  skills  in  copywriting, 
graphics/design  for  trade  pa¬ 
per  ads,  direct  mail  for  both 
advertising  and  circulation  pro¬ 
motion,  market  research  and 
presentations,  here's  a  spot 
that’s  made  for  your  talents. 
Wide  variety  of  projects  will 
challenge  the  experienced, 
shirt-sieeve  promotion  person. 
Background  in  media  promo- 
I  tion  essential,  editorial  skills 
helpful  too.  Mid-Manhattan  lo¬ 
cation.  Tell  us  of  your  quali¬ 
fications  in  a  selling  letter 
along  with  your  resume. 

Box  1335 
Editor  &  Publisher 


CALIFORNIA  COASTAL  SEMI-WEEKLY  and 
state-wide  horseman's  bi-weekly  needs  pro¬ 
duction  person  for  typesetting  and  paste-up  of 
ads,  pages.  Company-paid  health  insurance, 
opportunity  to  earn  $15-20,000  per  year  after 
proving  worth.  America's  best  climate,  re¬ 
creational  opportunities.  Now  open.  Phone 
Dave  (805)  684-5631. 


POSITION  OPEN  in  December  for  offset  com¬ 
posing  room  employee  in  northern  New  York 
daily  newspaper.  Prefer  some  knowledge  of 
7200,  advertising  make-up  and  camera  room. 
Good  company  benefits,  including  paid  vaca¬ 
tion,  hospitalization,  life  insurance,  pension 
plan  and  profit  sharing.  Write  Box  1423,  Editor 
&  Publisher. 


RESEARCH 


RESEARCH  MANAGER 


A  California  daily  newspaper  offers  an  exciting 
opportunity  to  manage  a  research  department 
in  a  highly  competitive  market.  This  is  not  an 
entry  level  position.  Please  send  resume,  in¬ 
cluding  salary  history,  in  confidence  to;  Box 
1437,  Editor  &  Publisher. 


SALES 


AGGRESSIVE  SALESPERSON-For  monthly 
magazine.  Excellent  commission.  Good  in¬ 
come  potential.  Box  1380,  Editor  &  Publisher, 


SALES  MANAGER/SALES  REPS 
We're  growing  fast!  After  format  revisions  a  year 
ago,  our  weekly  has  won  11  national  awards 
and  lineage  is  up  71%.  We  need  more  energe¬ 
tic,  self-starting  men  and  women  that  enjoy 
working  in  a  competitive  marketplace  and  seek 
big  challenges  and  earnings.  A  smart,  aggres¬ 
sive  beginner  can  earn  up  to  $  1 5— $  1 7K  in  the 
first  year.  Experienced  pros  can  do  more.  De¬ 
gree  or  experience  in  media  preferred.  Sales 
background  needed.  Experienced  candidates 
can  win  management  vacancy.  Send  resume 
and  clippings  of  ad  layouts  tO;  Rob  Kemper, 
NEWSLIFE,  PO  Box  10,000.  Marion  OH 
43302.  EEO. 


POSITIONS 

WANTED 


ADMINISTRATIVE 


GENERAL  MANAGER  DIRECTOR  OF  SALES— 
Excellent  track  record  in  competitive  markets. 
Will  tram  your  salepeople  to  become  pros  with 
record  increases  in  circulation  and  volume. 
Strong  in  all  facets  of  newspaper  management 
and  promotion,  including  MBO,  budgeting  and 
employee-relations.  Zones  1-3,  5.  Call  (315) 
733-8986. 


GENERAL  MANAGER/marketingor  sales  direc¬ 
tor.  20  years  experience  all  management 
phases.  Top  references,  available  now.  will  re¬ 
locate  anywhere.  William  L.  Parrent  (602) 
325-2367. 


JUST  SOLD  my  profitable  7-year-old  free  com¬ 
munity  weekly  in  Midwest  and  now  this  45- 
year-old  publisher— manager  needs  a  new 
competitive  challenge.  25  years-all  phases 
newspaper  business,  strong  on  sales,  profit 
oriented,  cost  conscious.  Ready  to  re-locate  in 
management  spot.  Reply  to  Box  1297,  Editor& 
Publisher. 


MATURE  PUBLISHER  or  general  manager.  Ex¬ 
perienced  in  news,  advertising,  promotion,  cir¬ 
culation  and  general  management.  Box  1415, 
Editor  &  Publisher. 


TOUGH,  INNOVATIVE  45-year-old  publisher- 
general  manager  who  turned  losing  weekly  into 
a  winner  and  sold  it  for  a  healthy  profit  now 
wants  a  new  competitive  situation.  25  years  in 
the  business  from  news  to  sales  to  backshop 
production.  Seeking  management  spot  on  Mid¬ 
west  or  Southern  small  daily  or  large  weekly. 
Box  1325,  Editor  &  Publisher. 


ART/GRAPHICS 


NATIONALLY  KNOWN  ARTIST 
Former  National  Observer  artist  (15  years) 
seeks  major-publication  staff  job.  Current  con¬ 
tributor  to  magazines,  dailies;  color  covers, 
illustrations,  caricatures.  Samples  on  request. 
Box  1383,  Editor  &  Publisher. 


EDITOR  &  PUBLISHER  for  November  22,  1980 


POSITIONS  WANTED 

POSITIONS  WANTED 

ADVERTISING 

I  EDITORIAL 

-  I 

POSITIONS  WANTED 

POSITIONS  WANTED 

EDITORIAL  I 

EDITORIAL 

AD  MANAGER — 30  year  background.  Sales. 
rDanagement.  Guarantee  to  build  Image 
through  proven  methods.  Box  1412.  Editor  & 
Publisher. 


CIRCULATION 


CIRCULATION  MANAGER— 15  years  of  ex¬ 
perience  AM  and  PM  dailies  and  Sundays.  33 
years  old.  strong  promoter  with  excellent  peo¬ 
ple  skills.  Very  conscientious  with  successful 
management  record.  Excellent  references. 
Zones  7  and  9.  Box  1403.  Editor  &  Publisher. 


CIRCULATION  MANAGER— 15  years  experi¬ 
ence-familiar  with  ABC.  TMC.  Little  Mer¬ 
chant.  budgeting.  Box  1447.  Editor  &  Pub¬ 
lisher. 


FORMER  CIRCULATION  MANAGER-Experi- 
enced  in  promotion,  budget,  little  merchant 
and  TMC  desires  return  to  circulation  field.  Box 
1442.  Editor  &  Publisher. 


MANAGER  has  background  in  morning  tri¬ 
weekly.  voluntary  pay.  and  TMC  seeking  chal¬ 
lenging  position  with  dally  paper.  Box  1296. 
Editor  &  Publisher. 


COMPUTER  TECHNOLOGY 


ELECTRONIC  EDITING  system  technician 
seeks  emplmment  in  Zones  2.  3.  5.  Experi¬ 
enced  in  CRT  photosetters,  multicomputer  sys¬ 
tems.  other  related  equipment.  Box  1 435.  Edi¬ 
tor  &  Publisher. 


EDITORIAL 


EXPERIENCED  DAILY  newspaper  reporter 
seeking  a  responsibility  filled  but  challenging 
position  on  a  mid-sized  dally  or  a  large  circula¬ 
tion  semi-weekly.  BA  with  over  13  months 
newspaper  experience  Involving  reporting  elec¬ 
tions.  photography  and  darkroom.  Covered 
beats  including;  city,  county,  township,  police, 
courts,  utility,  school,  agriculture  and  feature 
areas.  Familiar  with  VDT  use.  A  creative  self¬ 
starter  having  good  references.  Strong  suit  is 
hard  news.  Box  1382.  Editor  &  Publisher. 


EXPERIENCED  GENERAL  INTEREST  COL¬ 
UMNIST.  27.  provides  light  twist  to  everyday 
events.  Writes  columns  with  a  cartoonist-like 
eye  for  detail  and  punchline.  Degree  In  com¬ 
munity  education,  makes  community  contacts 
easily.  Strong  writing  skills.  Ready  to  move 
from  1 3.000  dally  to  larger  daily  in  Zones  1.2. 
3  or  4.  Box  1404.  Editor  &  Publisher. 


EAGER  HARD  WORKER.  23.  interned  at 
Washington  Post  and  Baltimore  Sun.  seeks 
break  as  news  feature  sports  reporter  in  Zones 
1.  2.  3.  Box  1345.  Editor  &  Publisher. 


AGGRESSIVE.  HARDWORKING  wordsmith. 
MA  In  journalism.  3  years  experience  on 
Midwestern  daily  and  weeklies,  seeks  copy 
editing  or  reporting  job  on  daily.  Will  relocate. 
(319)  354-5189. 


CONSCIENTIOUS  INDIVIDUAL.  23.  seeks 
writing  reporting  position.  Recent  grad  with  BA 
in  international  relations,  experienced  writer, 
willing  to  relocate.  Contact  David  de  Miranda. 
6941  Cloverclift  Dr.  Rancho  Palos  Verdes  CA 
90274.  (213)  377-7315. 


COPY  EDITOR  NYC  AREA.  Quick  and  clean. 
Great  heads,  neat  layouts.  Top  writer  too.  Four 
years  dally  news,  sports,  entertainment  experi¬ 
ence.  Missouri  grad.  Box  1362.  Editor  &  Pub¬ 
lisher. 


DECEMBER  JOURNALISM  SCHOOL  GRAD— 
Editor-in-chlef  of  8500  circulation  campus 
dally  as  well  as  part-time  sportswriter  with  two 
years  experience  provides  the  experience  you 
need  in  a  newcomer.  Ten  months  experience  at 
30.000  circulation  daily  with  VDT's  two  days 
each  week  in  sports.  Looking  for  position  on 
sports  staff.  Have  covered  high  school,  college 
and  professional  levels  In  most  sports.  Will  relo¬ 
cate  anywhere.  Call  or  write  Bill  Toscano.  75 
Beach  St.  Westerly  Rl  02891.  (401)  592- 
5853. 


EDIIOR-Of  12.00U  daily.  20-year  pro.  seeks 
mid-sized  challenge,  strong  on  leadership, 
people,  training,  technology,  community,  pr. 
budgets.  Box  1445.  Editor  &  Publisher. 


FOREIGN 

CORRESPONDENT 


Senior  journalist,  male,  travelled,  totally  reli¬ 
able.  is  overseas  on  the  spot  for  assignment  in 
Asia.  Australia  or  most  centers  worldwide.  Box 
1448.  Editor  &  Publisher. 


HARD-WORKING  EDITOR.  9-year  pro.  seeks 
new  challenge  in  Southwest.  Broad  experience, 
excellent  record.  Box  1419.  Editor  &  Pub¬ 
lisher. 


HELP!  FEMALE  SPORTSWRITER  left  jobless 
when  paper  folded.  I'll  give  a  new  perspective 
on  sports.  Have  covered  football,  basketball, 
pro  hockey,  investigative  Will  relocate.  Box 
1425.  Editor  &  Publisher. 


SPORTSWRITER.  Quality  is  not  dead.  Commit¬ 
ment.  dedication  and  hard  work  are  my  by 
words.  Four  years  weekly  experience  as  sport- 
swrlter-editor  seeking  move  to  solid  daily  in 
Zones  1—4  or  8.  Call  Joel  (301)  655-7465  or 
465-1400. 


AVAILABLE 

NEWSPAKR  PRODUCnON  PERSONNEL 

In  Philodelphia-SovHiern  New  Jersey  Aren 

The  termination  of  an  outside  printing  agreement  for  a  daily  trade  news¬ 
paper  makes  it  necessary  to  reduce  our  production  staff. 

We  are  trying  to  assist  in  the  placement  of  some  highly  qualified  offset 
pressmen,  skilled  printers,  TTS  operators,  and  part-time  mailroom  per¬ 
sonnel. 

Our  composing  personnel  have  been  trained  to  high  standards  of  excel¬ 
lence.  They  are  knowledgeable  of  all  phases  of  work  in  an  automated, 
photo  typeset  equipped  composing  room. 

Our  press  personnel  are  skilled  in  the  handling  of  four-color  process 
work.  This  work  was  done  on  a  Goss  Metro  Offset  Press  and  had  to  meet 
the  exacting  standards  of  our  former  client. 

Our  mailroom  personnel  have  skills  in  the  use  of  Cheshire  mailing  equip¬ 
ment  and  are  familiar  with  post  office  regulations  for  addressing  and 
bagging  newspapers  for  domestic  and  world  wide  distribution. 

All  of  the  available  personnel  currently  live  in  the  metropolitan  Philadel¬ 
phia-Southern  New  Jersey  area. 

For  mert  Information,  photo  call; 

Mr.  Bill  Pullen,  Production  Director 
Burlington  Times,  Inc. 

Willingboro,  New  Jersey  08046 

609-877-1600 


HtAVY  workload  reporting  spoi — any  oeat  or 
Zone— sought  by  high  honors  Michigan  State 
j-grad  with  2  years  on  campus  daily.  Can  adapt 
to  any  need.  Box  1444.  Editor  &  Publisher. 


I  CAN  DO  IT  ALL— Young,  energetic  sportswri¬ 
ter  seeks  move  to  mid-size  daily.  Can  write 
advances,  game  stories  and  features  on  any 
sport.  Can  also  do  layout,  headline  writing  and 
take  photos.  Will  relocate  anywhere.  Box  1374. 
Editor  &  Publisher. 


INCISIVE,  resourceful,  meticulous  reporter. 
26.  just  returned  from  stmt  overseas,  looking 
for  challenge  with  quality  publication  in  Zones 
1.  2.  8.  9.  Journalism  school  plus  experience, 
includingassociate  editorship,  on  1  local  and  2 
national  publications,  all  based  in  New  York 
City.  Analysis  and  features  my  forte.  Box  1424. 
Editor  &  Publisher. 


PRIZE  WINNING  foreign  correspondent  will 
ive  your  paper  its  own  foreign  news  specialist, 
nalysis  and  in  depth  reports  along  with  com¬ 
mentary  on  foreign  national  affairs. 

This  can  be  yours  for  less  than  expected.  If  you 
have  an  active  sports  department  covering  a 
major  franchise,  my  expenses  should  amount 
to  about  10%  of  the  sports  department's 
annual  travel  budget. 

It'll  give  your  paper  prestige,  depth,  reader  in¬ 
terest  and  answers  to  the  questions  your  sub¬ 
scribers  have  been  asking  about  overseas 
events  and  how  they  effect  the  US  and  them¬ 
selves.  It  Will  generate  reader  response  and 
maybe  a  little  pride  in  their  daily  paper  for 
bringing  a  foreign  news  specialist  to  their  com¬ 
munity. 

Box  1408.  Editor  &  Publisher. 


REPORTER  with  3-plus  years  experience  on 
small  Zone  5  daily  seeks  reporting  job  on 
35.000—200.000  daily  in  Zones  1.  2.  5. 
Clips  available  upon  request.  Box  1334.  Editor 
&  Publisher. 


SPORTSWRITER  seeks  position  on  metro  after 
3  years  on  small  Eastern  daily.  Layout,  writing, 
camera  experience.  Have  covered  pro  and  col¬ 
lege  teams.  Box  1329.  Editor  &  Publisher. 


SPORTSWRITER.  10-year  veteran,  award- 
winner.  seeks  writing  or  editing  )ob  in  college 
town.  Much  to  offer.  Box  1367.  Editor  &  Pub-  , 
lisher.  I 


SPORTSWRITER.  31.  with  11  years  experi¬ 
ence  wants  to  add  strength  to  your  team.  Pre¬ 
fers  daily  in  Zone  3  or  4.  but  able  to  quickly 
relocate  for  promising  opportunity  in  other 
Zones.  Eager  and  capable  to  work  slot  or  rim. 
An  ace  on  stats  and  facts.  Have  covered  preps 
to  pros.  Let's  talk  and  boost  each  other.  Box 
1429.  Editor  &  Publisher. 


SPORTS  EDITOR  with  1-year  experience  on 
good,  small  Wisconsin  daily  seeks  position  with 
another  quality  daily.  I  won  a  state-wide  award. 
Love  deadline  pressure.  Box  1436.  Editor  & 
Publisher. 


TALK  IS  CHEAP! 

I'M  NOT 

Your'rea  prc^ressive.  small  daily  or  large  week¬ 
ly  with  VDT's.  looking  for  someone  to  organize 
and  run  your  newsroom.  I'm  a  top-notch  editor 
with  solid  experience  in  layout  and  editing  of 
local  and  wire  copy,  who  needs  a  chance  to 
prove  management  ability.  Prefer  Alaska  or 
Northwestern  Zone  9.  but  will  consider  all 
offers.  Available  June  15.  1981.  Box  1402. 
Editor  &  Publisher. 

WIRE  EDITOR— Knows  VDT.  edits  ughtiy.  likes 
sharp  heads  and  layouts.  Box  1417.  Editor  & 
Publisher. 


YOUNG.  EXPERIENCED  REPORTER  looking 
for  challenge  on  a  daily  of  50.000  or  larger. 
Experienced  in  news,  features,  photography 
and  layout.  Now  in  Zone  1  but  will  relocate 
anywhere.  Box  1368.  Editor  &  Publisher. 


18-YEAR  NEWS  VETERAN,  management  ex¬ 
perience.  seeks  top  level  reporting  or  editing 
job.  Zones  2  or  5  preferred.  Call  Judith 
McMickle.  (516)  653-9111  or  (314)  352- 
7532. 


FREELANCE 


COPYEDITING:  Will  edit,  proofread  manu¬ 
scripts.  articles,  newsletters,  etc.  $1  per  page. 
Experienced  copy  editor,  reporter.  Write  Box 
1314.  Editor  &  Publisher. 


PHOTOGRAPHER 


COLLEGE  GRAD  PHOTOGRAPHER  DESIG¬ 
NER.  Can  handle  your  special  assignments  and 
deadlines.  Call  or  write  now.  Alan  Wallace 
(218)  829-2192;  312  N  5th  St.  Brainerd  MN 
56401. 


TAKE-CHARGE  PHOTOGRAPHER  now  at 
8000  weekly  wants  to  move  to  graphic -oriented 
daily.  Broad  background,  highly  skilled  in  all 
shooting  and  color  lab.  Any  Zone.  Box  1360. 
Editor  &  Publisher. 


PHOTOJOURNAUSM 


NATIONALLY  KNOWN  photo  editor  and  news¬ 
paper  photographer  of  the  year  team  with  de¬ 
sign  and  writing  skills  available  to  enhance  your 
newspaper's  visual  appearance.  Box  1322. 
Editor  &  Publisher. _ 


PICTURE  EDITOR-PHOTOGRAPHER 
Photo  editor  shooter  with  50.(X)0  daily  super¬ 
vising  staff  of  three  seeks  similar  position 
where  management  is  committed  to  excellence 
in  photc^raphy.  Nine  years  experience  includes 
reporting,  wire  editing,  news  and  picture  pa^ 
layout.  J-school  grad.  VDT  trained.  Box  1443. 
Editor  &  Publisher. 


1.  WANTS  TO  RELOCATE-  Dallas  Fort  Worth 
area.  2.  Experienced  writer,  proof-reader,  edi¬ 
tor.  3.  For  versitile  position  utilizing  talents.  4. 
Box  1406.  Editor  &  Publisher. 


WRITER  EDITOR— 1  ^/2  years  daily  staff  writer. 
6  months  weekly  editor.  4  years  little  magazine 
editor,  history  PhD.  one  book  published,  seeks 
interesting  position  with  newspaper  or  maga¬ 
zine.  Box  1407.  Editor  &  Publisher 


PRODUCTION 


PRODUCTION  MANAGER,  excellent  back¬ 
ground  and  education.  Experienced  in  all 
phases  of  production.  Large  and  small  papers. 
Knowledge  ot  letterpress,  offset,  conversion, 
budgeting,  training,  cumputers.  Looking  for 
top  notch  organization  with  growth  potential. 
Box  1409.  Editor  &  Publisher. 
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Don  Bolles’  murderer 
sentenced  to  death 


John  Harvey  Adamson,  who  was  found 
guilty  on  Oct.  17  of  first  degree  murder  in 
the  1976  car-bombing  death  of  Ari:.ona 
Republic  investigative  reporter  Don  Bol¬ 
les.  this  week  was  sentenced  to  die  in  the 
gas  chamber. 

Characterizing  Bolles'  murder  as  a 
“cruel,  heinous  and  depraved”  act.  Su¬ 
perior  Court  Judge  Ben  Birdsall  rejected 
a  plea  by  Adamson's  attorney  that  the 
sentence  be  life  imprisonment  rather  than 
the  death  penalty. 

When  it  rendered  it's  verdict  last 
month,  the  jury  deliberated  12  hours  be¬ 
fore  returning  its  verdict.  Adamson  had 
confessed  to  the  crime  four  years  ago  and 
testified  as  a  government  witness  against 
two  others  who  were  subsequently  found 
guilty.  That  trial  was  held  in  Phoenix,  but 
the  Arizona  Supreme  Court  eventually 
overturned  that  decision  citing  an  error  in 
procedural  matters  made  by  the  trial 
judge. 

The  new  trial  was  held  in  Tucson  be¬ 
cause  of  the  extensive  publicity  the  first 
trial  received  in  Phoenix. 

The  two  others  implicated  by  Adam¬ 
son,  Max  Dunlap  and  James  Robison, 
were  freed  following  the  Supreme  Court 
decision  and  Adamson  refused  to  testify 
against  them  at  the  new  trial  unless  his 
own  sentence  was  substantially  reduced. 
The  Attorney  General.  Robert  Corbin, 
refused  and  decided  to  only  bring  Adam¬ 
son  to  trial. 

Following  the  jury's  verdict  last 
month,  prosecutor  William  Schafer  3rd 
said  the  state  was  still  convinced  that  the 
two  others  were  involved  in  the  repor¬ 
ter's  death,  but  indicated  that  it  was  not 
likely  that  they  would  be  brought  to  trial. 

Corbin  said  it  is  very  unlikely  that  the 
state  would  make  a  deal  with  Adamson  in 
order  to  bring  Dunlap  and  Robison  to  trial 
again. 

Adamson  signed  a  statement  in  1977 
alleging  that  Dunlap  had  hired  him  for 
$1  ().()()()  to  kill  Boiled  because  the  repor¬ 
ter  had  written  articles  which  angered 
Kemper  Marley  Sr.,  an  elderly  rancher, 
wholesale  liquor  distributor  and  one  of 
the  state's  wealthiest  men. 

Adamson  also  alleged  that  Dunlap 
wanted  Bolles  killed  before  he  made  a  trip 
to  San  Diego.  The  purpose  of  the  trip  was 
never  determined  by  law  enforcement 
officials. 

Adamson  admitted  that  he  had  lured 
Bolles  to  a  Phoenix  hotel  under  the  guise 
that  he  had  some  information  to  give  him. 
Adamson  said  he  had  placed  the  bomb 
under  the  car  of  Bolles  and  that  Robison 
detonated  it  from  several  hundred  feet 
away  using  a  transmitter. 

Adamson  pleaded  guilty  to  second  de- 
48 


gree  murder  and  was  sentenced  to  20 
years.  In  exchange,  he  testified  against 
Dunlap  and  Robison. 

The  Arizona  Supreme  Court  over¬ 
turned  the  convictions  of  Robison  and 
Dunlap  because  the  trial  judge  had  not 
permitted  defense  attorneys  to  question 
Adamson  on  criminal  activities  unrelated 
to  the  murder.  The  state  had  agreed,  as 
part  of  the  plea  bargaining  arrangement 
with  Adamson,  to  exclude  these  matters 
from  Adamson's  testimony. 

As  a  result  of  Bolles'  murder  in  1976,  a 
team  of  reporters  under  the  supervision 
of  Bob  Greene  of  Long  Island  (N.Y.) 
Newsday  and  a  new  organization  called 
Investigative  Reporters  and  Editors 
spent  several  months  in  Arizona  and  pub- 

Publisher  vows  to 

Providence  Journal  Co.  will  continue 
its  court  fight  to  implement  a  newspaper 
distribution  system  controlled  directly  by 
the  company  instead  of  by  independent 
distributors,  Michael  P.  Metcalf,  presi¬ 
dent  of  the  company  and  publisher  of  the 
Providence  {R.\.)Journ(d-Bulletin,  said. 

Metcalf  was  responding  to  an  injunc¬ 
tion  by  U.S.  District  Court  Judge  Francis 
J.  Boyle  (November  14)  that  prevents  the 
Journal  Co.  from  implementing  the  plan 
until  a  trial  is  held  in  the  case. 

The  injunction  was  requested  by  18  in- 


lished  a  23-part  series  on  crime  and  cor¬ 
ruption  in  the  state. 

Marley  was  a  key  figure  in  the  series. 
The  IRE  series  alleged  that  Marley  had 
ties  to  organized  crime  and  that  at  one 
time  he  controlled  a  Phoenix-based 
gambling  operation. 

Marley  sued  the  reporting  group  in¬ 
cluding  Greene  and  Newsday  editor  Tony 
Insolia;  Tom  Renner,  also  of  Newsday; 
Alex  Drehsler.  former  reporter  for  the 
Arizona  Daily  Star  and  now  on  the  staff  of 
the  San  Dief>o  Trihiote\  and  Arizona  Re¬ 
public  reporter  Charles  Kelly. 

In  sentencing  Adamson  this  week. 
Judge  Birdsall  indicated  that  there  is  a 
provision  for  automatic  appeal  of  a  death 
sentence. 

Before  sentencing  was  pronounced, 
Adamson  said  he  would  be  willing  to 
cooperate  in  the  prosecution  of  others  in 
the  case,  but  only  if  another  agency  in¬ 
stead  of  the  Attorney  General's  office 
handled  the  case. 


dependent  newspaper  distributors  in  an 
antitrust  suit  filed  against  the  company  on 
September  2.  The  distributors  contend 
that  the  new  circulation  plan  would  put 
them  out  of  business. 

We  believe  it  is  imperative  that  the 
Journal  like  most  othetr  newspapers  in 
Rhode  Island  and  the  United  States  be 
allowed  to  control  the  method  by  which 
its  newspapers  are  distributed  to  its  read¬ 
ers.  We  intend  to  litigate  this  matter 
vigorously  and  to  pursue  every  legal  re¬ 
medy  available  to  us.” 
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TOUR — China  and  America  exchanged  views  again  last  month  as  three 
visiting  journalists  from  Peking  joined  Lloyd  Schermer  in  Chicago  for  a 
seminar  on  America's  economic  structure.  Shown  are  Zhai  Xiandong,  manag¬ 
ing  director  and  make-up  editor  of  Peking  Peoples  Daily;  Schermer,  presi¬ 
dent  of  Lee  Enterprises,  Davenport,  la.,-  An  Gang,  Peoples  Daily  deputy 
editor-in-chief;  and  Zhang  Zhenya,  Peoples  Daily  economics  columnist.  The 
group  first  met  in  April  when  Schermer  helped  organize  a  tour  of  China  for 
the  American  Newspaper  Publishers  Association.  Last  month's  itinerary  for 
the  foreign  journalists  also  included  stops  in  New  York,  Washington,  D.C., 
and  San  Francisco. 


continue  fight 


Is 


MS-U/xe. 

he  Ibct  Management  System 
ou  cant  outgrow, 
or  a  price  you  can't  ignore. 


That’s  right.  For  medium-size  news¬ 
papers,  Digital  has  introduced  a  complete 
text  management  system  with  dual,  top-of- 
the-line  PDP-11/70  processors.  All  the 
capability  you  need  now,  all  the  power  you’ll 
need  to  pace  future  growth... at  a  price  you 
can  afford  today. 

Supported  by  a  wide  choice  of  hard¬ 
ware  and  software  options,  TMS-ll/xe  can 
service  all  your  operations  concurrently. 

Put  its  advanced,  easy-to-use  terminals  in 
every  department.  Watch  productivity  rise, 
costs  drop. 

Powerful  TMS-ll/xe  software  simpli¬ 
fies  story  management,  gives  you  a  head¬ 
start  on  hot  wire  items,  provides  automatic 
housekeeping,  and  lets  you  organize  your 
files  any  way  you  want. 

Its  state-of-the-art  classified  system 
streamlines  ad  processing.  And  you  can  ex¬ 
pand  TMS-ll/xe  to  pagination  and  business 
data  processing.  It’s  the  proven  path  to  total 
integration. 


As  your  circulation  and  services  grow, 
add  more  terminals... up  to  128,  and  don’t 
worry  about  the  compatibility  of  today’s 
acquisitions  with  tomorrow’s.  TMS-ll/xe 
will  protect  your  investment. 

TMS-ll/xe.  Proven  big  newspaper  text 
management  for  medium-size  newspapers. 
To  learn  more,  contact  a  Digital  sales  office 
or  Graphic  Arts  Group  headquarters  at  the 
address  below. 

Digital  Equipment  Corporation 

Graphic  Arts  Group 
Merrimack,  New  Hampshire  03054 


We  change  the  way 
the  world  thinks. 
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THE  SCRIPPS-HOWARD  FOUNDATION  PROUDLY  ANNOUNCES 


THE 

CHARLES  M.  SCHULZ 
AWARD 


Created  to  help  further  the 
careers  of  promising  cartoonists 
and  to  honor  Charles  M.  Schulz 
on  the  30th  anniversary  of 
PEANUTS. 

Annual  cash  prize  of  $2,000  and 
a  plaque  to  the  winner. 

To  be  eligible  for  the  award,  a 
cartoonist  may  have  had  his  or 
her  work  published  in  maga¬ 
zines,  newspapers  or  other  print 
media,  but  cartoonists  who  are 
syndicated  or  draw  a  panel  or 
strip  regularly  for  a  magazine 
or  newspaper (except  for  school 
or  college  publications)  are  not 
eligible.  Editorial  cartoonists 


whose  work  is  not  syndicated 
regularly  are  eligible. 

All  entrants  must  submit  five 
representative  samples  along 
with  a  written  statement  of  not 
more  than  250  words  outlining 
their  goals  in  cartooning.  Tear- 
sheets  or  clean  copies  may  be 
submitted.  Do  not  submit  origi¬ 
nal  art.  Samples  should  not 
exceed  10”  x  14”. 

Deadline  for  the  1981  award  is 
February  15, 1981. 

Send  entries  to  SCHULZ 
AWARD,  The  Scripps-Howard 
Foundation,  1100  Central  Trust 
Tower,  Cincinnati,  Ohio  45202. 


Judges  for  the  1981  award  will 
be  Charles  M.  Schulz,  Michael 
Argirion,  assistant  managing 
editor,  features.  The  Chicago 
Tribune  and  President  of  the 


Newspaper  Comics  Council  and 
a  third  person  to  be  announced. 


THE  SCRIPPS-HOWARD  FOUNDATION  ALSO  SPONSORS  THESE 
AWARDS  WITH  THE  FOLLOWING  DEADLINES: 

ERNIE  PYLE  MEMORIAL  AWARDS  for  Human  Interest  Reporting. 

January  15, 1981 

EDWARD  WILLIS  SCRIPPS  AWARD  for  First  Amendment  Reporting. 

February  1, 1981 

WALKER  STONE  AWARD  for  Editorial  Writing. 

February  1, 1981 

EDWARD  J.  MEEMAN  AWARDS  for  Conservation  Reporting. 

February  15, 1981 

ROY  W.  HOWARD  AWARDS  for  Public  Service  Reporting. 

Broadcast:  February  1, 1981 
Newspapers:  February  22, 1981 

All  work  submitted  must  have  been  published  or  broadcast  in  1980. 

All  newspaper  entries  should  be  addressed  to  Scripps-Howard  Foundation,  1100  Central  Trust  Tower, 

Cincinnati,  Ohio  45202. 

Address  broadcast  entries  to  WEWS-TV,  3001  Euclid  Avenue,  Cleveland,  Ohio  44115. 
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